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Begin your own tradition, 
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a Patek Philippe. 
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Discover the World of Chopard: 
New York • Madison Avenue 
Miami • Bal Harbour Shops 
Costa Mesa • South Coast Plaza 
Las Vegas • Wynn Hotel & Resort 
Houston • River Oaks District 



Explore the collection at us.chopard.com 
For information call us at 1 -800-CHOPARD 
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1967 



BEST & BRIGHTEST 
“What do you think of the 
Best-Dressed List?” Town 
& Country asked in 1967. 

“I throw [the ballot] in 
the nearest wastebasket,” 
designer Janies Galanos 
said. Undaunted, the 
magazine published a 
register of 15 fashionable 
New Yorkers, including 
Marisa Berenson, whose 
looks “do not require the 
glitter of jewels.” Though 
that emerald and diamond 
brooch does bring out the 
green in her eyes! 
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226 WHEN GRANDMUM IS AWAY... 

One day her jewels will be yours — might as 
well start playing with them now. 



PIGOZZrS PLAYHOUSE 

Charles Saatchi taught Jean Pigozzi how 
to collect art — perhaps too well. This month 
Pigozzi must sell some works in order 
to (what else?) buy more. A peek inside his 
cluttered nests of treasures. 

By Mary Kaye Schilling 



240 LORD’S EOUNDATION 

Alfred Ford — auto heir — is using his fortune 
to finance a multimilliom dollar megatemple in 
India. It s not as crazy as it sounds. 

J^y Cheshes 



210 DESIGN EOR 
LIVING 

Julianne Moore has 
spent years crafting 
her hall of fame career 
through assiduous 
preparation and 
attention to detail. So 
why does she also seem 
to be having more 
fun than everyone else? 
By Mary Kaye 
Schilling 
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FEATURES 



Did Russian billionaire 
Dmitry Rybolovlev, the man at the center 
of the biggest art scandal in decades, get 
swindled out of millions by his close friend? 
A T&C exclusive. 

By Vicky Ward 
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INVALUABLE 260 



246 TOYS WERE US 

For 153 years EA.O. Schwarz epitomized 
the magic of New York and the holiday 
season. A eulogy to the one-oUa-kind store 
that spoke to the child in us all. 

By Thomas Be Her 
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ROBERTO COIN 

BLUE TOPAZ 
RING ($5,500), 
US.ROBERTO 
COIN.COM 



DEPARTMENTS 



SOCIAL NETWORK 

73 MEMBERS ONEY 

Ralph Lauren opens a private club in Milan. 



80 A VERY ONE PERCENT HOLIDAY 
Antiques; the Apple Hermes watch; Neimam 
Marcus makes your wildest dreams come true. 



82 SOCIAL CALENDAR 



86 SCORECARD 

Darth Vader versus Steve Jobs, two ambitious 
leaders with enduring cultural appeal. 
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OUT & ABOUT 

100 COLLECTING 

A record'breaking artist writes his own rules. 

102 ART 

Frangoise Gilot offers a lesson in girl power. 

106 CHEF IN RESIDENCE ® WINE 

David Bouley s hearty and healthy holiday 
meal; Jay Mclnerney s go^to winter libation. 

108 TRAVEL ® BOOKS 

The secret weapon for the perfect vacation; 
Michael Lindsay^Hogg is charmed. 



130 

B. HOME 
INTERIORS 

OSTRICH 
BILLIARDS 
SET ($1,300), 
MICHAELC 
FINA.COM 




ON OUR COVER: 

JULIANNE MOORE, PHOTOGRAPHED BY VICTOR DEMARCHELIER. STYLED 
BY NICOLETTA SANTORO. LEFT: DIOR HAUTE COUTURE COAT AND DIOR 
FINE JEWELRY RING (PRICES ON REQUEST), 800-929-DIOR. BELOW: 
VALENTINO HAUTE COUTURE GOWN (PRICE ON REQUEST), 212-355- 
5811; CHANEL FINE JEWELRY RING ($48,500), 800-550-0005. HAIR BY 
SERGE NORMANT AT SERGE 
N0RMANT.COM. MAKEUP BY DICK 
PAGE USING SHISEIDOATJED ROOT. 
NAILS BY BETHANY NEWELL FOR 
DIOR VERNIS. TAILORING BY LUCY 
PAYNE. SET DESIGN BY PHILIPP 
HAEMMERLE INC. PRODUCED BY 
MARY-CLANCEY PACE FOR HEN’S 
TOOTH PRODUCTIONS. FOR A 
FESTIVE LOOK, TRY L’OREAL PARIS 
VISIBLE LIFT BLUR FOUNDATION 
AND COLOUR RICHE LIPCOLOR IN 
401 JULIANNE’S RED. 



110 PHILANTHROPY 

Returning soldiers get a helping hand from a 
blue-blooded Iraq veteran. 

112 ARCHITECTURE ^ DESIGN 

An Italian scion strikes out on her own; 
Design Miami’s breakout star; a museum- 
quality architecture firm. 

STYLE SPY 

115 T(3fC HOLIDAY GIFT GUIDE 

Some of the year s most memorable players — 
for better or worse — and everything they 
deserve this holiday season. 
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PROMOTION 




Inner 

CIRCLE 

ACCESS TO THE LATEST TOWN & COUNTRY EVENTS 




WHAT 

Town & Country hosted an exclusive hospitality tent at the USPA’s East 
Coast Open polo series overthree consecutive summer weekends. 

WHEN 

August 23, August 30, and September 6, 2015 



WHERE 

Greenwich Polo Club, Greenwich, CT 

WHO 

Each weekend more than 400 guests enjoyed a premium polo-viewing 
experience that included posh field-side lounges, delicious refreshments, 
and select offerings from T&C brand partners Lancome, Audi, NetJets, 
and Jefferson’s Bourbon. 



TO ACCESS OUR EVENTS AND PROMOTIONS, GO TO TOWNANDCOUNTRYMAG.COM/INSIDER 



Photos by Andrew Werner 



GAIN INSIDER ACCESS TO SPECIAL OFFERS, EVENTS & PROMOTIONS 

FOLLOW US ON INSTAGRAM ©TownAndCountryInsider lil 
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BELPERRON 

GOLD AND JADE 
NECKLACE ($77,500), 
212-702-9040 



TOWNANDCOUNTRYMAG.COM 

Visit us online for our exclusive takes on 
wealth, power, and style. 



BRIGHT THINGS 

ANNUAL GIVING 

An iconic ’60s Tiffany bracelet tempts us all 
over again. 



T^C EXCLUSIVE 

Cartier s panther family welcomes a glittering 
new addition. 



DRESS UP 

Meet history’s most fashionable 
women, ineluding Evelyn Nesbit and 
Lady Agnew of Loehnaw, whose ieonie 
style is still inspiring. 



HERITAGE 

Chanel’s Byzantine-inspired jewelry collection. 



BIJOUX NEWS 

The pendant versus the torque; an industry 
master goes solo. 



LOOKING GLASS 

WINTER SKIN 

Of course it must be hydrated, but what if 
your parched skin could shimmer, too? 



ERAGRANCE 

YSL’s quintessential designs inspire five 
new scents; fashion designer Jenni Kayne’s 
all-natural rose lotion. 



THE MARK HOTEL 

An exclusive peek inside the 
New York hotel’s penthouse, 
the largest in the U.S. — it 
comes with a ballroom. 



LEGACY 

The secrets behind Sisley’s outsize success. 



BEAUTY GPS 

Where to hike, meditate, and unwind apres 
ski in Aspen. 



MANNERS & 
MISDEMEANORS 

ANNUS HORRIBILIS 

How the sex scandal at St. Paul’s has the 

boarding school world on edge. 

By Eric Konigsb erg 



T&C EAMILY TRAVEL 

KID PROOE 

Our special guide to traveling with your 
children, sanity included. 

By Lauren Lip ton 



CUSTOM YACHTS 

Legendary brand Lilly Pulitzer and 
Barton & Gray team up on a cus- 
tom Hinckley yacht. Perfect timing 
for the Palm Beach winter season. 
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EARTHBOUND 
ENTERPRISE 
From left: Mark 
Rothko’s No. 21 
(Red, Brown, Black 
and Orange), which 
sold for $45 million 
in 2014; Cockie, 
a Steiff dog made 
exclusively for F.A.O. 
Schwarz in the 
1960s; Mr. Spock 
and Captain Kirk, 
sensing danger. 



O n my morning crosstown walk from Grand Central 
Terminal to the Hearst Tower, I usually weave through 
Rockefeller Center, where I pass by the headquarters of 
Christie s. It owns half a city block of display windows, in which, 
as the department store of billionaires, it exhibits blowmup post- 
ers of the trophy art it has assembled for each auction scheduled 
on the calendar. 

In anticipation of November s postwar and contemporary sale, 
an impressive selection of the latest consignments was recently 
unveiled. Yet, standing there on the leafy sidewalk — in front of 
a nobly existential Giacometti, a fleshy Freud, a Picasso full of 
thrust and parry, and other iconic works by the handful of artists 
guaranteed to knock down plutocratic prices — I had the urge to 
leave instead of look. The Magritte in the seventh vitrine to my 
left served only to remind me how surreal the art world itself 
seems these days. 

On past visits I had taken some pleasure in stealing glances at 
other people s private possessions while they were in ownership 
limbo, but what stirred in me now was something more 
autumnal. It couldn’t be a coincidence that art and money, 
haute hoarding, and bygone eras happened to be on my 
mind. Look what’s in this double issue (which kicks off our 
celebration of T&Cs 170th anniversary): features about a 
Russian billionaire who has amassed one of the most valu- 
able painting collections in the world with a money man’s 
paint-by-numbers sensibility; an heir to an auto fortune 
whose whimsical taste — Barbie dolls, sneakers, hip bibe- 
lots — is the subject of its own auction on PaddleS; and, 
in a nod to the season, the mysterious closing of F.A.O. 
Schwarz, the legendary New York toy store. These three 
stories describe the arc of a connoisseur’s life, which can 
very well first lay its bite in childhood. 

I myself was obsessed with the greatest local toy store 
in the town where I grew up. It was on the other side of 
the city, so I had to work my mother over for weeks to get her 
to take me there. The store did its part, too, by booking various 



stars for autograph sessions, including, one afternoon, 
William Shatner. I was very into Star Trek at that stage 
of my aesthetic development, and more into Kirk than 
Spock. All the kids who had come to see him that day 
were lined up on either side of a closed door, which, 
we were told, he would soon be stepping through. But 
he didn’t, at least not for a while. Finally, when Shat- 
ner did appear, I don’t think many of us recognized him. Ffis hair, 
uncombed and grown out, was not up to starship Enterprise stan- 
dards, and he was wearing a white T-shirt that had a fresh mustard 
stain on it. Where was the guy who went warp speed? 

For years I simply wrote this off as a random moment of 
celebrity flakiness. But, as I recently learned from a quick visit to 
Wikipedia, it wasn’t. Shatner, the site reports, has since referred 
to his life back then as “that period,” adding that he took “any 
odd job, including small party appearances, to support his family.” 
Six-year- old me didn’t know it, but I had been watching reruns of 
a show that had ceased production in the previous decade. 

My mother’s eyes were full of pity — for Shatner, yes, but mostly 
for me. I was actually fine, but I’d have been even finer if I could 
just have that electric football table over in aisle two. It was so 
cool! The picture on the box, of a miniaturized football field and 
the two teams on it, was a masterful exaggeration, guaranteeing 
that what was inside would never match the hype and would soon 
end up under my bed with that boomerang that never came back. 

But why not be impulsive? It was a biggish 
acquisition — not the go-kart I really wanted, 
but definitely something my friends would 
envy. I was in a spell, imagining how owner- 
ship would enhance my individuality, my very 
human worth. No one but me would have this 
electric football table. But that was because, as 
I found out, no one was as stupid, and behind 
the dust ruffle it soon went. 

It’s no wonder that adults often use the 
word toy to refer to things like helicopters, 
private planes, antique cars, big houses, 
racehorses, and even professional sports teams. 
Why is that, exactly? It’s supposed to sound 
ironic, of course, an admission of an earned but 
unnecessary self-indulgence. I have yet to hear 
someone use that word to refer to his new Rothko, but the way 
those windows looked it seems only a matter of time. — 7 — " 
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Beauty's best kept secret 



Discover what makeup artists, 
celebrities, and your most beautiful 
friends already know - the power of 
instantly flawless skin. Concealer 
available in six stunning shades. 
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Radiance becomes you. 

Get Amanda's look at 
cledepeaubeaute.com/theconcealer 
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the way to Utah. 
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©December 2015 AMOREPACIFIC US, 



TIME RESPONSE 
Skin Renewal Creme 




Enriched by a heritage of authentic beauty, a powerful 

compound of green tea stem cells, green tea ECiCG and green 
tea saponin is delivered through exclusive, time-released 
technology to restore skin to its optimal youth. 

TIMELESS BEAUTY FROM BOTANICAL SCIENCE 



BERGDORF GOODMAN NEIMAN MARCUS NORDSTROM BLOOMINGD ALE’S 



US.AMOREPACIFIC.COM 





STATE OF THE ART R&D 




POTENT ASIAN BOTANICAL INGREDIENTS 



AMOREPACIFIC is a world leader in cosnnetic research 
and technology holding over 140 global patents In 
skin related inaredients and science 



AMOREPACIFIC ensures purity and potency from planting to 
formulation. Antioxidant-rich green tea, hydrating bamboo 
sap and energizing Korean red ginseng are meticulously 
harvested and handpicked. 



AMOREPACIFIC replaces traditional water with active 
botanical ingredients to offer the most concentrated 
formulations. Time-released technology delivers potent 
ingredient benefits to the deepest layers of the skin. 



UNPRECEDENTED RESULTS 



AMOREPACIFIC 



Natural multi color South Sea pearls combined with natural cognac diamonds set in 18k gold from the Golden Brc|wn Collection WWW.yvel.COm 










LUGANO* 

DIAMONDS 

An experience as remarkable as our collection 



NEWPORT BEACH I MONTAGE LAGUNA BEACH 866.584.2666 LUGANODIAMONDS.COM 



© LUGANO DIAMONDS 
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CAMBODIA 
CHINA 
INDIA 
IRAN 
LAOS 
MYANMAR 
NEPAL 
OMAN 
SRI LANKA 
THAILAND 
TIBET 
TURKEY 
VIETNAM 



Detailed trip itineraries available on our website 

We look forward to discussing your individual travel plans 

AUTHENTICASIA.NET | 888.586.9958 
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HEARTSONFIRE.COM 




HEARTS ON FIRE 



THE WORLD'S MOST PERFECTLY CUT DIAMOND® 





For our cover story, “DESIGN FOR LIVING” 

(page 210), Fiaemmerle was tasked with 
creating whimsical chairs made of things 
like violins and stacks of paper. “We had 
fun reappropriating materials to make 
these one-of-a-kind, functional pieces,” he 
says. “Working with two such amazing 
creative talents, Julianne Moore and Alex 
Wiederin (T&Cs executive design direc- 
tor), really inspired me and the project s 
direction.” The New York-based Austrian 
set designer — and sometime furniture 
maker — has worked on campaigns for 
Balmain, Max Mara, and Calvin Klein, 
among others. 



ERIC KONIGSBERG 

“The only certainty for me was what a 
hell this must be for a child’s parents — 
both the accuser’s and the accused’s,” says 
the writer about the recent sex scandal 
at St. Paul’s — the elite boarding school in 
New Ffampshire — which is the subject 
of this month’s Manners and Misdemean- 
ors column, “ANNUS HORRIBILIS” (page 176). 
“The case is extremely upsetting, both 
because the allegations were so awful and 
because the jury’s verdict felt unresolved.” 
The former New York Times reporter and 
author of Blood Relation contributes to 
various publications, including the New 
Yorker, the Atlantic, and New York. Ffe lives 
in New York City with his wife and two 
children, Frankie and Alec. 



T^C 

CONTRIBUTORS 



LESLEY M.M. BLUME 

For “MUSE AND MASTER” (page 102), 

Blume visited the Manhattan home 
of painter (and Picasso paramour) 
Frangoise Gilot. “It was like walking 
through the looking glass into another 
world, one filled with ghosts of some 
of the 20th century’s greatest creative 
minds,” says the New York City-based 
journalist, who writes about cultural 
history. Ffer next book. Everybody 
Behaves Badly, out in June, documents 
the real-life events that inspired Ernest 
Ffemingway’s The Sun Also Rises. 






VICTOR DEMARCHELIER 

The youngest son of legend- 
ary photographer Patrick 
Demarchelier captured 
actress Julianne Moore for 
our cover story, “DESIGN FOR 
LIVING” (page 210). “She was 
lovely as can be,” he says, 
“stunning, creative, and fun 
to work with.” Demarchelier 
got his start working for 
his father after graduating 
from Vassar, in 2006. Ffe has 
contributed to Vogue Nip- 
pon, Vogue Spain, and Numero 
and has shot campaigns for 
Neiman Marcus, Saks Fifth 
Avenue, and Ralph Lauren. 




“TOYS WERE US” (page 246) is about a famous toy store (FA.O. 
Schwarz) that went out of business but also, according to the 
author, “about a family drama that played out over the last 
century and a half, and the way certain things and places — 
like an old teddy bear — can take on a nearly spiritual signifi- 
cance.” Beller, seen here with his daughter Evangeline, has 
written four books. The most recent, J.D. Salinger: The Escape 
Artist, a biography, won the New York City Book Award. 
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GREGORY MACEK (BLUME); © BRUCE WEBER (HAEMMERLE); ELIZABETH BELLER (BELLER) 



SALMA HAYEK PRESENTS THE NUDO COLLECTION 





NUDO COLLECTION 

NEWYORK 741 MADISON AVENUE T 21 2.879.21 1 8 BAL HARBOUR 9700 COLLI NS AVEN U E T 305.866.1 225 

CHICAGO 41 EAST OAK STREET T 3 1 2.649.9720 



SHOP POMELLATO.COM T 1.800.254.6020 




FAB E RG E 

THE ART OF COLOUR 



LONDON NEW YORK GENEVA 

BAKU BANGKOK BOSTON DERBY DOHA DUBAI KARLOVY VARY KIEV 
LOS ANGELES SAN FRANCISCO SYDNEY VALLETTA VANCOUVER 

FABERGE.COM 0 ^ @OFFICI ALFABERGE 



Faberge proudly uses Gemfields coloured gemstones 
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LETTERS, E MAILS, TWEETS, AND MORE 



HORN OF PLENTY 

It’s not often that a rhino makes it onto a cover with the lovely 
Uma Thurman [“Africa’s Ark,” October], And how wonderful to 



see a positive article about an 
African country doing all the 
“right stuff.” Botswana should 
be an example to many other 
countries with endangered 
species. It would have been 
super to have included a 
photo of those two handsome 
Khamas: the president and 
the minister. The world needs 

more leaders in their mold. 

Barbara Belding, santa fe, nm 

Your October story may have been well 
meaning in raising the awareness of the plight 
of rhinos. But to give away the loeations and 
destinations, along with a map, simply adds 
to the poaehers’ arsenal. Now they know 
where to go to hunt the remaining animals! 
Remember this: The poaehers are not poor, 
starving, poverty^strieken bush folk; they are 
organized gangs, with teleseopie rifles, mobile 
phones, GPS systems, laptops, 4X4 vehieles, 
helieopters, and drug darts. They also have 
eontaets in the Asian embassies and the trade 
missions in southern Afriea, for the purpose 
of dispatehing the illegal horns, ivory, ete., 
as quiekly as possible. Your thoughtless aetions 
have now put the rhinos at greater risk. 
Anthony Shelley, Johannesburg 



© ©ALYSSAMARCONI Q Charles River 





TOWN&COUNTRY RESPONDS: 

The poaehers of rhinos are indeed a sophisti' 
eated, internationally direeted, enormously 
welhfunded, and ruthless buneh, as our 
artiele makes elear. They do not need a glossy 
Ameriean magazine to point out to them the 
whereabouts of rhino populations in southern 
Afriea — they know full well where they are, 
a tragie faet proven by the eontinuing, dramatie 
inerease in poaehing rates, whieh have risen 
from three per day to almost five in just the last 
12 months. Our deeision to report on the efforts 
to save them was earefully weighed by Wilder^ 
ness Safaris (the eompany whose transloeations 
we partieipated in) and by the government of 
Botswana, whieh is offering the animals a safe 
haven and fully supports both these radieal 
eonservation measures and the publieizing of 
them. (That said, I did omit various details from 
the artiele preeisely so that they would not 
further enable the bad guys, and I did not post 
on soeial media.) The time for talking about 
this sotto voee is long past. If things go on as 
they have, rhinos will be extinet by 2024. Inter' 
national support and major funding are needed. 
As Wilderness Safaris CEO Keith Vineent said 
to me, “You ean t take a knife into a gunfight.” 
Klara Glowczewska 

EXECUTIVE TRAVEL EDITOR 



MOMENT OF TRUTH 

Your exelusive exeerpt from Jay Parini s 
Empire of Self: A Life of Gore Vidal, in 
your Oetober issue [“Clash of the 
Brahmins”], elaims that “Following his 
surprise loss in the New Hampshire 
primary to Senator Eugene MeCarthy, 
a mild'mannered antiwar liberal. 
President Eyndon Johnson announeed 
on Mareh 31, 1968, that he wouldn’t 
run for reeleetion.” Mr. Parini is eorreet 
about EBJ s announeing he wouldn’t 
seek reeleetion after the New Hampshire 
primary. But although the results of the 
primary may have been surprising, EBJ 
did not lose to Senator MeCarthy — he 
beat him 49.6 pereent to 41.9 pereent. 
Andrew R. Huston, 

GLEN GARDNER, NJ 




HOTEL RESERVATIONS 

I enjoyed Miehael WolfF s somewhat 
apprehensive thoughts on the new Ritz 
Paris [“Advanee Reservations”] in the 
Fall/ Winter issue of T&C Travel. I sense 
that he’s worried that all that will be left 
of the Ritz is a lovely old shell of a build' 
ing with a new, hard, eold interior. . .with 
WiFi! Having spent my life working 
for the very rieh, I have eoneluded that 
usually the very, very rieh are very, very 
dull. So if you build a hotel only for the 
dull, you will have a dull plaee, usually 
with shiny floors. This is what happened 
to the Bel'Air and the Connaught — dull, 
with shiny floors. Someday someone 
will tell us why Arab billionaires like 
to buy romantie old hotels and then 
strip them of everything they were. 
Jarrett Hedborg, los angeles 



You gotta regatta;^ #VERYTANDC 

What's #VERYTANDC to you? Tag your 
posts on Instagram and Twitter for 
a chance to be featured on this page. 




SEND A LETTER TO TOWN & COUNTRY: 

T&C INBOX, 300 West 57th Street, 33rd floor. New York, NY 10019, or e-mail us at tnc@hearst.com 

Please include your name, address, and daytime phone number. Letters may be edited for length and 
clarity and may be published in any medium. All submissions become the property of the magazine. 



DECEMBER 2015/JANUARY 2016 



T&C 

64 



T0WNANDC0UNTRYMAG.COM 



ALEXEI HAY (THURMAN); DON PENNY/STUDIO (MAGAZINE COVER); ZUMAPRESS.COM/NEWSC0M (INTERIOR) 








Captivating Vintage Alhambra 
Watch, yellow gold, 
white mother-of-pearl. 



Van Clee^p Arpels 

Haute Joaillerie, T^^evSadome since 1906 




Visit our online boutique at vancleefarpels.com - 877-WV-CLEEF 



■\ 



WHEN IT’S TIME TO 




Invisibly Set Ruby & Diamond Bracelet by Van Gleet & Arpels - Circa 1970 



BEVERLY HILLS | BOCA RATON | CHICAGO | GREENWICH | MANHASSET | PALM BEACH 










SELL YOUR JEWELRY 





CIRCA 

WORTH MORE 



KNOWLEDGEABLE | PROFESSIONAL 
IMMEDIATE PAYMENT 



415 MADISON AVENUE, 19™ FLOOR 
NEW YORK CITY, NY 



CALL US TO SCHEDULE YOUR PRIVATE 
APPOINTMENT AT (855) 743-2169 OR GET 
STARTED ONLINE AT CIRCAJEWELS.COM 



FREE INSURED MAIL-IN SERVICE AVAILABLE 



SAN FRANCISCO | SHORT HILLS | WASHINGTON D.C. | BARCELONA | MADRID | HONG KONG 




The Lady in Pink. Rare pink diamonds are taking top honors at the worid’s premier auction houses. This magnificent 
Fancy Intense Purple-Pink from Africa is a GIA-certified Type lla diamond, a distinction held by less than 2 percent of 
all gem diamonds. With its vibrant pink color, and just a whisper of lilac, the masterfully cut radiant stone is flanked by 
two 1 .50-carat white diamonds (E, F). For discerning collectors of rare pink diamonds, the Natural Fancy Intense 
Purple-Pink is in a class by itself. Conflict free. Price upon request. 



Lux BOND & Green 

JEWELERS 



C 3Q15 




The Deco Green. Only a few natural green diamonds weighing more than a carat have come to auction in the past ten 
years. This extraordinarily rare Fancy Vivid Bluish Green is an exceptional example of color saturation and clarity (VS2). 
Surrounded by 1.31 carats of Argyle Pink diamonds, the emerald-cut stone evokes the best of the Art Deco era. For 
modern-day connoisseurs of Fancy Color Diamonds, this is a rare treasure designed to triumph over time. Sustainable 
mining practices. GIA certified. Price upon request. 



By Appointment Only: John A. Green, President & CEO 

1.860.521.3015 diamonds@LBGreen.com www.LBGreen.com 

Westport, Greenwich, Mohegan Sun, Glastonbury & West Hartford Connecticut 
Boston & Wellesley Massachusetts 
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NEW & NOTABLE 












STEPHANIE KANTIS 

Stephanie Kantis is known for her boLd design while still 
incorporating a feminine edge. The collection is designed 
with cultural influences and truly unique artisan techniques. 
Each piece is strong enough to be worn on its own but 
delicate enough to layer for the ultimate in personal styling. 
Also sold at Neiman Marcus and Saks Fifth Avenue. 



For more information, please visit 

stephaniekantis.com and or call 855.SK.STYLE. 




GIA 

How do you choose a diamond with 
the most sparkle? Look closely at 
the quality of the diamond’s cut. 

Visit online to learn more about 
diamond cut and 4Cs quality factors. 

For more information, 
please visit 4Cs.GIA.edu. 




ST. REGIS 

St. Regis hotels debuts it’s first- 
ever bespoke scent. Experience 
this rich, green fragrance at hotels 
around the world or at home. 

For more information, please 
visit stregis.com/boutique. 




ULTHERAPY 

FDA-cleared Ultherapy® uses non- 
invasive ultrasound to gradually lift and 
tighten skin on the neck, under-chin 
and brow, and smooth the decolletage— 
without surgery or downtime. The 
procedure is scientifically proven to 
stimulate the body’s own collagen 
production and can help you achieve 
a fresher, more youthful look. For 
full product and safety information, 
including possible mild side effects, 
visit Ultherapy.com/IFU. 




New to the VAHAN collection is an 8 mm all gold bracelet, 
adorned in the VAHAN signature "Moire Beaded’’ texture. 
In the center is a stylish swirling knot motif, which is bold 
yet feminine, and features .5 carats of brilliant diamonds. 
It’s in a class all its own, just like the woman who wears it. 



Jf 



r 



For more information, 
please visit ultherapy.com. 



For more information, please visit 

vahanjewelry.com or call 800.365.61 01 . 
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Elegance is an attitujde 



Kate Winslet 



212 . 397.9000 



Conquest Classic 






NOTHING’S BETTER 
THAN PRESENCE. 



You know it. The best things in life are experiences. 

We know it. We make them happen. 

With NetJets, you will travel truly without compromise, 
whenever and wherever your presence is needed most. 










NETJETS 



NetJets Inc. is a Berkshire Hathaway company. All aircraft offered by NetJets® in the Unite9'!S9tg^^ Fractional Sale, Lease, or use under the Marquis Jet Card® and Private Jet Travel Card"' 
programs are managed and operated} by NetJets Aviation, Inc., a wholly owned subsidiary of NelJefeli^«.J^Jets, ExecutiveJet and the Marquis Jet Card are registered service marks. 

©2015 NetJets IP, LLC. All rights reserved. ■ 



W 



To learn more, visit www.netjets.com or call 866-JET-0894 





SOCIAL NETWORK 

PEOPLE, PLACES, AND PARTIES 
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ARCH TONES \ 

Access to Ralph " v > 
Lauren’s new private 
shopping club in 
Milan is highly 
restricted. Abandon 
all cash, ye who ^ 
enter here. 



MEMBERS ONLY 

Club HOUSE 

BEHIND THE STONE FACADE OF A GRAND 
MILANESE PALAZZO, A VERY SELECT GROUP OF 
PEOPLE CAN NOW SHOP CLA&SAC AMERICAN. 

By Stellene Volandesm-^ 
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NEW & NOTABLE 



BUCCELLATI 

The yellow gold cuff bracelet from the Buccellati 
Opera collection is a modern expression of traditional 
craftsmanship that originated in goldsmith’s ateliers 
during the Italian Renaissance. This wearable work of art 
features engraved garland-shaped rosettes in white gold 
set with 1 50 brilliant-cut diamonds and sapphires. 

For more information, please visit buccellati. com. 





DELGAHO 

Chris Del Gatto, Co Founder, and former 
Chairman & CEO of circa, proudly 
announces the launch of his most exciting 
endeavor to date: “DEL GATTO.” DEL 
GATTO provides an entirely innovative array 
of services for people looking to sell their 
fine jewelry, diamonds and timepieces 
wisely. It gives sellers the convenience of 
transacting in person or online, and the 
ability to receive unprecedented prices. 

A key division is its global consumer-to- 
consumer marketplace, IDoNowlDont.com. 

For more information, please visit 

del-gatto.com or call 212.681.9550. 




CANYON RANCH 

In a beautiful natural setting, world-renowned Canyon Ranch offers 
pure relaxation, inspiring fitness opportunities, integrative wellness 
services and wholesome, delectable cuisine. Learn to stretch your 
limits and enjoy life’s possibilities at all-inclusive health resorts in 
sunny Tucson, Arizona, and historic Lenox, Massachusetts. 

For more information, please visit 

canyonranch.com or call 800.742.9000. 



JANEIREDALE 

Achieve effortless holiday beauty with the newest products of the season 
from jane iredate. The limited edition In the Blink of a Smoky Eye Smoky Eye 
Kit is a modern eye shadow palette containing eight versatile shades along 
with a step-by-step guide to help you achieve gorgeous holiday looks in a 
snap. Pair with Forever Red Just Kissed Lip and Cheek Stain, which works 
with your own chemistry to bring out just the right red for you. 

For more information, please visit janeiredale.com. 





MARTIN KAH 

This 16.51 carat Cushion Shaped Red Burma Spinel 
Ring, designed by Martin Katz, is hand-crafted 
in platinum and set with 16 trapezoid and Carre 
Diamonds weighing 1 .60 carats, and microset with 258 
diamonds, tsavorite garnets and red-orange sapphires. 

For more information, please visit 

martinkatz.com or call 310.276.7200. 
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MICHELE 

THE DECO COLLECTION 





Make It Yours with Interchangeable Straps 
MICHELE.COM | 1-800-522-TIME 



SOCIAL NETWORK 




I n business class on Air Emirates from 
JFK to Milan, the experience of luxury 
is uninterrupted. Before boarding 
you relax in a private lounge and board 
directly from it; your burlwood'lined 
seat has its own minibar; after you land 
and take a fast track through customs, 
you collect your luggage from a sepa^ 
rate carousel. In a saturated market 
catering to a new breed of one^percent 
shopper, it s the little things. 

A similarly unruffled journey 
awaits those anointed as members of 
Ralph Lauren’s first private club, 
headquartered in a historic Milan 
palazzo. (There are rumors that it once 
belonged to the mayor of the city and 
before that to Mussolini’s sister.) Upon 
arriving in Milan, members — for 
now open only to VIP clients, though 
an application process is pending — are 
brought to the palazzo by private car 
and ushered into an inner sanctum. 

There will never be more than one cli- 
ent on the club floor at any time. 

DECEMBER 20 



Even the term floor is a misnomer. 

The palazzo itself sprawls across 12,000 
square feet and includes an open atrium. 
The club quarters, reached by elevator 
or elegant staircase, are finished in the 
mahogany floor/plush white couch/pony 
skin ottoman aesthetic familiar to anyone 



who has entered the retail world of Ralph 
Eauren. But in Milan you’ll find a closet 
along the mahogany wall already stocked 
with clothing and accessories determined 
to be of interest to you based on your 
preferences. On the couch you can select 
exclusive fabrics for a made-to-measure 
suit or admire the embroidery on an 
evening gown. The ottoman might hold 
crocodile swatches for a special- order 
Ricky bag. 

Why introduce this elevated level of 
service in this particular city? “People 
appreciate refinement, quality, and style 
in Milan,” Ralph Eauren says. The palazzo, 
which is also a company showroom, 
allows for a “romantic setting to showcase 
the very best of my collections.” And if 
the service, bespoke suits, and terrace 
with a private chef don’t 

A STEP UP already have you desper- 

The Palazzo club ^ i u - r 

. , ... ately searching for a way 

IS located in a , i • i 

12,000-square- consider this: Club 

foot former members can also get 

private home. a table at the Polo Bar. « 




MASSIMO LISTRI (STAIRCASE); GIONATA XERRA (ALL OTHERS) 
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T&C TESTED. T&C APPROVED. 




FRANgOISPAYARD 

Third generation Patissier Francois Payard 
has delighted New Yorkers with his legendary 
macarons and innovative confections for 
decades. His latest book, Payard Cookies, 
shares recipes of bestselling cookies from 
his patisseries, cafes, and restaurants. His 
cookies, chocolates, and other confections 
are also available for nation-wide delivery 
from his SOHO headquarters. 



For more information, please visit payard.com. 



PLEASE B SEATED 

Whether you’re hosting an intimate 
dinner, a wedding, or gala. Please 
B Seated has the party rentals 
to make your event memorable. 
Browse our collection of rare and 
exclusive seating, china, linens, 
and glassware, and allow our sales 
staff to help you create an event 
your guests won’t soon forget. 

For more information, 
please visit pleasebseated.com 
or call 516.441.7412. 




D 

CHATEAU D’ESCLANS “ROCK ANGEL” ROSE 




LATELIER ROUGE 

Since 2010 L’Atelier Rouge has provided 
completely custom floral decoration 
and event design services for a wide 
range of clients. Whether producing 
weekly commercial installations, 
galas entertaining hundred of guests, 
or personal deliveries, our expert 
team creates each custom design 
specifically for that occasion; nothing 
is pre-fab and everything is made with 
the finest materials available. 

For more information, please 
visit latelierrouge.com or call 
212.226.4636. 



JEFFERSON’S BOURBON 

Jefferson’s Bourbon is a 
collection of bourbons made 
in ridiculously small batches. 
Founder Trey Zoeller seeks out 
new and aged barrels of bourbon 
from established distilleries 
and does some old-fashioned 
experimenting— building balance 
and adding complexity through 
different selection, agitation and 
environmental processes. 

For more information, please 
visit jeffersonsbourbon.com. 





AMANDA SMITH CATERERS 







Located just north of St-Tropez in the heart of Provence, 
Chateau D’Esclans produces some of the most talked 
about, high-ranking roses. Hand crafted by Sacha 
Lichine and Patrick Leon (former winemaker for Chateau 
Mouton-Rothschild, Opus One, and Vina Almaviva), the 
new “Rock Angel” rose is 100% estate grown and bottled. 
It all started with a Whisper... Now it’s time to Rock! 

For more information, please visit esclans.com. 



We are award-winning caterers known for carefully 
crafted food sourced from local farms and purveyors. 
Through a multi-cultural lens, our chefs create innovative 
dishes that impress our elite clientele. We offer sublime 
experiences with impeccable service and attention to 
detail. Amanda Smith Caterers makes it easy. 

For more information, please visit 

amandasmithcaterers.com or call 203.202.7669. 
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This Old 
THING? 

A RARE ANTIQUES 
POP-UP SHOP 
APPEARED IN 
NEW YORK TmS 
PALL EOOK FOR 
THESE PIECES IN 
A PULLY STAPLED 
TOWNHOUSE 
NEAR YOU. 

1 . The top of an 18th' century 
Italian nightstand, inlaid with 
stones. GALLERIA Dl CASTRO, ROME 

2 . A iSth'Century Florentine gilded wood 
betrothal box. galerie brimo de laroussilhe, Paris 

3 . A silver gilt bear cup and cover, from 
Strasbourg circa 1570. galerie kugel, Paris 



4 . One of a set of ISth'Century 
Italian wood nightstands, gilded and 
edged in marble. Its polychrome 
top is item 1 . GALLERIA Dl CASTRO, ROME 

5 . A 14th' century German aquamanile 
in the shape of a lion, used to pour water. 
GALERIE BRIMO DE LAROUSSILHE, PARIS S. V. 




WISH 

Fulfillment 

WHAT HAPPENS 
AFTER SOMEONE BUYS 
YOUR NEIMAN MARCUS 
FANTASY UWJ? THE 
REAL WORK BEGINS. 





PRIZE JEWEL 
The Fantasy Gift 
buyer worked 
directly with Kosann 
{left) to select the 
rare tourmaline 
for the locket. The 
finished piece was 
presented — with a 
hand engraving — at 
a private dinner with 
Kosann in New York. 



STONES ON TOUR 
Last year Monica 
Rich Kosann offered 
a $100,000 gift in 
the store’s legendary 
holiday book: 

Travel with her to 
the Idar-Oberstein 
region in Germany 
(above), to create a 
one-of-a-kind jewel. 

A mother-daughter 
team snatched it up. 
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A MOMENT 
IN TIME 
Of all the Apple 
stores in all the 
towns in the world, 
he walked into the 
one on Madison 
Avenue the 
morning the Apple 
_ Hermes watch 

8:59 Q.m. 
October 5, 2015 

940 MADISON AVENUE, 

NEW YORK 

hey re already all sold out.” The 
X words of my partner — direct from 
the Colette store in Paris — startled me 
from slumber at 5 a.m. the day the Apple 
Watch Hermes premiered. I hung up and 
hopped in an Uber car to 74th and Madi' 
son. By 8 a line had formed around the 
block: a Bergdorf blonde in a black cash' 
mere turtleneck with an Hermes scarf 
tied around her neck (naturally); 
one of the city’s top real estate brokers; 
and two bodyguards/drivers on their 
iPhones, as if they were bidders at a 
Sotheby’s sale. It wasn’t Pamplona, but 
there was blood hunger in the air. At 9 we 
were ushered into a converted bank vault 
in the store’s basement. Coffee was served 
(alas, in paper cups). I grabbed a double' 
strap only to discover it’s meant for ladies. 
Minutes — and supplies — were passing 
me by. I grabbed a classic singlc'Strap 
in natural' colored leather. I then 
dictated this piece directly into it and 
texted it to my editor. Whitney Robinson 
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THERE ARE EXCEPTIONS 
TO EVERY RULE. 



Le Brassus 



AUDEMARS PIQUET BOUTIQUES 
CALL US -888.21 4.6858 
NEW YORK. TEXT US - 646.760.6644 
BAL HARBOUR SHOPS. TEXT US - 786.565.6776 
BEVERLY HILLS. TEXT US - 424.61 0.81 81 
LAS VEGAS. TEXT US - 702.500. 1 828 

AUDEMARSPIGUET.COM 



WOMEN’S 

MILLENARY 

DIAMOND SET. 












ARTS 



December 19 

Pop Art and Design 

Campbell’s soup cans, Fames 
chairs, and Marshmallow 
sofas at Chicago’s Museum 
of Contemporary Art. 

Through December 12 

Cy Twombly at Gagosian Gallery 

Larry Gagosian expands 
his empire with a location 
in London’s posh Mayfair. 



December 

“Woven Gold: Tapestries of 
Louis XIV” 

At least someone knew how 
to appreciate textile art — at 
the Getty Center in L.A. 

January 9 

Portrait of a Lady with a 
Unicorn 

Raphael’s i6th'Century 
masterpiece hangs in San 
Francisco’s Legion of Honor. 



Through January 24 

Philippe Halsman 

The Jeu de Paume, in Paris, 
holds a retrospective of the 
photographer’s work. (He 
invented the jump shot.) 



SOCIAL NETWORK 

CALENDAR 



DECEMBER/JANUARY 

By Leena Kim 



T&C’s Guide 
TO NEW 
YEAR’S EVE 

WHERE TO 
RING IN 2016, 
EOR SUN 
WORSHIPERS, 
SKI EOVERS, 
AND EVERYONE 
IN BETWEEN. 



FOR MORE THINGS TO DO, GOTO 
TOWNANDCOUNTRYMAG.COM 
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CULTURE 

December 2 1 

Christie’s New 
York: Fine & Rarej 
Wines Auction 

Show off your 
oenological 
savvy while 
restocking the 
holiday bar. 



January 21-^1 

Sundance Film Festival 

Ten days of snow, 
stars, and, if you’re 
famous (on the 
internet or otherwise), 
some serious swag 
in Park City, Utah. 

December 16 

Anselm Kiefer 

A career study of the 
German artist at Paris’s 
Centre Pompidou. Be 
sure to enjoy the pan- 
oramic view of the city 
while you’re there. 



j-jwvrnuvi ±± 

Sotheby’s Paris: The Personal 
Library of Pierre Berge 

As befits a man of such taste, 
rare editions of Shakespeare 
and St. Augustine on auction. 



The annual gathering of art, 
film, fashion, and music 
eccentrics raises the city’s 
culture ante. 



Sydney 

Sick of being overshad' 
owed by a certain Russian 
oligarch for best boat party 
in St. Bart’s {see below), Paul 
Allen docked his superyacht, 
the Octopus, in Sydney Har- 
bor last year. Will he return? 



December 6 

Kennedy Center Honors 

George Lucas and the Eagles 
among others, will receive 
their ribbons at the DC gala. 

December 7 

Lincoln Center Fashion Gala 

Valentino’s Maria Grazia 
Chiuri and Pierpaolo 
Piccioli are the guests of 
honor at Alice Tully Hall. 

December 4-19 
Twelve Days 
of Christmas 

The Meado' 
wood Napa Vah 
ley kicks off its 
guest chef series 
with Eleven 
Madison Park’s 
Daniel Humm. 

December 

The Mark 
Kiosk 

NYC’s Mark 
Hotel’s seasonal 
cart will serve 
Jean'Georges’s 
hot cocoa and gim 
gerbread cookies. 



January 21 
San Francisco 
Ballet Opening 
Night Gala 

Dress code 
is black tie. 

(But Denise 
Hale, right, can 
wear pants.) 

December i 

The UNICEF Snowflake Ball 

Orlando Bloom will receive 
the Audrey Hepburn 
Humanitarian Award at 
Cipriani Wall Street. Model 
guests expected {see left). 

December 4-6 

Nantucket Christmas Stroll 

Fir 'lined cobblestone streets, 
carolers, and Santa, who 
arrives by boat — and, we 
assume, in Nantucket reds. 

December y 

The Crystal Charity Ball 

Suggested attire is Oscar de 
la Renta at the Dallas gala. 



THE BIG TICKET 



Roman Abramovich’s annual 
bash has been the island’s 
hottest ticket for as long as 
we can remember. 

New York 

The Metropolitan Opera’s 
gala features a new 
production of Bizet’s Les 
Pecheurs de Perles. 

Vienna 

Per tradition, the Vienna 
Philharmonic plays 
works by the Strauss family. 

Gstaad 

There’s a nO' 
kids policy at 
Valentino’s 
Swiss chalet 
(even for 
Madonna). 

Bring chicly 

packaged hangover meds. 

Natchez, Mississippi 

The Mississippi River town 
celebrates its 300th birthday 
with grand fireworks. 



January 20-2^ 

World Economic Forum, Davos 

A hologram badge — the 
highest level of clearance — 
grants access to the top 
secret IGWELs. By invitation 
only. Or ask Jamie. 



SPORTS 



KIT 



December 4-6 

Audi Birds of Prey 

The men’s World Cup ski 
event is named after the 
course they’ll be speeding 
down in Beaver Creek, 
Colorado. 

January 19-24 

The Hahnenkamm Race 

The Kentucky Derby of ski 
races, as it’s known, oddly 
takes place in the Austrian 
Alps. Gluhwein, anyone? 



January 7-14 

J.P. Morgan Tournament of 
Champions 

Grand Central Terminal 
becomes a battleground for 
squash pros, in the sport’s 
biggest spectator event. 
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Find more cures. 
Enrich more minds 

•i 

Touch more lives. J 



Make more of a difference with your charitable giving. 

You're committed to sharing the successes you've enjoyed with the causes that are 
important to you. That's why you should consider a Giving Account® from Fidelity 
Charitable®. This donor-advised fund enables you to donate appreciated assets, and 
your contributions can potentially grow overtime — so you can give more to the causes 
you're passionate about. 

It's time to make more of a difference with your charitable giving. 



Ask your financial advisor or 
call us at 800.682.4438. 




FIDELITY Charitable* 

Make more of a difference 



FidelityCharitable.org 

Fidelity Charitable is the brand name for Fidelity® Charitable Gift Fund, an independent public charity with a donor= 
advised fund program. Various Fidelity companies provide services to Fidelity Charitable. The Fidelity Charitable name 
and logo and Fidelity are registered service marks of FMR LLC, used by Fidelity Charitable under license. Giving Account 
is a registered service mark of the Trustees of Fidelity Charitable. 700340.1 .0 







BLACKGLAMA 



What Becomes A Legend Most 



Available in The Fur Salon at Saks Fifth Avenue, select stores/ fhefursa Ion 
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SCORECARD 

Horrible 

BOSSES 

WE COMPARE TWO 
DRIVEN LEADERS WHO 
CONTINUE TO CAST 
A SHADOW OVER THE 

CULTURE, By Ash Carter 












DARTH VADER 



Mos Espa, a seedy 
spaeeport on the desert 
planet Tatooine. 



Son and future 
nemesis Luke Skywalker, 

who was put up for 
adoption. 



Blaek mask, 



eape, suit, 
boots. 



Blueprint'Stealing 

Rebel Alliance. 



Used “the Foree,” 
speeifieally its 
Dark Side, to levitate, 
ehoke people. 

Lovable 
robot C-3P0. 



S HOMETOWN 



LONG-LOST 

RELATIVE 



SUIT OE ARMOR 



SWORN ENEMY 



MENTAL EDGE 



FORMER 

SIDEKIGK 



STEVE JOBS 



Los Altos, a seenie 
suburb in Earth s 
Silieon Valley. 



Sister and future 
novelist Mona Simpson. 

Steve was put 
up for adoption. 

Blaek Issey Miyake 
turtleneek, Levis 501 
jeans. New Balanee 
991 sneakers. 






Patent' 

infringing 

Samsung. 



Could persuade 
anyone of anything 
with his “Reality 
Distortion Field.” 



Lovable, robotie 
Apple eo'founder 

Steve “Woz” Wozniak. 



The spherieal, 
planet' destroying 

Death Star. 



In a shake'Up, Vader was 
eleetroeuted by Sith 
Lord Emperor Palpatine. 



The ring' 

HEADQUARTERS 

“Spaceship.” 



OFFICE 

POLITICS 



JUUi iUlCCU UUL 

Apple in 1985 by former 
Pepsi exec John Sculley. 



The very 
mysterious 

Kylo Ren. 



SUCCESSOR 



The very 
private 

Tim Cook. 
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POVET 

1822 



PRIDE AND PROWESS 







BOVET NEW YORK BOUTIQUE 
50 CENTRAL PARK SOUTH - NEW YORK, NY 1 001 9 

FOR ANY ENQUIRIES, PLEASE CALL: 212 257 4940 




BOVET FLEURIER 



SWITZERLAND 



FOUNDING MEMBER OF THE QUALITY FLEURIER CERTIFICATION AND PARTNER OF THE FONDATION DE LA HAUTE HORLOGERIE 

WWW.BOVETCOM 




THE WINE GLASS COMPANY 



GRAPE 



•IV VARIETAL SPECIFIC® 







PERFECTION PERFECTED! 
SETTING THE STANDARD, YET AGAIN. 





CHAMPAGNE WINE GLASS 



EXPLORE THE WORLD OF RIEDEL AT 

RIEDELUSA.NET 



SOCIAL NETWORK 





SEND WEDDING SUBMISSIONS FOR THE MAGAZINE 
AND WEBSITE TO TNCWEDDINGS@HEARST.COM 



according to Sam- 
uel, has been so 
“classically New 
York” (frequent 
trips to the Met 
and the Whitney, 
dinners at Eleven 
Madison Park 
and Katz s Deli), 
getting married 
in the city made 
perfect sense. 
They settled on a January 2015 date at the 
Harold Pratt House, a mansion on Park 
Avenue built in the 1920s. “I wanted a 
wedding that went from room to room, 
that would feel intimate and warm,” 

Jade says. “And it was freezing that day, 
so that was good for everyone.” 

One of the newlyweds’ favorite 
moments was their first dance, when 
the bride’s father, ’70s rock icon 
Peter Frampton, sang “All I Want to 
Be (Is By Your Side).” « 



White)' 

SOLSTICE 



A CLASSIC mw YORK 
LOVE STORY ENDS 
WITH A JANUARY 
WEDDING ON THE 
UPPER EAST SIDE. 

By Leena Kim 



B y New York standards. 

Jade Frampton and 
Samuel Homburger’s 
relationship began as a long- 
distance one: She was living in 
the Financial District; he, on 
the Upper West Side. When 
they started seeing each other, 
in September 2009 (thanks to 
a successful blind date set up by 
Jade’s mom and Samuel’s aunt, 
who live in the same building in 
Miami), Samuel, account director at the 
Week, made the journey to Jade’s apart- 
ment every time to pick her up, even 
if they were going back uptown. “It was 
very chivalrous,” says Jade, the senior 
fashion market editor at Elk. “I haven’t 
had anyone pick me up at my door, ever.” 
Eventually the two moved in 
together on the Upper East Side, where 
proximity to Central Park meant 
weekly Sunday strolls with their teacup 
Yorkshire terrier Reggie. During one 
of these afternoons in October 2013, 
Samuel proposed. 

For the couple, whose romance. 
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London 

Mststtrs of Diamonds sinc€ 1789 





CARMEN MARC VALVO available in The Fur Salon 
at Saks Fifth Avenue, select stores, thefursalon.com, 



sagafurs* 






MARCO BICEGO 



NEIMAN MARCUS, SAKS FIFTH AVFNUF & YOUR NEAREST FINE JEWELER 



marcobicego.com 
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' 212 . 463.8898 

WWW.FRANCK M I LLER.COM 
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LAGOS 

MY LAGOS MY WAY 



AVAILABLE AT LAGOS.COM | NEIMAN MARCUS | NORDSTROM 






New Veneto Collection in Sterling Silver. 



VALENTINO FINE JEWELERS 
Novato, CA 
415 - 898-1915 



DELL WILLIAMS 
Santa Cruz, CA 
831 - 423-4100 
dellwilliams.com 



PENNYWEIGHT 
Saint Helena, CA 
707 - 963-3198 



GREBITUS JEWELERS 
Sacramento, CA 
916 - 487-7853 
grebitus.com 



THISTLE & BEE 



NEW YORK 



Explore the Collection atTEHISTLEANDBEE.NET • For Authorized Retailers: 888.288.2801 



Ring: 17.83ct Cushion Blue Sapphire Ring with 2 half-moon side diamonds weighing 2.48cts, set in piatinum. 
Earrings: 8ct ea. Cushion-Cut Diamond Earrings set with 2 round diamonds of let and 2 round diamonds of 0.20cts. 



“Jewels this special could only come 

FROM Martin Katz” 




MARTINKATZ.COM 310.276.7200 0 @ M A RT I N K ATZ J E W E L S 



BEVERLY HILLS ■ N E \A/ YORK • BERGDORF GOODMAN 



OUT^ABOUT 

CULTURE, LEISURE, AND OTHER PURSUITS 



COLLECTING -- 

ART 

History 

MARK BRADFORD ^ 
HOPES TO CHANGE 
THE mrCOLLECTOKS 
BUY PAINTINGS. 

A NEW SHOW 
DEMONSTRATES 
WHY HE CAN SET 
HIS OWN TERMS. 




By Kevin Conley 



I t can be tricky when an 
artist, even a confident and 
prolific one like Mark 
Bradford, becomes wildly 
popular. One sure result is that 
when collectors and museums 
tilt at the same prize works of 
art, the prices rise — as they did 
in October, when Constitu- 
tion /V, Bradford s shimmering 
square filled with muscular 
incisions in black, white, and 
blood red, sold at Phillips for 
$5.7 million, twice the high 
estimate, breaking his previous 
record of $4.39 million, set 
only five months earlier. 

But the L.A. native, who 
split his boyhood between 
South Central and Santa Mom 
ica, has pioneered an innova- 
tive hedge against his own 
runaway success. He now 
strongly suggests that collec- 
tors interested in buying one 




'OFF THE WALL 
Bradford, in his 
Los Angeles studio. 




of his works acquire a second, 
comparable piece and donate 
it to a significant museum 
collection — he insists it be 
a “public institution.” It s a 
savvy idea, one that aims to 
solidify Bradford s access 
to a broader audience, ensure 
his place in art history, and 
help insulate the prices of his 
works from speculative dips. 

Meanwhile, a new show 
at New York’s Hauser + 
Wirth gallery opens Novem- 
ber 7 and speaks to the artist’s 
expanding ambition. In addi- 
tion to a wall’s length of torn 
strips of paintings remade 
into a cascade of color — 
a work he calls Waterfall — 
there’s a suite of starry pink 
and black paintings that 
verges on the galactic. “I’ve 
done the urban,” he says. “I’m 
going to the cosmos dow.” « 
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FREDRIK NILSEN/COURTESY THE ARTIST AND HAUSER & WIRTH GALLERY 




Mux and 

MASTER 

IN HER NEW BOOK 
ABOUT WOMENPAINTER 
FRANCOISE GIE6t 
REMINDS US AGAIN 
WHY SHE WIS NEVER IN 
PICASSO’S SHADOW. 



By Lesley M.M. Blume 



ablo Picasso had a repU' 
tation for captivating 
and then subsuming his 
paramours — with one glaring 
exception: French artist 
Frangoise Gilot. Just 21 years 
old when she met him, Gilot 
was a strong, definite presence. 
Ffer independence rankled 
Picasso, but it appears to have 
also worked on him like catnip. 
Throughout their nearly 
10-year relationship, he liber- 
ally documented her image in 
paintings, drawings, and 



sculptures. Gilot did gradually 
become part of the Picasso 
machine, acting as assistant 
and archivist and bearing two 
of his children, but she never 
wholly succumbed to him. For 
hours every day she locked 
herself in her own studio and 
painted, shutting out his world 
and building her own. 

Eventually they parted ways, 
but their fraught love affair has 
long captivated the public. It 
has been the subject of several 
books (including Gilot s own 



best-selling memoir. Life with 
Picasso) and the Merchant- 
Ivory film Surviving Picasso. 
(Gilot describes the movie, 
which starred Anthony Ffop- 
kins as Picasso and Natascha 
McElhone as Gilot, as “idiotic.”) 
Yet she not only survived 
Picasso, she thrived, going on 
to create hundreds of canvases, 
some of which have landed 
in museums and private 
collections. Gilot s total body 
of work, by her estimate, 
includes 1,800 paintings and 

102 



4,000 to 5,000 drawings. 

Now 93, Gilot remains as 
prolific as ever, sometimes 
working 20 hours a day. 
Dozens of her canvases lean in 
jagged bunches against the 
walls of her New York City 
studio; an oversize abstract 
painting (one of her works 
from the 1960s) hangs above 
her fireplace. She sometimes 
works on several pieces at 
once, painting one while the 
oils dry on the others. “At the 
moment, though, 1 am making 
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PORTRAITS OF 
THE ARTIST 
Clockwise from far 
left: Robert Capa’s 
1948 photo of Gilot 
and Picasso; in 
her New York City 
apartment; her Magic 
Games (1978); Tea 
(1950); a self-portrait 
from 1941 (now in the 
Metropolitan Museum 
of Art); Gilot in 1948. 






drawings/’ she says, taking a 
seat in her studio. Light pours 
through a towering floor-to^ 
ceiling window, bringing out 
the green in her eyes. Every- 
thing about her remains sleek 
and angular: her lean figure; 
that famous face, with its 
Masai-shield cheekbones and 
long, thin, delicately wrought 
nose; her bobbed hair, with not 
a strand out of place. 

Nor has the passage of time 
blunted or softened her wit or 
her opinions. Gilot s new book. 
About Women (Nan A. Talese, 
$ 26 ), out this month, is a mem- 
oir in dialogue form with her 
friend and co-author, novelist 
Lisa Alther, and it reveals her 
thoughts on feminine allure, 
the never-ending battle between 
the sexes, and puritanical Amer- 
ican attitudes. In the books 
pages and in person Gilot is 
candid and very French, despite 
decades of living in America. 



“On the whole, American 
women can be too rigid,” she 
says, in luxuriously accented 
English. Here in the States, 
there is much “more combat- 
iveness and less kindness 
between the sexes.” In France, 
men and women know how to 
simply enjoy one another’s 
company. What’s more, French 
women know how to take a 
compliment. “So what if a man 
whistles at you on the street?” 
she asks. “Enjoy it.” Objectifi- 
cation be damned: “Feminine 
beauty is a gift to be shared 
with the world.” 

O ther female artists have 
long complained of a gulf 
in the art world, and those 
who have been romantically 
associated with legendary male 
artists such as Picasso have 
sometimes had an especially 
difficult time making their 
mark. Asked if she ever felt 



a disadvantage, Gilot states 
that the gender gap has been 
exaggerated. Women, espe- 
cially pretty ones, often expect 
doors to fly open, she says. The 
only way to reach the top 
strata of the art world — or any 
profession — is to “work like 
hell” and have a unique vision. 
“Are you capable of inventing 
something new?” she asks. 
“That’s where it starts.” 

Not that the gatekeepers 
make it easy, even for women 
of vision. Despite her impres- 
sive career, Gilot herself is still 
likely best known for her asso- 
ciation with Picasso. Does it 
bother her to be categorized as 
a “muse”? She offers a wry 
smile. “They can call me what- 
ever they want.” If she has 
been misunderstood, she adds, 
perhaps it’s because she has 
spent her entire adult life 
devoted to her work, rather 
than cultivating publicity and 
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crafting the public’s impression 
of her. “I avoided biographers. 

I did not attend cocktail par- 
ties. I was working instead.” 
And her work, she believes, 
will speak for itself 

It seems an admirably opti- 
mistic attitude for a woman 
who came into her own in an 
aggressively paternalistic 
milieu. Picasso used to tell 
Gilot that there were only two 
kinds of women: doormats and 
goddesses. Given that choice, 
Gilot knows where she stands. 
“I am not tall. I am not impres- 
sive,” she says with a laugh. 

“But I am strong without 
annoying other people. I do not 
impose myself” Being a god- 
dess, she maintains, is about 
comporting oneself a certain 
way and always remaining 
above the fray 

“A goddess is a goddess,” she 
concludes, “because she sees 
things from higher up.” « 
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Bird 

MAN 

IT IS POSSIBLE TO 
CREATE A RICH 
HOLIDAY MEAL 
THATS HEALTHY. 
BEGIN HERE... 

By David Bouley 

Food photographs by 
Johnny Fogg 

I n fall and winter the body’s 
nutritional requirements 
change. We need fiber foods 
like squashes, beans, and root 
vegetables to help us store 
energy and stay warm. I like 
to keep that in mind for big 
holiday meals, which in this 
country often means turkey and 
stuffing. Hence this Thanks- 
giving dinner for six to eight 
people — a menu that’s healthy 
and full of flavor, as it should be. 

A delicious but not too fill- 
ing squash soup is a nice way 
to start. Step one: Peel and slice 
three heads of fresh garlic and 
saute it in two tablespoons 
of coconut oil over low heat, 
letting it sweat until it’s soft 
and translucent. (To keep the 
garlic moist I use a misting 
bottle and lightly spritz it with 
water, then cover the pan.) 

After about half an hour, add 
four cans of coconut milk and 
let it simmer for another half 
hour. (At this point you have 
coconut-garlic broth, which is 
a great, nutrient- dense building 
block to keep in your pantry — 
something you can freeze and 
then, by simply blending in a 
green vegetable or herb, turn 
into a dressing, pasta sauce, 
or base broth for a meal in a 
hurry.) Step two: Halve two 
acorn or butternut squashes 
and dust them with two table- 
spoons of coconut cane sugar, 
one tablespoon of cinnamon, 
and one teaspoon of nutmeg. 
Roast them face up at 350° 
until they’re soft. Spoon out 
the filling (reserve a little for 






garnish), 
and add 
to the broth. 

Combine it all — one cup of 
broth for every half cup of 
squash — in a blender and set 
aside. Warm the soup before 
serving it. 

My preferred stuffing uses 
quinoa rather than bread and 
mushrooms instead of meat. 
Mushrooms are one of the very 
few ways to get vitamin D 
in winter, and all kinds are 
available right now: hen-of- 
the- woods, black forest, golden 
trumpet, oyster, chanterelle, and 
button. Step one: Buy a variety 
and cut them into big chunks 
until you have four cups. Saute 
them in a tablespoon of coconut 
oil, cooking slowly over low 
heat until they’re just tender. 
(Cook the mushrooms in a 
single layer; don’t let them over- 
lap.) When they start to change 
color, turn them over. When 
that side changes color, dust the 
mushrooms with pain d’epices 
mixture (cinnamon, clove, star 
anise, black pepper, orange, and 
lemon peel) and moisten them 
immediately with the mist- 
ing bottle; the steam helps the 
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mushrooms absorb the flavors 
of the spices. Step two: Follow- 
ing the package instructions, 
cook three cups of organic 
quinoa until it’s fluffy. Let it 
rest for five to 10 minutes, then 
put it in a large mixing bowl. 

Add a twig each of thyme, 
rosemary, and marjo- 
ram, two or three 
tablespoons of 
pumpkin seeds, 
f 10 almonds, 

^IQwalnuts, 10 
cashfews (keep 
the nuts whole), a 
cup of fresh cranber- 
ries, a cup of frozen wild^ 
blueberries from Maine, and, 
if you can find it, one piece of 
fresh turmeric cut in half Com- 
bine the mushrooms and the 
quinoa mixture and season with 
salt and pepper to taste and two 
teaspoons of powdered cinna- 
mon. Stuff as much as you can 
into the turkey cavity and put 
the remainder in a baking dish 
and set aside. 

M y mother used to let her 
turkey cook for hours, 
slow and low, sometimes over- 
night, and that’s the best way to 
do it if you have the time. 

Step one: Brush the out- 
side of the turkey with 
olive oil and place 
fresh herbs — mint, 
marjoram, thyme, 
rosemary, pars- 
ley — under and 
around the wings 
and legs. For an 
18-to-20-pound 
bird, preheat the 
oven to 400°. Let 
the turkey cook at 
that temperature for 
just 15 minutes, then 
lower the heat to 225° and 
let it cook for another five 
hours or more. (You can baste, 
but you don’t have to.) Once it’s 
done, the turkey should rest for 
half an hour. Step two: Carve 
the white meat of the two 
breasts into large slices while 
they’re still warm. Arrange the 



DIG IN 

From top: Squash 
soup; turkey with 
mushroom and 
blueberry stuffing; 
flourless 
praline cake. 
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slices on a tray and drizzle with 
half a cup or more of the tur- 
key’s drippings — add vegetable 
stock if needed — turning the 
meat a couple of times. White 
meat soaks up juices like a 
sponge, and the result will be 
moister than any turkey you’ve 
ever had. (You can do the same 
thing with chicken and rabbit.) 

Once the rest of your bird 
is cool, scoop the stuffing into 
a serving dish and moisten it 
with turkey drippings (add 
vegetable stock or water, if 
needed). Add drippings to the 
stuffing you put aside as well 
(about a quarter cup for every 
cup of stuffing), and reheat 
for about 10 minutes. To serve, 
spoon stuffing onto each plate 
and top with two or three 
slices of turkey breast. 

1 like to end with a light 
dessert, and this is one of the 
lightest 1 know: a flourless 
praline souffle with roasted 
walnuts, macadamia nuts, or 
cashews and, if you like, a little 
chocolate. (You’ll find that 
recipe at townandcountrymag.com.) 
Bon appetit! « 
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A FABLED WINEMAKER 
WHOSE JOURNEY TO 
GREATNESS BEGAN 
WITH A COURTSHIP AT A 
RENAISSANCE MANOR. 

J^y Mclnerney 



I tend to break out the 
C6te-R6tie about the 
time I retrieve the tweeds 
and cashmere from storage. 

To my mind this red from the 
northern Rhone is particularly 
suited to cold weather and 
hearty meaty meals. The wine 
was practically extinct when, 
in 1946, a former migrant farm 
worker named Etienne Guigal 
started a winery in the one^ 
horse town of Ampuis, below 
terraced vineyards first planted 
by the Romans. Today it s justly 
renowned, thanks in large part 
to Etienne, who died in 1988, 
and his descendants. I recently 
caught up with his grandson 
Philippe, who has taken the 
reins. The earnest, slightly 
nerdy 40'year'old refreshed 
my memory on the details of 
his family’s story, which is part 
fairy tale and part Gallic Hora- 
tio Alger narrative. 

Etienne Guigal first set eyes 
on Gote-Rotie in 1924, when 
he was 14. He had come from 
his home in the Loire district 
after his father died, to help 
support himself by picking 
apricots, much of the local 
labor force having been wiped 
out in the First World War. At 
the time, according to Philippe, 
“apricots were selling for 1.20 
francs a kilo, syrah grapes for 
just 20 centimes,” which was 
one reason many vineyards 
were abandoned. “He saw the 
slopes and fell in love,” Philippe 
says. “He wanted to work in 
wine instead of apricots.” He 
managed to get a job at Vidal- 
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HILLSIDE TALES 



^ Clockwise from top: 
Chateau d'Ampuis, 



now Guigal s 
headquarters; 
Marcel and Philippe 
Guigal, son and 
grandson of the 
founder; bottles of 
1995 Cdte-Rotie. 



Fleury a local vintner. 

Around this time he 
met a local girl, a maid 
at Ghateau d’Ampuis, 
a grand Renaissance 
manor that had 
been occupied for 
generations by the 
noble de Maugiron 
family. Eventually 
Etienne became the 
winemaker at Vidal- 
Fleury and married the maid at 
Ghateau d’Ampuis. 

In 1946 he started his own 
winery, which must have 
seemed quixotic at the time. 
After the war the demand for 
the red wine of Gote-Rotie was 
hardly robust, and the vertigi- 
nous vineyards were extremely 
difficult to work. (Fifteen years 
ago I swore off cigarettes after 
climbing to the top of the La 
Landonne vineyard.) Tractors 
were out of the question. Yet 
the grapes yielded more intense 
and complex wines than those 
from the flatlands, as the 
Romans acknowledged with 
the mantra “Bacchus amat colic' 
(“Bacchus loves the hills”). Still, 
it takes a certain determination 
to farm land that would make 
excellent ski slopes. 

“We are a family of worka- 
holics,” says Philippe. At 17, 
Philippe’s father Marcel was 
forced to leave school and take 
over the vineyards after Eti- 
enne suddenly went blind. (The 
affliction, caused by a detached 
retina, eventually improved.) 
Marcel, meanwhile, took the 
wines to new heights and made 



the family firm into a regional 
empire. He was still at work in 
the cellar, a red beret perched 
atop his head, when I first vis- 
ited in the 1990s. 

W ith the 1966 vintage, a 
legend was born when 
Marcel decided to bottle a 
single vineyard wine from a 
special plot called La Mouline 
and age it for a few years in 
new oak barrels. In 1978 a 
second single vineyard cm. La 
Landonne, was added, followed 
in 1985 by a third. La Turque. 
Thanks in part to extravagant 
praise from Robert Parker — 
who has awarded Guigal more 
100-point scores than any 
Other winery — the “La La’s,” 
as this trio became known, 
have become among the most 
sought-after wines in the 
world. Gritics and collectors 
love comparing and contrast- 
ing the three. “La Mouline is 
like Musigny” Philippe says, 
“and La Landonne is more like 
a Pauillac. La Turque is some- 
where between these two, and 
it’s the spiciest.” These wines 
improve for decades — the 



1990s and ’91s, for instance, are 
just beginning to reveal their 
spectacular potential. 

In 1984 the Guigals bought 
Vidal-Fleury where Etienne 
had started working when he 
was 14, and in 1995 they bought 
the great house where Etienne’s 
wife had toiled as a maid, Gha- 
teau d’Ampuis, which has since 
become the headquarters for 
the firm and which has given 
its name to a fourth special 
Gote-Rotie cuvee. The Guigals 
have continued to expand since 
then; in addition to the wines 
they vinify from their own 
vineyards, they are a major 
negociant, buying grapes from 
all over the Rhone and bot- 
tling at every price level. (Their 
humble Gotes du Rhones, red 
and white, are among the wine 
world’s great bargains.) Their 
Gondrieu, a white made from 
the viognier grape in the appel- 
lation adjacent to Gote-Rotie, is 
one of my favorites. But it’s the 
mighty reds of Gote-Rotie that 
put them on the map — or is it 
the Other way around? 

According to the Oxford 
Companion to Wine, Gote-Rotie 
may be the first place in France 
(or Gaul, as it was then known) 
where the vine was cultivated, 
back when nearby Vienne was 
a major Roman outpost. The 
steep hills behind the town 
of Ampuis face southeast, 
sheltered from the prevailing 
wind and [CONTINUED ON PAGE 252] 
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The.TRAVEL 

Whisperer 

WHEN WENDY PERRIN 
SHARES HER SECRETS, 
ITSASCEOSEAS 
YOU CAN GET TO 
VACATION PEREECTION. 

By Klara Glow czew ska 



OUT^ABOUT 



endy Perrin is talking 
about transformative 
moments — when 
you re in an unfamiliar place 
and suddenly see the world in 
a new way — which to her are 
the golden fleece of travel. “Fve 
had many but the one that 
first pops into mind was in the 
Galapagos. I wasn’t married 
yet, and it changed my view 
of human nature. I realized, in 
a visceral way, that we are all 
animals, just influenced by soci- 
etal convention and religion. 
You see the blue-footed boobies 
and the other species flirting, 
dating, mating. And you under- 
stand that all males just want 
to spread their DNA as much 
as possible. It’s their natural 
job. Women shouldn’t take it 
personally — it’s just how men 
are built! It’s the evolutionary 
imperative in action.” 

We’re discussing Per- 
rin’s one-year-old website, 
WendyPerrin.com, and 
suddenly we’re in Dear Abby 
territory. Which is not an un- 
Perrinesque place to be. (Full 
disclosure: Perrin is a former 
colleague of mine, and I have 
found her travel advice nonpa- 
reil for the more than 20 years 
we were at CondeNast Traveler. 
Consider this column my shar- 
ing moment.) Ffelping people 
travel better was her mission 



long before she launched her 
site, a compendium of tips, 
recommendations, and — espe- 
cially valuable and unique — her 
assiduously vetted collection of 
the very best travel agents out 
there. They are granted admis- 
sion into the charmed circle of 
the Perrin-anointed (the Wow 
list, she calls it) through an 
arduous process of interviews, 
questionnaires, and field test- 
ing that she has long said, only 
semijokingly is as challeng- 
ing as getting into Ffarvard 
(from which she, perhaps not 
coincidentally, holds a BA in 
history and literature). Only 
75 have made the cut thus far. 
Once in, they are rechristened 
her “Trusted Travel Experts” 
(TTEs) and deemed worthy 
to help her handle. . .us. 

Travelers, let’s face it, can 
be a needy, emotional, and 
demanding bunch (understand- 
able, given what’s at stake in 
every major trip: substantial 
amounts of time and money, 
as well as lifelong memories). 
Where should I go? When 
should I go? Will the kids like 
it? What should we do there? 
We also want advice on travel 
insurance, on how best to 
redeem frequent flyer miles, 
on how to find that perfect 
villa in Provence, or Greece, 
or. . .should we try Morocco? 



We want tips on bargaining 
in the bazaar and shipping 
the loot home. We’re hoping 
to get into the Uffizi after 
hours — possible? We’re try- 
ing to decide among cruises — 
ocean, river, expedition? One 
T&C subscriber recently 
contacted her for suggestions 
for a cruise line and itinerary: 
“Our group will consist of my 
parents, in their seventies but 
very active, myself, my hus- 
band, my sister, a friend, and 
my two kids, 11 and 14. 1 want 
everyone to be happy. Gan you 
help?” Perrin did, breaking 
down options in two long and 
detailed responses. 

I f I set myself up as a traveler 
hotline I’d be tearing my hair 
out. Not Perrin. “I do travel 
triage,” she says, but with total 
equanimity. “People ask me 
questions on Twitter, on Face- 
book — wherever they can find 
me. It takes a lot of time, but 
I’m just that way. Whatever 
travelers need, they can come 
to me, night and day. I tell 
them exactly what they must 
know, as well as the reason for 
my recommendations. If I don’t 
know, I say so. But I don’t think 
that happens a lot.” 

She hasn’t publicized her 
website (this column is 
a first), “because I want to get 



it all perfecf — 
a Perrinism if ever 
there was one. “This 
system has never 
existed before in 
the history of the 
world!” 

In brief: If you’re 
thinking of travel- 
ing to, say, India, 
you go to Wen- 
dyPerrin.com, read 
about the TTEs 
who arrange Indian 
travel, select one 
whose profile and 
particular expertise 
appeal (or one that 
Perrin has already 
recommended in an 
e-mail), and fill out 
a brief questionnaire, 
the Trip Request 
Form, stating your 
travel goals, tastes, and budget. 
The submitted form “gives you 
continued access to me,” Perrin 
says, through her Trip Monitor- 
ing Service. Ask her whatever 
you like. The TTEs, to maintain 
their position on the Wow list, 
pledge to respond to any query 
directed to them in 48 hours or 
sooner, to offer the best pricing 
possible, and to extend to “Per- 
rin’s people” all the VIP benefits 
at their disposal. 

If you end up booking the 
trip through one of her TTEs 
(there’s no pressure to do so, 
and Perrin herself doesn’t 
charge travelers a fee for her 
services), she will monitor 
every aspect of it, sending help- 
ful tips at various trip planning 
stages and troubleshooting if 
necessary. It’s like having 
a travel godmother. “If you 
want to be treated as a VIP 
when you travel, come to my 
service,” she says. “It makes 
you a priority. It’s that simple.” 
Does she have anyone to 
recommend for Guba? I want 
to go over Ghristmas. “I don’t 
yet. But I’m testing several peo- 
ple.” That Ffarvard admissions 
process again. . . « 



CRUISE 
CONTROL 
Perrin on the 
Grand Canal 
in Venice. 
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JUMAN MALOUF/COURTESY PENGUIN YOUNG R E fillHtUliniH r RM I Q.N S ) : GEORGE P I M O T E L/W I R E I M A G E (MALOUF AND ANDERSON) 



ON MY RADAR 




SAN JOSE DEL CABO A big 

comeback after Hurrieane 
Odile includes the new Mar 
Adentro Hotel & Residenees. 
Why: Its ultra^mod architee' 
ture (floating white cubes) will 
be a striking addition to Baja. 
FROM $1,000, MARADENTROCABAS.COM 




ANGAMA MARA The 



Kenyan safari lodge opened a 
few months ago on an esearp' 
ment overlooking the Great 
Rift Valley. Why: Staggering 
views! In Out of Africa Meryl 
Streep and Robert Redford 
pienieked on one of the site s 
three kopjes. $750 PER PERSON PER 
NIGHT, ANGAMAMARA.COM 




THE QUEEN VICTORIA In 

January T7 the Cunard eruise 
ship will go on an IS-night 



journey on the Amazon, 
departing from Fort Lauder- 
dale (stops inelude Barbados). 
Why: Grand seale luxury — it s 
the largest eruise ship ever to 
sail the world s largest river — 
meets Amazonian mystery. 
$11,320 PER PERSON IN PRINCESS GRILL 
CLASS, CUNARD.COM K.G. 




DRAWN TO HER 

A DEBUT NOVELIST’S ILLUSTRATED TALE ENCHANTS OUR JADED 
CORRESPONDENT By Michael Linds ay 'Hogg 





I met Juman Malouf seven years ago, 
when Wes Anderson brought her to 
dinner with my wife Lisa and me at the 
restaurant Le Stresa in Paris. I was equally 
caught by her elegance — she wore a finely 
pleated white blouse and a soft white skirt 
with applique polka dots — and her intel- 
ligence. I also detected a certain reserve. 
Making conversation with this new 
friend, I asked what she was doing with herself. “Lm working 
on a childrens book, with drawings,” she said. “That’s nice,” I 
replied, children’s books not being an automatic gO'to for me. 

A year or so later — same company, same place — I asked, 
“How’s it going, that book of yours?” Still writing and doing 
drawings, Juman said. After dinner she and Wes got on their 
bicycles and pedaled off into the Paris night. With my usual 
cynicism — although I knew there was something unusual 
about her — I thought. Will this turn out to be one of those 
projects that someone works on for years with no result? 

The question was answered (and my cynicism obliterated) 
by The Trilogy of Two (Putnam, $ 18 ), a work of deep and 
powerful imagination. Charlotte and Sonja, beguiling young 
twins — close but different — and skilled musicians, are 
looked after by circus folk in a place called the Outskirts. 
After their talents are stolen by a malicious force, they seek 
to find their parents and recover their gifts. 

The twins’ adventures — which take them from grimy 
cities where it always rains to fields and caves, and involve 
changelings, a resourceful and witty parrot, and others just 
as memorable — are riveting, but they’re always connected 
to human traits: love, estrangement, treachery, wonder, and, 
above all, bravery. The exquisite pencil drawings are meticu- 
lously shaded, giving shape, with the utmost detail and 
wit, to the people, animals, and oddities that Juman has 
created. She is a juggler of a storyteller, throwing a 
few characters into the air to start, and then adding 
more, catching and throwing them again and again 
in a mesmerizing, constantly evolving pattern. 

I can compare The Trilogy of Two only to a heady 
perfume: once inhaled, never forgotten. « 



DECEMBER 2015/JANUARY 2016 



T&C 

109 



T0WNANDC0UNTRYMAG.COM 




OUT^ABOUT 

PHILANTHROPY 




of Jaguars and Land Rovers, 
whose maker, Tata Motors, has 
supported Capstar from the 
beginning. (Jaguar Land Rover 
also served as the official trans^ 
port for the Invictus Games, 
Prince Harry’s Paralympic 
tournament for wounded and 
injured soldiers.) This mix of 
posh rides and alacrity has 
already proved a good fit with 
aristocrats, CEOs, and David 
Beckham. Bowmont hopes to 
persuade a friend and fellow 
soldier who served directly 
with him — Prince Harry — to 
take a 
ride soon. 



T he U.S. arm 
of Capstar 
launched in 
New York in 
September. 

On this side 
of the pond 
the managing 
director is Casey Martinez, a 
female Black Hawk pilot who 
was awarded a Bronze Star and 
four air medals for her service 
in Iraq and Afghanistan. Mar^ 
tinez has found that American 
companies eager to hire soldiers 
have encountered difficulties, 
since so few have training in 
law or finance. “Using a car ser^ 
vice driven by veterans is a very 
easy way to support them,” 
says Martinez, who notes that 
employees range from just' 
returning GIs in their twenties 
to a Vietnam vet. “Eight out of 
our 10 drivers have served in 
Iraq or Afghanistan.” 

The captain and future 
duke, no stranger to hierarchy 
himself, knows that family 
duty will eventually call and 
his time at Capstar will end — 
which is actually a cheering 
thought, given his desire to 
pass the responsibility on to a 
deserving veteran. “After five 
or 10 years of building the com' 
pany” Bowmont says, “there 
will undoubtedly be another 
young officer who will be able 
to run this business well.” « 



■ The ROYAL 
Treatment 



AN IRAQ VET AND 
FUTURE DUKE TURNS 
POSH RIDES INTO 
JOBS FOR RETURNING 
SOLDIERS. 



By Daisy Prince 



SERVICE 
INDUSTRY 
Clockwise from top 
left: Bowmont, in 
Iraq in 2007; with 
co-founder Rob 
Bassett Cross; a 
Capstar car and 
driver in New York; 
former Black Hawk 
pilot Martinez. 



and I looked at each other and 
said, Tet’s try to do something.’ 
Civilian life is easier if you have 
a good education and networks 
to steer you in the right direc' 
tion, but if you’ve been in the 
infantry those skills can be 
harder to translate. Your most 
obvious option is to go into pri' 
vate security.” 

Capstar, which just com' 
pleted its 10,000th ride in 
Eondon, strives to capitalize on 
the best qualities of veterans: 
unfailing politeness, punctual' 
ity attention to detail, and 
route planning. The structure 
of the company mirrors mili' 
tary ranks, with drivers report' 
ing to officers at the top to 
create squadrons or platoons. 
The fleet is largely made up 



C aptain Charles Bowmont, 
a.k.a. the Marquis of 
Bowmont and Cessford 
and the future Duke of Rox' 
burghe, is 34 years old, single, 
and heir to a thriving 52,000' 
acre estate, floors Castle, and 
a fortune reputedly worth 
$122 million. So you could be 
forgiven for assuming that 
his primary pursuit might be 
something other than starting 
a business. But, as the captain 
says, “at some stage Dad is 
going to do a handover, and my 
career was always likely to be 
focused on the family business. 
Having such a great inheritance 
is a blessing, but it does potem 
tially channel what your life 
plan might be.” 

Another family tradition is 
military service; an InneS'Ker 
(the family name; Bowmont is 
the title) has served in nearly 
every British Army conflict in 
the last century. “We’ve always 
been warring Scottish Reivers,” 
he says. He spent an “intense” 
six years in the services, includ' 
ing a stint in the Maysan 



Desert in 
Iraq. “We 
lived out of 
our vehicles 
in 100' degree 
heat. I spent a lot of time 
roaming the sand dunes, play' 
ing hidc'and'Seek, trying to 
intercept those smuggling 
weapons into Iraq.” The experi' 
ence, he says, “inspired me to 
put something back, to balance 
the books in appreciation.” 

That turned out to be Cap' 
star, a startup that trains vet' 
erans to be private drivers. It’s 
not precisely a philanthropy, as 
the company intends to turn a 
profit, but by exclusively hiring 
veterans it does address a social 
problem. It’s sound business, 
but it’s also good'hearted and 
right 'minded, principles that 
most philanthropies aspire to. 

The idea came to the mar' 
quis over dinner. “I was at 
Bellamy’s restaurant with Rob 
[Bassett Cross, his colleague 
and co'founder], talking about 
how difficult reintegration 
can be for ex'soldiers, when he 
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A MEMBER 
Of’ ITALIAN 
MODERNIST 
ROYALTY GOES 
EEEGANTEY 
SOLO. 

By Pilar Vila das 



Rl 



ather than dictate to peo- 
ple how to use furniture, 
I want to make it pos- 
sible for them to use it the way 
they want to,” says Marta Sala 
(right), whose home furnishings 
company, Marta Sala Edi- 
tions, made its debut in Milan 
earlier this year. The 14-piece 
collection was designed by 
Rome-based architects Claudio 
Lazzarini and Carl Pickering, 
whose buildings and interiors 
are known for an elegantly 
luxurious brand of modernism. 
Many of the pieces are dual- 
purpose or modular, such as 
the brass and marble Megan 
(above right, from $5,025), 
which is both a floor lamp and 
small table, and the Wanda 
upholstered chair (from $1,790), 
which comes in numerous 
configurations. All are made in 



Italian workshops. “Col- 
laborating with artisans 
gives a kind of soul to 
these pieces,” Sala says. 

That affinity for put- 
ting a sumptuous rather 
than minimalist spin 
on handmade objects of 
modern design is part of Salas 
DNA. Nearly 70 years ago 
her mother Maria Teresa Tosi 
and her uncle, the legendary 
architect Luigi Caccia Domin- 
ioni, helped found Azucena, a 
company famous for furniture 
and lighting that blend rigorous 




lines with sensuous materials. 
(Prior to going solo, Sala 
was CO- director of Azucena.) 
Next up, Sala will present 
Lazzarini and Pickering’s acces- 
sories collection. As she notes, 
“the small things are important 
too.” martasalaeditions.it 



THE 

HOT SEAT 

A breakout star at 
Design Miami, via Sdo Paulo. 




T his year’s Design .i'j 

Miami (December 
2-6) adds several new gal- 
leries, such as the Sao Paulo- 
based Firma Casa, which will 
show new furniture by Ffum- 
berto and Fernando Campana. 
The brothers, whose provoca- 
tive designs use materials like 
scrap wood, plastic tubing, 
and stuffed animals, will pre- 
sent their wicker and leather 
Cangago collection (includ- 
ing the bench above). Made 
in collaboration with master 
craftsman Espedito Seleiro, the 
line is an homage to the leather 
craft tradition in northeastern 
Brazil, which was inspired by 
the colorful costumes of 19th- 
century bandits. DESIGNMIAMI.COM 



WORKS 

in Process 

AN ARCHITECTURAL 
FIRM SPECIALIZING IN 
MUSEUMS DESIGNS 
ITS OWN MUSEUM SHOW. 





S ince founding Allied Works Architecture 
in Portland, Oregon, 21 years ago. Brad 
Cloepfil has developed something of a specialty 
for designing austere yet serene art-related 
buildings, like the Clyfford Still Museum in 
Denver, the Contemporary Art Museum in 
St. Louis, and the Museum of Arts and Design 
in New York. But now it’s Cloepfil and his col- 
leagues who are making the art: ‘‘Case Work: 

Sculptures and Drawings by Allied Works 
Architecture,” which opens January 24 at 
the Denver Art Museum, will feature more than 
40 drawings and 17 sculptures, made of every- 
thing from brass to charred wood, each piece 
illustrating the firm’s creative process. It’s a 
refreshing alternative to the building models and slick renderings 
seen in most architectural exhibitions, and a showcase for archi- 
tects as artists and artisans. Allied Works even custom-made the 
steel armature that will display the pieces. denverartmuseum.ORG 



CASE STUDY i 

Lifted Earth 
(2012, left), 
one of 57 pieces 
in the Allied 
Works installation 
(above). 
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CLOCKWISE FROM TOP LEFT; JONATHAN FRATTINI (2); FERNANDO 
LASZLO; COURTESY ALLIED WORKS ARCHITECTURE (2) 



PROMOTION 



TOWNANDCOUNTRYMAG.COM 



IN PRINT, ONLINE, ON YOUR TABLET AND PHONE, TOWN & COUNTRY OFFERS 
AN UNRIVALED MIX OF GLAMOUR, INTELLIGENCE, AND EXCLUSIVE ACCESS 
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ONE DIAMOND FOR YOUR BEST FRIEND. ONE DIAMOND FOR YOUR TRUE LOVE. 

The Ever Us two stone diamond ring, featuring Forevermark diamonds. 

Less than one percent of the world’s diamonds are worthy of the Forevermark inscription - 
our promise of beauty, rarity and responsible sourcing. 




FOREVERMARK 



yv 



A DIAMOND IS FOREVER 



Forevermark is part of The De Beers Group of Companies. FOREVERMARK.COM 



)up of Companies. EVER US™ is a trademark of Signet Je\ 




JEFFREYNEWYORK.COM, 
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7 WE’VE SINGLED 
OUT THE 
MEN, WOMEN, 
CHILDREN, AND 
DgCS WHO^. 
EOR BETTER OR 
WOi^S£-CAUGHT 
OUR ATTENTION 
THIS YEAR. THE 
SECRET TO ALL 
THEY DESERVE 
IN RETURN LIES 
INSIDE A BOX. (WE 
WENT AHEAD AND 
UNWRAPPED IT) 



W 



Photograph by Cristina Cianci 
Styled by Will Kahn 
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■ gift guideH 



BEATRICEl 

BORROMEO 



NOUVEAU ROYALE 

With this ring thou wedst a 
lifetime of Grace Kelly pastels 
and ladylike accessories. 



CHLOE BAG ($1,750), BLOOMINGDALES.COM 



DOLCE & 
GABBANA 

EARRINGS 
($2,450 A 
PAIR), DOLCE 

gabbana.it 



GUCCI CHAIN WALLET 
($920), GUCCI.COM 



CREED ROYAL PRINCESS OUD 
($385), CREEDB0UTIQUE.COM 



JEMMA WYNNE PEARL 
EARRINGS ($2,940), 
NET-A-PORTER.COM 









AERIN JEWELRY BOX 
($950), AERIN.COM 
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TAMARA COMOLLI BOUTIQUES 

SOUTHAMPTON • 27 Main Street • Q 1 631 283 7600 • PALM BEACH • 150 Worth Avenue • Q 1 561 659 3700 

SOUTHAMPTON • LAKE TEGERNSEE • SYLT • PALM BEACH • MUNICH 
f inejewelry@tamaraconnolli.conn • tamaracomolli.com 



Selected Stores 








BftOPA 






TIFFANY & CO. 

STERLING SILVER 
COMB ($180), 
TIFFANY.COM 



:SSTYLE SPY 
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TUCHER + WALTHERTINTOY ($149), 
PUCCIMANULI.COM FOR SIMILAR 






PRINCESS 
CHARLOTTE 
VS. PRINCE 
GEORGE 



RIVAL SIBLINGS 



An arsenal of gender-appropriate 
toys and clothing for their 
upcoming — and ongoing — battle 
to be cutest royal heir. 



MY LITTLE 
SHOP 

PAJAMA SET 
($76), MYLITTLE 
SHOP.COM 






MEHLENBACHER’S TAFFY ($1.95 EACH) 
MEHLENBACHERSCANDIES.COM 



BARREVELD IRON GAZEBO ($3,980) 
P0SHT0TS.COM 



LITTLE WOLF 
BY JAMIE 
WOLF GOLD 
BRACELET 
($490), 
JAMIEWOLF 
.COM 



BURBERRY WOODEN PUPPET 
($1,540), BURBERRY.COM 



HRH THE DUCHESS OF C A M B R I D G E/ G E TT Y IMAGES (GEORGE AND CHARLOTTE); KEVIN SWEENEY/STUDIO D, STYLED BY BARBARA EISEN FOR 

R.J. BENNETT REPRESENTS (PAJAMAS, CANDY); KEVIN SWEENEY/STUDIO D, STYLED BY JUDITH TREZZA FOR R.J. BENNETT REPRESENTS (SWEATER) 




The Minted Envelope: US patent pending. ©2015 Minted LLC 



UNIQUELY YOURS 

Minted connects you with the best indep^dent artists to bring 



minted. 

ART HOME STATIONERY 




you fresh, truly unique design you won’t find anywher-d else. 



-PRESSED CARD 

azing Frame” by^Phrosne Ras 



24S3 BRYANT STREET 
APARTMENT «2 

SAN FRANCISCO, CALIFORNIA 34110 






THE 

CLARK 

FAMILY 



N^W! LETTERPRESS PHOTO CARDS ^ 

^-^oldly Scripted” by Alethea and Ruth 

LIMITED EDITION FINE ART “Sprig Wall” by Kelly Ventura 





recipient address printing matching your card 



\ 



\ 



\ 1'5% OFF holiday cards 

c6dE:TCHOL\5 EXPIRES: 1/1/2016 
\ 



’WWW.MINTED.COM 
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EVA FEHREN ^ 

BLACK ONYX AND rf‘ 

DIAMOND STUDS ^ 

($6,945), BARNEYS.COM 



EDDIE BORGO 

BRACELET 
($350), EDDIE 
BORGO.COM 



MALIA 

OBAMA 



THE INTERN 



How to please every moody 
teenage girl who spent most 
of her year at the White 
House and the summer on 
the set of Girls. 



STELLA McCartney 

IPHONE 6 COVER 
($145), NET-A-PORTER 
■COM 



PRADA BAG 

($2,190), 
PRADA ^ 
.COM 



FENDI CLUTCH ($2,600), FENDI.COM 



STUART WEITZMAN SHOES ($425), 561-355-8416 



ERMENEGILDO ZEGNA 

LEATHER GLOVES 
($550), ZEGNA . 
.COM 



ZILLI GLOVES ($2,720), ZILLI.FR 



BOTTEGA VENETA NAPPA GLOVES 
($420), B0TTEGAVENETA.COM 



ROGER^^. 

FEDERER 

CHAMPION IN HIDING 

What goes best with a S ABR? 
Gloves! 



BRUNELLO 

CUCINELLI 

CASHMERE 

GLOVES 

($490), 

212-334-1010 



ALEXANDER 

WANG 

TURTLENECK 

($850), 

NET-A- 

P0RTER.COM 



BURBERRY 

CASHMERE 
TRENCH COAT 
($2,595), 
BURBERRY 
.COM 



HAROLD D./BLAYZE/SPLASH NEWS (OBAMA); AL BELLO/GETTY IMAGES (FEDERER); KEVIN SWEENEY/STUDIO D, STYLED BY BARBARA EISEN FOR 

R.J. BENNETT REPRESENTS (COAT, FENDI BAG); KEVIN SWEENEY/STUDIO D, STYLED BY JUDITH TREZZA FOR R.J. BENNETT REPRESENTS (FERRAGAMO GLOVES) 




GEMFIELDS 




VERDURA 



BERGDORf GOODMAN 



IN CELEBRATION OF THE NEW JEWELRY SALON, A COLLECTION OF LIMITED-EDITION AND ONE-OF-A-KIND PIECES CREATED 
BY SELECT BERGDORF GOODMAN DESIGNERS WITH MOZAMBICAN RUBIES AND ZAMBIAN EMERALDS SOURCED BY GEMFIELDS 



GEMFIELDS. CO. UK/BG BG.COM/GEMFIELDS 212 753 7300 





Rivi4k 
57 S 




A New Tradition 
for Every Generation 




Emerald Cut Diamond 3 Stone Ring 
22.02 carats J/VS2 GIA 




SHREVE.CRUMP&LOW 

Fine Jewelry, Watches Gifts • Singe I796 



BOSTON & CHESTNUT HILL, MA • GREENWICH, CT 
(800) 225-7088 www.shrevecrumpandlow.com 
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TOMTOM GPS RUNNING WATCH ($230), LLBEAN.COM 



THOM 

BROWNE 

CASHMERE 

HOODIE 

($1,890), 

BARNEYS 

.COM 



\L4YGE 

JIANLIN 



SPORTY BILLIONAIRE 

The richest man in China — 
and subject of a New York 
Times expose — just bought 
the Ironman competition. 

He better be able to keep up. 



ICON ELECTRIC BIKE ($5,000), 
ICON4X4.COM 



KASK 

HELMET 

($500), 

COMPETITIVE 

CYCLIST.COM 



FINIS WATERPROOF MP3 PLAYER 
($160), FINISINC.COM 



POLO SPORT 

POLOTECH 
SMART SHIRT 
($295), RALPH 
LAUREN.COM 



BERLUTI 

LEATHER AND 
WOOD HAND 
WEIGHTS 
($1,420), 
212-439-6400 



NEPtUNE 



ADAM DEAN/NEW YORK TIMES/REDUX (JIANLIN); KEVIN SWEENEY/STUDIO D, STYLED BY BARBARA EISEN FOR R.J. BENNETT 
REPRESENTS (SHIRT); KEVIN SWEENEY/STUDIO D, STYLED BY JUDITH TREZZA FOR R.J. BENNETT REPRESENTS (WEIGHTS) 



4,000 MILES FROM SWITZERLAND. 

A NEW GOLD STANDARD IN WATGRMAKING 
IS DEING GUILT DY HAND IN DETROIT. 




THE 46MM BRAKEMAN CHRONO WITH 3 EYE CHRONOGRAPH AND DATE WINDOW IN 
STAINLESS STEEL CASE. GRAY BROWN DIAL AND DETROIT-BUILT ARGONITE 5030 MOVEMENT 
WITH AMERICAN-MADE HEATHER GREY LEATHER STRAP. BUILT TO LAST A LIFETIME OR 
LONGER, UNDER THE TERMS AND CONDITIONS OF THE SHINOLA GUARANTEE. 

EXCLUSIVELY AVAILABLE AT FINE WATCH AND JEWELRY RETAILERS. 



SHINOLA 

DETROIT 



Where American is made “ 



VPNYC.COM/SHINOLA-FINEJEWELERS 
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RON F:wss 

PERELMAN 



MUSICALLY 
CHALLENGED MOGUL 

Here’s one way to drown out 
the sounds of his former Carnegie 
Hall board members (and 
all that classical music, too). 



PRYMA HEADPHONES 
(FROM $499), PRYMA.COM 



MASTER & 
DYNAMIC 

HEADPHONES 
($549), MASTER 
DYNAMIC.COM 



AKG N90Q 

HEADPHONES 

($1,500), 

AKG.COM 



ROGER DUBUIS WATCH 
($39,000), R0GERDUBUIS.COM 






ARNOLD & SON WATCH ($46,950), 
CELLINI, 212-751-9824 



DAVID\ 

GEFFEN 



CARTIER WATCH (PRICE 
ON REQUEST), 800-227-8437 



THE FISHER KING 

A Lincoln Center building 
now bears his name 
“in perpetuity” And that’s 
a very long time. 



CHOPARD 

WATCH 

($18,900), 

US.CHOPARD 

.COM 



DEVIALET 

SPEAKER 

($2,390), 

DEVIALET.COM 



© PATRICK MCMULLAN (PERELMAN); ASSOCIATED PRESS (GEFFEN); KEVIN SWEENEY/STUDIO D, STYLED BY BARBARA EISEN FOR R.J. BENNETT REPRESENTS (MASTER & 
DYNAMIC HEADPHONES); KEVIN SWEENEY/STUDIO D, STYLED BY JUDITH TREZZA FOR R.J. BENNETT REPRESENTS (DEVIALET SPEAKER, BREGUET WATCH, CHOPARD WATCH) 







Gem Peart Drop Earrhigt, 13.9 ■'18.4 mm with Marquise Diamonds, 5*06 cts 

Assael 

THE MOST MAGNIFICENT PEARLS IN THE WORLD 



AVAILABLE AT NEIMAN MARCUS AND SELECT RETAILERS 
ASSAEL.COM 212 819 0060 
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PASQUALE 
BRUNI ROSE 
QUARTZ RING 
($7,280), 800- 
868-5532 



WILLIAM NOBLE AQUAMARINE AND TANZANITE CUFF 
($36,000), 214-526-3890 



MARISSA 8 
MAYERS 
PRISCILLA 
CHAN 



SILICON VALLEY 
MOTHERS-TO-BE 

Their push presents may usher 
in a new high-tech frontier. 



SILVIA 

FURMANOVICH 

TOURMALINE AND 

AQUAMARINE 

EARRINGS 

($23,540 A PAIR), 

STANLEY 

KORSHAK.COM 



JAMES DE GIVENCHY 
FOR TAFFIN SAPPHIRE 
AND CERAMIC RING 
(PRICE ON REQUEST), 
212-421-6222 



SPINEL AND 

DIAMOND 

EARRINGS 

(PRICE ON 

REQUEST), 

FD-GALLERY 





* 






1 
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DUNHILL CROCODILE BRIEFCASE ($27,500), DUNHILL.COM 



POPEm 

FRANCIS 



ROCK STAR PONTIFF 

His black shoes, briefcase, and 
watch are heavenly basics. 
Who better than we to lead 
him into temptation? 



LYNN G. FELD 
ANTIQUES ANTIQUE 
COCKTAIL TRAIN 
($4,800), BERGDORF 
GOODMAN.COM 



LIN 

MANUEL 

MIRANDA 

THF RFVOLUTIONARY 

“Raise a glass to freedom” 
and to anyone who snagged 
tickets to Hamilton. 



WATERFORD BAR TOOL SET ($89), WATERF0RD.COM 



GLENROTHES SINGLE CASK 1968 
($9,250), THEGLENR0THES.COM 



SWATCH 

WATCH ($70), 
STORE 

.SWATCH.COM 



'iWSti 



SAUCY MAMA 

COCKTAIL ONIONS 
($5) ANDPIMIENTO 
STUFFED OLIVES 
($6), BARHYTE 
.COM 





/i. 







Without question he was a revolutionary, 
the one who changed everything. 
Fulco made it all modern.” 

— Babs Simpson 
former fashion editor, Vogue 



TODAY 



The Theodora Cuff 



75th Anniversary limited edition, 
signed and numbered 




VERDURA 

EST. 1939 

745 FIFTH AVENUE-I 2 TH FLOOR, NEW YORK • 212. 758. 3388 



VERDURA.COM 



©Verdura. All rights reserved. Please visit verdura.com for more information about our flagship and retail partner locations. 
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TEDDY% • • 
PAPACHRISTIDIS 



FOUR-LEGGED SCION 

The most adoringly pampered dog we know 
comes with a celebrated American lineage. 
What to buy such a canine? 



IRENE 

NEUWIRTH 

CUSTOMIZABLE 

ANIMAL 

PENDANT ^ 
(FROM 

$11,000)JP| 

323- 

285- 3^, 

2000 



CANINE STYLES 

SWEATER (FROM $75), 
CANINESTYLES.COM 



GOYARD COLLAR (FROM $520 EACH), GOYARD.COM 



BROOKS BROTHERS TARTAN HARNESS 
($98), BR00KSBR0THERS.COM 



CHIC BY JANSSEN 

DOG BED ($975), 
CHICBYJANSSEN.COM 



AESOP ANIMAL CLEANSER 
($39), AES0P.COM 



ANIMAL RESCUE FUND OF 
THE HAMPTONS ROPE TOY 
($5), ARFHAMPT0NS.ORG 



HOME SHOP 

DOG BOWL 
($90 EACH), 
ETSY.COM; 
CHRISTOFLE 
SILVER TRAY 
($810), 
CHRISTOFLE 



FORNASETTI CANDLE ($175) 
AND JAR ($288), BARNEYS 
.C0M;WILDCATCH SALMON 
STICKS ($10), AMAZON.COM 



DONNA NEWMAN PHOTOGRAPHY (TEDDY); KEVIN SWEENEY/STUDIO D, STYLED BY BARBARA EISEN FOR 
R.J. BENNETT REPRESENTS (COLLARS, SWEATERS, BOWLS AND TRAY, TREATS IN CANISTER) 






authorized Oeelin retailer please contact 800.868.5532 qeelin.com 




PARIS • BEIJING • SHANGHAI • HONG KONG • MACAU • TOKYO 






STYL 

^ GIFT 



f it 

lalique 






KIEHL’S CREME DE CORPS SOY MILK & HONEY 
WHIPPED BODY BUTTER ($38), KIEHLS.COM 



CtCJXlR 1 

Gucirus^ 



BITE 

BEAUTY 

MATTE 
CREME LIP 
CRAYON 
IN RED 
VELVET 
($26), 
SEPHORA 
.COM 



MAKE MOONLIGHT PRIMER 
($55), MAKEBEAUTY.COM 



LA MER 

GENAISSANCE 

DELAMER 

SERUM 

($620), 

CREMEDE 

LAMER.COM 



FILORGA OPTIM-EYES 
EYE CONTOUR 
TREATMENT ($49), 
NORDSTROM.COM 



Elizalxih Arden 



F! LORCA 



Geramicle 

Overnight I'inning Mwslt 
de NuLt REiifcfnuaM'^ 



\ MEGYN'M 
§ KELLY 

S THE IRON ANCHOR 



ELIZABETH ARDEN CERAMIDE OVERNIGHT 
FIRMING MASK ($88), ELIZABETHARDEN.COM 



She s already got a thick skin, 
but reinforcements never hurt. 



LE METIER DE ^ 
BEAUTE ALL ABOARD 
KALEIDOSCOPE ($95), 
NEIMANMARCUS.COM 



VALMONT L’ELIXIR 
DES GLACIERS 
VOTRE VISAGE 
LIMITED EDITION 
TRIBUTE TO 
LALIQUE ($750), 
SAKSFIFTH 
AVENUE.COM 



MmUgbi Flitter 



EVE LOM 

THE AWARD 
WINNERS 
KIT ($100), 
EVEL0M.COM 



JOHN MINCHILLO/AP PHOTO (KELLY); KEVIN SWEENEY/STUDIO D, STYLED BY JUDITH TREZZA FOR 
R.J. BENNETT REPRESENTS (LALIQUE, EVE LOM); DON PENNY/STUDIO D (ELIZABETH ARDEN, LA MER) 








GUMUCHIAN 



HAMILTON 

KAMt[.y-OWNEDJKWHI>:RSfiJNCKl‘>12 



PRIKCETON PALM BEACH 

PRINCETON PALM BEACH PALM BEACH GARDENS 
1 BOO.S-HAMILTON HAMILTONJEWSLeRS.COM 




SCARSELLI 



HAMILTON 



FAMrLY-OWfvJHD JEWEIT:RS since 1^12 



PRINCETON PALM BEACH 



PRINCETON PALM BEACH PALM BEACH GARDENS 
T . eOO. S . H A M I LTQH H A M I LTON J|p W iLlER S,CO M 







PRINCETON PALM BEACH 

PRjllStCETON PALM BEACH PALM BEACH GARDENS 
l.SOO.i.HAMILTON HAMlLTONJEWELERS.COM 



HAMILTON 

FAMILY-OWNED jnWELEBS SINCE 1912 



BAYCO 




HAMILTON 

VAM I LY-OVVM ED {EWULERS SINCE (91 2 




PRINCETON PALM BEACH 

PRINCrrON PALM BEACH PALM BEACH GARDENS 
1.000, 5.HAMILTON HAMILTONJEWELEHSCOM 



© PADULO™ry^2015 PHOTOGRAPHY ArtCTOft SXRE6NESKI ART DtSEaOfi TONY FERRARA 




BVLGARI.COM 




SERPENTI 




PROPS STYLED BY LINDEN ELSTRAN 




BRIGHT 



ALL MANNER O' 



A 

FINDS FRESH 
INSPIRAItON 
IN AN IGOmC 
AMERIGAN 
ARCHWE. 

By Stelleji^ Vol^nde. 



he 1961 Tiffany & Co. 

holiday high jewelry' 
catalog came 



The vintage ^ 
Tiffany bracelet 
reflected the 
rich, decorative 
style of th'e 
period, tint it 
needed a “modern 
attitude.” 



with^a 

manifesto on taste ini Am^ica. 
Chief among chairm^ of 
board Walter EiovingYcom , 
cerns: Could it survive A^e 
also outlined the measure his 
company had taken to assur^^^ 
that it would. The first step had^^ 
been to separate the Tiffany 
“sheep from the goats” in 1955 
by holding a clearance sale — the 
first in the brand’s history. The 
company then gathered desigiv * 
ers and stylists who understood 
the “new policies” and would* 
create pieces th^yneasured up 
to “higher standards of taste/’ 
Business faltered a bit at .first, 
favorites had been 



plea®: to kndir tiitra similar / 
proceij^of review and discovery 
now tak^ place regularly ^the 
Tiffany airi^ yes, in Payii^any 
New Jersey overseen by design 
director Francesca Amfitheat- 
rof A recent trip yielded a circa 
1964 bracelet of twisted gold 
^ ropes with beaded 
tassels. The 2015 
gA': Tiffany Master- 
pieces collection 
KjDnA. ii^dudes that 

bracelet’s 21st- 
century— 

Vv. and highly 
, y, tasteful — 

descendant. « 



since many 
discontinued, but six years 
down the road Eioving was 
thrilled to report that the update 
had been a success and, further- 
more, that it was proof that 
“selling taste, style, and quality is 
not just an impractical dream.” 
fie would no doubt be 



The new piece 
echoes the 
movement of the 
original in gold and ' 
rose-cut diamonds. 
TIFFANY MASTERPIECES 
BRACEEET ($225,0a0), 
TIFTkY.C(lM. ' ‘ * 




BRIGHT THINGS 

T&C EXCLUSIVE _ 



SOCIETY WALKER 
Cartier panthers 
have been collected 
by, and served 
as loyal companions 
to, various 20th- 
century arbiters of 
taste, including, from 
top, Daisy Fellowes, 
Marella Agnelli, 
and Barbara Hutton. 



PRIMAL 
INSTINCTS 
Cartier has been 
interpreting the 
panther — in 
diamonds, onyx, 
and gold — for 
more than a 
century. The 
Nero ring, below, 
in jasper and 
emeralds, now 
joins the pack. 



AONE-OF-A 
KIND BLACK 
JASPER PANTHER 
RING POUNCES 
INTO A MARKET 
RAVENOUS ' 
FOR ORIGINj^LS. 



CARTIER NERO 
RING (PRICE 
ON REQUEST), 
800 - 227-8437 



PREMIER BREED 
The panther first 
appeared in this 
Cartier invitation 
from 1914, though it 
has long been used 
by artists as a symbol 
of exotic — and 
irresistible — danger. 



DECEMBER 2015/JANUARY 2016 
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© ARCHIVES CARTIER (DRAWINGS); © CECIL B E AT 0 N / C 0 U R T E S Y SOTHEBY’S LONDON (FELLOWES); HORST P. HORST/VOGUE (AGNELLI); JON BRENNEIS/ 
LIFE PICTURE C 0 L L E C T I 0 N / G ETT Y IMAGES (HUTTON); BLACK PANTHER P 0 M P 0 N / F R A N C 0 I S /P R I V AT E C 0 L L E C T I 0 N / B R I D G E M A N IMAGES (STATUE) 





Boldly Created. Boldly Worn 

Daria Strokous 











































SELF- 
REFLECTION 
Coco Chanel, in her 
crystal-filled Paris 
apartment, 1954. 



breams of 

MPIRE^ 

BYZANTINE TASTES 
TAILORED TO THE 
WHIMS OE 21ST- 
CENTURY QUEENS 
AND CONQUERORS. 



CHANEL 

MAGNETIQUE 
DIAMOND AND 
CRYSTAL 
NECKLACE, 
BROOCH, AND 
CUFF (PRICES 
ON REQUEST), 
800 - 550-0005 



u-tt T^y does everything I 
% M / do turn Byzantine?” 

W V Coco Chanel once 
asked. The designer s fascina^ 
tion with the motifs of the age 
is often traced back to a trip to 
Venice; the mosaics and gold 
filigree of San Marco, and the 
iconography inside the church, 
cast a spell that inspired cos- 
tume jewelry that would have 
made Empress Theodora proud. 
This past July the house bearing 
Coco s name once again sailed to 
Byzantium, with the Talismans 
of Chanel fine jewelry collec- 
tion, which features several 
pieces inspired by the empire. 
The influence was particularly 
apparent in the Magnetique 



suite, shown here, which uses 
rock crystal, one of the most 
popular stones of the period, 
as well as a lacelike gold pat- 
tern that reveals the skin of the 
wearer, another Byzantine trope. 

Roman philosopher Pliny the 
Elder, though an enemy of jew- 
elry at first (he said “the worst 
crime against man’s life was 
committed by the person who 
first put gold on his fingers”), 
came around eventually. He was 
especially fond of rock crystal 
rings with stones set, as here, 
with open bezels so they “remain 
exposed on both faces, with 
only their edges clasped by the 
gold.” Centuries later, his taste in 
bijoux, at least, still stands. S. V 
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KAMMERMAN/GAMMA-RAPHO/GETTY IMAGES (CHANEL) 



PEACE OE MIND STARTS 
WITH PROOF OF QUALITY. 




[]olor Grade 
E 



l^arat Weight 
1.53 



(^larity Grade 
VS1 



Qut Grade 
Excellent 




GIA 

For over 80 years, GIA has brought clarity and global standards 
to gem evaluation. A GIA report means expert, independent verification from 
the creator of the 4Cs and the world's most widely recognized gem authority. 

Look for GIA-graded diamonds and jewelers who offer them. 

www.4cs.gia.edu 
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GIAMPIERO 

BODINO 

CHOKER (PRICE 
ON REQUEST), 
GIAMPIERO 
BODINO.COM 



THERE ARE 
VOEUMES 
DOCUMENTING 
THE HISTORY OE 
WOMEN WEARING 
SIMPLE PENDANTS 
HUNG ON mm 
CHAINS. WE HAVE 
CONDENSED 
OUR EINDINGS 
HERE EORYOm 
CONVENIENCE. 



GRAND 

MASTER 



MEET THE mSlW 
MAN WHO IS 
SKETCHING THE 
EUTUREOEmm 
JEWELRY. 



Y ou may already own a 
Giampiero Bodino with' 
out knowing it. The Italian 
jeweler has served for several 
years as creative director of 
the Richemont Group, which 
includes the legendary houses 
Van Gleef & Arpels, Gartier, and 
Officine Panerai, becoming so 
admired for his ability to fuse 
Old World traditions with inno' 
vation that the company urged 
him to open a house bearing his 
own name. The pieces he has 
created — like the necklace of 
chains with spinel and emerald 
Maltese crosses above — are sur' 
prisingly modern and flexible. 
The same cannot be said of the 
location of the collection, which 
can be seen only by appoint' 
ment inside a historic house, the 
Villa Mozart in Milan. S. V. 



FRED 

LEIGHTON 

PENDANT 
NECKLACES 
(PRICES ON 
REQUEST), 
212-288-1872 



GIAMPIERO 
BODINO RING 
(PRICE ON 
REQUEST), 
GIAMPIERO 
BODINO.COM 



Jewelr 



Jewelry 

EEXICON 



VENYX PENDANT 
WITH CHAIN 
($6,150), BERGDORF 
G00DMAN.COM 



Torque Neck® lace 

\tawrk 'nek'bs\ n 1: (also Tore) 
Rigid neck ornament or collar 
of precious metal favored by 
ancient Gauls and Britons. 

See also: Spring 2016 Valem 
tino and Hermes runways. 



ANDREA 

FOHRMAN 

LOCKET 

($3,600), 

YLANG23.COM 



JENNIFER ALFANO 

CHAIN ($1,300) AND 
PENDANT ($2,400), 
JENNIFERALFAN0.COM 



DAVID YURMAN 

NECKLACE ($5,900) 
AND DIAMOND 
PENDANT ($12,000), 
DAVIDYURMAN.COM 



SIDNEY GARBER 

NECKLACE ($10,675) 
AND LABRADORITE 
PENDANT ($13,850), 
212-274-1111 



CHAINS OF 
COMMAND 
The pendant 
necklace has 
been a favored 
accessory of 
swans present 
(jeweler Eugenie 
Niarchos) and 
past (Jane Birkin, 
below right). 
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the Chaf’in C olle Ciwn^ 



MONICARICHKOSANN.COM 



7TH FLOOR, N^iMAN MARCUS AND 



Available at: BERGDORF GOODMAN 



'■MWELERS NATIONWIDE 
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Jewel 

BOX 



ADD TO YOUR COLLECTION 



LIKABEHAR 

Lika Behar’s “olive branch” 
earrings are handmade with 
24K pure gold wrapped around 
rare sleeping beauty turquoise 
drops. Completely handmade 
using ancient jewelry-making 
techniques, each pair is unique. 
Available at Susan Robinson 
Fine Jewelry, Tyler, TX. 

For more information, please 
visit susanrobinsonjewelry.com 
or call 903.581.5530. 






New to dye’s Rose Cut Collection is this 
fun yet fashionable butterfly ring— an eye- 
catching piece made in 18K white gold with 
13.32 carat multicolor sapphires, 2.35 carat 
premium cut round diamonds, 0.1 1 carat 
rubies, and 0.07 carat emeralds. 

For more information, please visit 

jyescorp.com or call 415.621.8880. 




DONNA DISTEFANO 

A precious dream in evergreen, this rare and 
phenomenal 22K Harlequin ring by Donna Distefano 
contains a natural Colombian emerald of exceptional 
vivid color. Expand the boundaries of your imagination 
with a custom jewel from a legendary goldsmith. 

For more information, please visit 

donnadistefano.com or call 212.594.3757. 





SETHI COUTURE 

These 18K yellow gold earrings 
by Sethi Couture, with their 
geometric framework, are 
highlighted by white baguette 
diamonds, and incorporate 
antique elements with 
present day details. From the 
Silhouette Collection. 

For more information, 
please visit sethicouture.com 
or call 415.863.1475. 
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CAPTIVATING TANZANITE AND COLORED DIAMOND JEWELRY 

A LB E RTO" 

CALL 800.330.8266 OR VISIT ALBERTOCOLLECTIONS.COM/TC 



HOUSE OF TANZANITE | BETTYBLUE DIAMONDS | FANCY COLORED DIAMONDS | EMERALD | ALEXANDRITE | EXOTICS | SIGNATURE 





SUZY Landa 

Jewelry 

New York 

o 

www.suzylanda.com 

212.874.2346 



One-of-a-kind and limited production i8k gold rings, with blue zircon, 
green tourmaline, rubellite, peridot, Madeira citrine, morganite, and pink tourmaline, 

all with diamonds. 




Giardini Segreti 

PASQUALEBRUNI 

MILAN ROME 

Available at Neiman Marcus and fine jewelry stores 
For an authorized retailer nearest you please contact 800-868-5532 



www.pasqualebruni.com - registered style 




SETHI 

COUTURE 



ELEVATE THE 




DIAMOND BANDS IN 18 KARAT GOLD 




DONALD HAACK JEWELERS 
CHARLOTTE, NC 704-365-4400 
DONALDHAACK.COM 

LEVINSON JEWELERS 
FT. LAUDERDALE, FL 954-462-8880 
LEVINSONJEWELERS.COM 

ELLIOTT YEARY GALLERY 

ASPEN, CO 970-429-1111 
ELLIOTrYEARY.COM 



J.M. EDWARDS 

CARY, NC 919-460-1048 
JMEDWARDSJEWELRY.COM 

SID POTTS 

SHREVEPORT, LA 318-797-2929 
SIDPOTTS.COM 

QUADRUM 

CHESTNUT HILL, MA 855-782-3786 
QUADRUM.COM 



J. SCOTT JEWELS 

BEAVER CREEK, CO 970-949-7020 
JSCOTTJEWELS.COM 

STEVEN BERNARD JEWELERS 

DEARBORN, MI 313-562-8484 
STEVENBERNARDJEWELERS.COM 

MARK KNIPE GOLDSMITHS 

CONCORD. NH 603-224-2920 
KN1PEG0LD.COM 




EftOWN &CO. jlWtlEltS, GA | CATHY EaSTHAM BnE jlWEtEltS. TX | COFFEUN jEWEildS. FL | CONFERS JEWEURS. PA | DEUTSCH & DEUTSCH. TX | DIAMONDS DmECT. 
FL I DONALD HaACK DIAMONDS, NC | FORD. GIT7JNGS Et KANE JEWELRS. GA | GaLLOWAY & MOSELEY FINE fEWELIRS, SC | CAUSE k SON jEWELERS. FL ] HILDCUND. I ll | 
Jewelry design Center, wa | jewelry Studio, nj [ ketterman's |ewelers, VA | lee Michaels fine jewelry, la j Orin jewelers. M! | Rogers jewelry Co, CA j 
SKIBELL Fine jewelry, IX J SUSAN ROBINSON FINE JEWELRY. TX J TfPTON S FINE JEWELRY. OK | VAN ATKINS JEWELERS. MS 

TLEASE VISlTWWW4YESCOHr.COM FOR MORE RETAILERS 





Exctusiuei^ at th^ New 

EISEMAN 

FIFTY YEARS OF BRILLIANCE 



NORTHPARK CENTER DALLAS E(SEM ANJEWELS.COM 
2t4,3e9.E100 






m 





EFVA ATTLING 



Available at NEIMAN MARCUS 

EFVA ATTLING BOUTIQUE, NEW YORK, 36 Little West 12th Street I efvaattling.com 




LTD. 










Where Metal and Fire Meet Love 

est. 1994 




Handcrafted in New York City 
www.DonnaDistefano.com 



212 - 594-3757 




♦William Noble • 

RARE JEWELS 




“Noble Radiant” 



A RARE AND EXTRAORDINARY 15-CARAT COLORLESS RADIANT DIAMOND 
AVAILABLE EXCLUSIVELY AT WILLIAM NOBLE RARE JEWELS. 



Buyers and sellers of rare gemstones and estate jewelry. 
Call or e-mail for a confidential, complimentary consultation. 




^ --^.'>;’>:><><x><><><><><><><><x><><x><><x><><><t<K><><><><><><x><><x>^^ 



866.401.2097 / SALES@WILLIAMNOBLE.COM 

lOO HIGHLAND PARK VILLAGE, DALLAS, TX 75205 






WILLIAMNOBLE.COM 



- ; - >>>OOO<H><><X><><><XX><XXXX><X><X><XX><X><XXXXxX><X><X><XX><>0KX><XXX>OOC><X>^^ 







PROMOTION 



Jewel 

BOX 



ADD TO YOUR COLLECTION 




SUZYLANDA 




Suzy Landa’s coUection of future heirlooms, crafted 
one piece at a time in New York City, feature pristine 
gemstones gathered from all over the world and 
carefully nested in casually elegant settings. Pictured 
here is an 18K gold one-of-a-kind ring highlighting 
a large, rare 20 carat oval rubellite cabochon 
surrounded by diamonds and pink sapphires. 

For more information, please visit 

suzylanda.com or call 212.874.2346. 



New York and Stockholm-based Efva Attling designs 
contemporary, expressive jewelry for women and men that 
inspire and provoke thought. She even calls her designs “beauty 
with a thought.” In Efva’s own words: the Tears Collection is 
about the joys in one’s life— no sad tears, only happy ones. 

For more information, please visit efvaattUng.com. 




PASQUALEBRUNI 

Giardini Segreti is the name of the whimsical new collection by Pasquale 
Bruni dedicated to the secret courtyards of Milan. Giardini Segreti are 
pieces of jewelery in gold and diamonds which are born to sinuous leaves. 
Rings dress the hands in an intriguing and feminine way, giving every 
woman the chance to create her own garden, with the union of two or 
more rings creating continuous, secret shapes. 

For more information, please visit pasqualebruni.com or call 800.868.5532. 




ALBERTO COLLECTIONS 

This magnificent, one-of-a- 
kind 21 carat cobalt blue pear 
shape tanzanite is centered 
on an 18k white gold ring 
surrounded by five carats 
of round brilliant diamonds. 
Especially designed by 
Alberto for the woman who 
dares to be different, its 
beauty is beyond compare. 

For more information, please 
visit albertocoUections.com 
or call 800.330.8266. 
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KITCHENS 
SHOULD 
COOK BETTER 
NOT JUST 

LOOK BETTER ThermaUar 









Thermadar 



Hr 



FIVE 

INNOVATIONS 
THAT WORK 
THE WAY 
REAL COOKS 
DO 



Meet the innovations that understand serious cooking goes well beyond the aesthetic, fronn the brand that's been 
redefining the kitchen for a century. The Thernnador Pro Grand® Steann Range, featuring the first full-function 
connbination Steann and Convection oven. The Freedonn® Induction Cooktop gives you the freedonn to nnove pots 
and pans anywhere on the cooking surface. The personalization of the Freedonn® Wine Colunnn expands entertaining 
possibilities. The Freedonn® Refrigeration offers ultinnate design personalization. And the built-in wall oven, 
reinnagined by the brand that invented it. For those who love to cook, Thernnador delivers a new suite of appliances 
that are sinnply hotter, cooler, faster and snnarter than anything the kitchen has seen. 








PRO GRAND® 
STEAM RANGE 



FREEDOM® BUILT-IN FREEDOM® 

INDUCTION COOKTOP WALL OVEN REFRIGERATION 




STAR-SAPPHIRE™ 

DISHWASHER 






VISIT THERMADOR.COM 





Thermadar 

REAL INNOVATIONS FOR REAL COOKS® 






# 



IJ ' \ 




RE-IMAGINE 
YOUR DREAM 
KITCHEN 

ONE-TWO-FREE® JUST GOT MORE PERSONAL. 

Buy any range or any cooktop, plus any wall oven, and we'll give you a FREE dishwasher. Add selected refrigeration to your purchase 
and we'll now give you the freedom to personalize your kitchen with more FREE products or upgrades than ever before. From 
cooktops to refrigerators to wine coolers, you can choose from a suite of our premium products to create countless combinations, 
all of which mean a savings of up to $6,097 toward your dream kitchen. 



VISIT YOUR LOCAL DEALER OR THERMADOR.COM 



*PROMOTION VALID ONLY ON SELECT THERMADOR MODELS. TO BE ELIGIBLE FOR THE FREE APPLIANCES OFFERED IN THIS PROMOTION, ALL OTHER APPLIANCES MUST BE PURCHASED AT THEIR 
REGULAR PRICE, IN ONE ORDER, AND AT THE SAME TIME. PRODUCTS MUST BE PURCHASED AND DELIVERED DURING THE PROMOTION PERIOD OF JANUARY 1, 2015 THROUGH DECEMBER 15, 2015. 
NO SUBSTITUTIONS WILL BE ALLOWED. PLEASE SEE SALES ASSOCIATE FOR COMPLETE DETAILS. 



©2015 BSH HOME APPLIANCES CORPORATION. ALL RIGHTS RESERVED. 15TH023-04-119689-4 
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JEWELERS 





LONDON 

JEWELERS 




LONDON 



JEWELERS 




LONDON 





JEWELERS since 1926 






AMERICANA MANHASSET 


WHEATLEY PLAZA 


GLEN COVE 


EAST HAMPTON 


SOUTHAMPTON 


2046 NORTHERN BLVD. 


180 WEATHLEY PLAZA 


28 SCHOOL STREET 


2 MAIN STREET 


47 MAIN STREET 


MANHASSET, NY 


GREENVALE, NY 


GLEN COVE, NY 


EAST HAMPTON, NY 


SOUTHAMPTON, NY 


516.627.7475 


516.621 .8844 


516.671 .3154 


631 .329.3939 


631 .287.4499 



OPENING IN 2016 WITHIN THE ICONIC OCULUS AT WESTFIELD WORLD TRADE CENTER. 



LONDONJEWELERS.COM #n®0 





TODAY AND FOREVER 

SINCE 1910, MAYORS HAS BEEN DEEINING LUXURY BY BRINGING THE WORLD'S 
MOST EXCLUSIVE SELECTION OE ICONIC BRANDS TO CONNOISSEURS OE 
EXCEPTIONAL DIAMONDS, EINE JEWELRY AND SWISS TIMEPIECES. 



MAYORS 

BOOK AN APPOINTMENT TODAY 
MAYORS.COM ^ 800.462.9677 



MIAMI FORT LAUDERDALE BOCA RATON PALM BEACH ORLANDO TAMPA ATLANTA 





BIRKS 



THE NEW BIRKS MUSE® RIBBON COLLECTION 

A GOLDEN MOMENT 
EVERY DAY 




EXCLUSIVELY AT 

MAYORS 



MAYORS.COM ^ 800.462.9677 





Create the ultimate personal collection with limitless possibilities. 

Effortlessly embellish CWC necklaces with unique centerpieces using our signature magnetic clasps. 

Adorn CWC earrings and rings with a stunning array of interchangeable drops and charms. 

LVX BOND & GREE\ SOUTH 

140 Glastonbury Blvd, Somerset Square | Glastonbury, CT 265 Sunrise Avenue | Palm Beach, FL 107 Meadowmont Village Circle | Chapel Hill, NC 

TRUNK SHOW | NOV. 27-29 TRUNK SHOW | DEC. 3-5 TRUNK SHOW | DEC. 8-9 

Carlson’s Fine Jewelry, Naples, FL | Charlotte’s Inc., Charlotte & Raleigh, NC | Croghan’s Jewel Box, Charleston, SC 
Jane’s Fine Jewelry, Chattanooga, TN | Lux Bond & Green, Glastonbury, CT | Material Possessions, Chicago & Winnetka, IL | Mildred Hoit, Palm Beach, FL 
Planter’s Exchange, St. Simons Island, GA | SOUTH, Chapel Hill, NC | Veranda, Vero Beach, FL 

For other retailers near you visit www.clarawilliams.com | Call 312-280-7300 to request a CWC Look Book 



clans williams company 




ReeeNeRisT 

micro-sculpting cream 



RESULTS 

withow 



ROCEDURE 



Micro-Sculpting Cream, formulated with 

Hyaluronic Acid, Amino-Peptides and 
Vitamin B3, hydrates to lift, plump and 
firm your skin. 



0 

olAy 

ReGeNeRiST 



OLAY REGENERIST MICRO-SCULPTING CREAM 

The Anti-Aging Facial Moisturizer* 



*52 week unit sales through week ending 5/30/1 5 US xAOC 




CHALONER WOODS/GETTY IMAGES (WOMEN) 






LOOKING GAiASS 

TY, HEALTH, AND^/lE’NESS 



DIORIFIC 
VERNIS IN 
GRIS-OR ($28), 
DIOR.COM 



V HONEST BEAUTY 

EVEN BRIGHTER 
EVERYDAY 

MOISTURIZER ($34), 
HONESTBEAUTY.COM 






NARS 

HOT SAND LIP 
GLOSS ($26) 
NARS 
COSMETICS 
.COM 



LA ROCHE- 
POSAY 

CICAPLAST 

BAUME($15), 

LAROCHE- 

POSAY.US 



THE FORECAST FOR 
WINTER INCLUDES A 
SHIMMERING COMEBACK 
IN MAKEUP AND 
A PROVEN CROP OF 

CtTTAT C A 






DARPHIN 

8-FLOWER 
NECTAR OIL 
CREAM ($135), 
DARPHIN.COM 



GUERLAIN 

MAXI SHINE 
GLOSS 
D’ENFER IN 
902 ($30), 
SAKS.COM 












GUERLAIN 

METEORITES 
PERLES DES 
NEIGES ($80), 
COM 




RMS 

NAIL POLISH 
INLUMINIZER 
($15), RMS 
BEAUTY.COM 







// 

Q 



^he popularity of the no^makeup 
makeup look was the death knell for 
any product with loads of glitter, as 
a frosted finish is a dead giveaway that you 
did not wake up looking like this. But the 
> " new takes on shimmer highlight a face s 

' j features rather than spackling them with 

- sparkle. It helps if products are applied 

to a smooth canvas, which can be achieved 
By Jamie Rosen with the hydrating saviors here, coming to 

P hotograph by Kevin Sweeney our shores just in time for the big chill. « 
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TIZIANA 

TERENZI 

CASSIOPEA 
EXTRAIT DE 
PARFUM 
($ 220 ), 
AEDES.COM 





SCENT 

DRESSING 



TUXEDO 

Saint Laurent s women, includ' 
ing Lou Doillon {left), have been 
borrowing from the boys sinee 
the advent of Le Smoking in 1966. 
That duality also exists in the 
Tuxedo fragranee, a maseuline 
blend of patehouli and pepper, 
with a slightly girlish green note. 



. TRENCH 

Whether it s double' 
breasted or made of 
suede (as worn here by 
Anja Rubik), there is 
an enduring erispness 
and utilitarianism to the 
trench coat. With notes 
of iris and powder, the 
citrusy fragrance follows 
suit, evoking the feeling 
of a misty, rainy day. 



AROMATIC 
WINTER WARDROBE 



By Meg Storm 

S aint Laurent may have entered 
a new sartorial era under LLedi 
Slimane, but Le Vestiaire des Parfums, 
a five'fragrance collection from 
YSL Beaute, brings a fresh and M 
captivatingly sensorial life to some I 
of the brand s most iconic designs. I 



J CABAN 

Practical yet artfully adorned. 

Saint Laurents caban, or pea coat 
(modeled below by Leslie Caron 
in 1965), is a marriage of fashion and 
function. Like the wool in the coat, 
sandalwood provides the scent with 
a sturdy base, which is embellished 
with surprising sweetness by vanilla, 
caramel, and tonka bean. 



CAFTAN 

Vibrantly patterned 
and voluminously 
cut, the Saint Laurent 
caftan (seen here 
on blogger Viktoria 
Rader) reimagined 
Western eveningwear. 
The scent is a sensual 
Middle Eastern musk 
with amber, incense, 
and pink pepper. 



SAHARIENNE 

From the lacc'up bodice to the bold 
patch pockets, Yves Saint Laurent’s 
saharienne — an urban interpreta' 
tion of the traditional safari jacket, 
here worn by muse Betty Catroux 
in 1969 — had an undeniable sexi' 
ness. The same can be said for the 
energizing neroli and musk scent. 



$250 EACH, 
BERGDORF 
GOODMAN.COM 



LOOKING GLASS 




PETAL 

PUSHERS 

JENNI KAYNE AND EARTH 
TU FACE WHIP UP A 
THOROUGHLY MODERN TAKE 
ON THE ROSE. 



,v> 



+ 

E'liPi'i kiHiil’' 



FROM LEFT: EVAN HEALY WHIPPED PATCHOULI VANILLA 
SHEA BUTTER ($30), EVANHEALY.COM; BEAUTYCOUNTER 
TINT SKIN FOUNDATION ($38), BEAUTYC0UNTER.COM; 

CIRE TRUDON ABD EL KADER CANDLE ($95), CIRETRUDON 
.COM; SANTA MARIA NOVELLA ROSEWATER ($35), 
SANTAMARIAN0VELLAUSA.COM; EARTH TU FACE + JENNI 
KAYNE ROSE + GERANIUM LOTION ($65), JENNIKAYNE.COM 



F ashion designer Jenni Kayne may 
be known for her D’ Or say flats 
and natural — and largely neu' 
tral — brand of California cool, but her 
lust'worthy grooming picks read like a 
list of beauty’s most coveted. “When I was 
pregnant my eyes were really opened as to 
what I was putting on,” says Kayne, who 
leans toward nontoxic skincare from the 
West Coast (Evan LLealy, Beautycounter, 
Terri Lawton) and classic scents from 
Paris (Cire Trudon, Diptyque). LLer search 
for pure body products led her to Earth 
Tu Face, the Oakland'based brand 
started by herbalists Sarah Buscho 
and Marina Storm. This winter the 
three women came together to make 
a fresh'scented rose'geranium lotion. 

“I wanted to do something that would 
- get you ready for the start of your day,” 
Kayne says. “Rose can be misused, but 
it can also be so beautiful.” J.R. 
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Effortless 



endless possibilities 

A NEW limited edition smoky eye shadow kit with eight long-lasting shades for Holiday 2015 



THE SKIN CARE MAKEUP 



HYPOALLERGENIC & DERMATOLOGIST TESTED. LEARN MOREATJANEIREDALE.COM 




LOOKING GLASS 

LEGACY 



The 

SECRET 

O] 

CCESS 

THE FAMILY- 
RUN mEmR 
BEAUTY BRAND 
SISLEY CHOSE 
THE PATH LESS 
TRAVELED, AAZ) 
THAT HAS MADE 
AAI848 MILLION 
DIEEERENCE. 

By Fiorella Valde s olo 



EURO STARS 
^ The d’Ornano family 
{clockwise from 
top left: Philippe, 
Christine, Isabelle, and 
the late Hubert) has 
beauty in its blood. 
SISLEY SISLEYA ESSENTIAL 
CREAM ($515), SISLEY- 
PARIS.COM 



M ost brands adhere to strict budgets 
when developing neW^ products. 
After all, a serum or cream has to 
perform and make sense for the bottom 
line. But the privately owned company 
Sisley takes an almost outrageously spare^ 
nO'Cxpense approach: Researchers are 
not permitted to check the cost of an ingre^ 
dient, lest it influence their decision about 
whether to include it in one of Sisley’s 
formulas, some of which take a decade to 
develop. “We care about our products 
being better,” says Philippe d’Ornano, 
chairman of the family^run firm. (His sis- 
ter Christine serves as international VP.) 
“And we are not on the stock exchange, so 
we have no pressure from outsiders, 
which allows us to really take our time.” 
This philosophy was ingrained in the 
d’Ornano siblings by their father 
Hubert, who died in September at the age 
of 89. Hubert, whose father co-founded 
Lancome in the 1930s before he started 
Orlane in the 1950s, acquired the phyto- 
cosmetology brand Sisley in 1976 along 



with his wife. Countess Isabelle d’Ornano, 
and decided from the beginning to posi- 
tion the company at the high end of the 
market. “My father wanted to make Sisley 
more about the products and the new 
natural actives that were emerging at the 
end of the ’60s than about marketing,” 
Philippe says. 

A brand for which cost is no object 
tends to attract customers for whom 
the same is true. “The price was never a 
deterrent, because when you’re 58 it’s 
a very good thing to see a difference,” says 
Francesca Fender, a Colorado resident 
who has been using the brand’s Sisleya 
cream religiously for 12 years. 

When that moisturizer hit the market, 
in 1999, there were few products near 
its price point ($300; it has since increased 
with inflation). The surprise was that it 
sold extremely well; that first year it made 
Sisley the top-selling brand at luxury 
retailers like Bergdorf Goodman and Saks 
Fifth Avenue. And it still sells. “The real 
judgment with a product is how it sells in 



the years after its launch, 
and with Sisleya it 
has actually increased in 
the last two years by 
15 percent, which is 
incredible,” Philippe says. 
“There are people who 
have been using this 
for years. They have five 
homes; they have five 
jars of cream.” Bhagvan 
Dugre, Sisley counter 
manager at Bergdorf 
Goodman, makes a simi- 
lar point. “We have cli- 
ents from Asia and South 
America who come in 
and buy six jars to make 
sure they have enough 
to tide them over until 
their next visit,” she says. 

Messing with such 
a successful formula 
is risky, to say the least, 
but this January the 
company will release an 
updated version called 
Sisleya Essential Cream. 
With a trio of potent 
new active ingredients 
(a yeast and soy protein 
complex, lindera, and 
Persian acacia extract), 
the next generation 
of the cream is designed to restructure 
the skin’s existing collagen and address 
what Sisley is calling “the third dimen- 
sion” of aging factors (the first and second 
being genetically programmed and 
environmental ones): epigenetic. Caused 
by lifestyle variables such as stress, epi- 
genetic factors damage the skin’s cell cycle 
in three ways: by lessening its energy, 
disrupting its tempo, and decreasing its 
longevity. “The new Sisleya boosts the 
production of energy by stimulating the 
mitochondria, resynchronizes the cellular 
rhythm, and protects the telomere, 
thus helping to maintain cellular longev- 
ity,” says scientist Jose Ginestar. 

The company ran a blind “test de 
visage’ with 300 women; 100 percent of 
them were happier with the new version. 
Despite the once again lofty price tag ($515, 
$25 more than its predecessor’s), existing 
clients are ready to stockpile it, and 
new ones can test-drive it. “If you believe 
that your product is good,” Philippe 
says, “your best advertising is sampling.” « 
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WHIRL COLLECTION 



CARELLE.COM I 800 225 7782 

NEIMAN MARCUS PRECIOUS JEWELS SALONS I SAKS FIFTH AVENUE STORES 








THIS MONTH’S DESTINATION: 



THE WORKOUT 

Highland Bowl 
For bragging rights that will 
impress even a loeal, taekle the 
lung'busting hike to the 12,392'foot 
summit of Flighland Bowl. It takes an 
hour (though you ean hiteh a ride on a 
snoweat to skip part of it), but it offers 
360' degree views of the Elk Mountains. 
Post'hike, refuel at Cloud Nine Alpine 
Bistro {below), where raelette, Veuve Clie' 
quot, and tabletop daneing are the glorious 
order of the day before pieking your 
route among the 1,040 aeres of ski terrain 
on Aspen Highlands. ASPENSNOWMASS.COM 



FREERIDE.COM 















THE MOUNTAIN 
MEDITATION 

Gretchen Bleiler 

Olympie snowboard star and Aspenite 
Bleiler {above) touts meditation as a 
key to her professional sueeess. When 
she’s not globetrotting in seareh of end' 
less winter, you’ll find her teaehing or 
taking elass at Aspen Shakti Shala, a 
downtown studio owned by loeal Jayne 
Gottlieb. For those wanting to take 
abroad the Aspen Idea (Aspen Institute 
founder Walter Paepeke’s vision of mind, 
body, and spirit), Bleiler and Shakti 
Shala are leading a Flow State Advem 
ture retreat from Mareh 20 to 26 in 
Rishikesh, India. ASPENSHAKTI.COM 



THE MORNING 
RITUAL 

Mountaintop Yoga 
Aspen may he known for its night' 
life, but early risers (and late 'night 
revelers in need of detox) ride the 
Silver Queen Gondola to 11,212 feet 
for morning yoga at the Sundeek, 
atop Aspen Mountain. Led by 
top loeal yogis, this elass draws a 
dynamie mix of Aspenites, visiting 
CEOs, ski instruetors, and athletes. 
All find eommon ground praetieing 
their warrior poses while drinking 
in the view of Highland Bowl. After the session, limber 
legs and a elear head make for an exeiting deseent of Ajax’s 
famous Ridge of Bell run. ASPENSNOWMASS.COM 



ASPEN 

ACHIEVING A 
NATURAL HIGH IN 
THIS MOUNTAIN 
TOWN IS EASY 
W/7H SUNRISE YOGA 
AND DECADENT 
APRES-SKI SPAS. 

By Erin Lentz 



THE TREATMENT 

Hotel Jerome's Auberge Spa 
Longtime area resident Sarah Villafraneo, a 
former ER doetor, and her Osmia Organies line 
offer healing formulas for allergy'prone skin, but 
the Spa Series is all about relaxing the mind and 
rejuvenating the body. Test the alpine'Seented 
produets at the historie Hotel Jerome’s Auberge 
Spa. The Extreme Hydration Replenishment, 
an 80'minute treatment for faee and body, uses 
Osmia’s Rosemary Body Mousse ($42) as well 

as Colorado 
honey. $275, 

hoteljerome.au 

BERGERES0RTS.COM 



Fig + Yarrow 

In nearby Denver, Fig + Yarrow’s Brandy 
Monique erafts smalLbateh produets that 
eall upon Colorado botanieals — roots, leaves, 
oils — to ereate natural versions of medieine 
eabinet basies like deodorant and mouth' 
wash, along with a full skineare lineup. But 
her Herbal Steams, plant'based blends that 
ean be steeped in hot water for a bath, to 
make tea, or for a pore'eleansing at 'home 
faeial, are formulated with ingredients that 
vary based on the season; the winter version 
employs euealyptus, juniper, and elove to 
elear both the skin and the sinuses. $22 EACH, 
FIGANDYARR0W.COM 



j 

WINTER herbal 



I GAIAM BREATHE YOGA 

- MAT ($30), GAIAM.COM I 



@ ^ 
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Antiques • Fine Art • Jewelry 

630 Royal Street, New Orleans, Louisiana • 866-349-0740 • info@rauantiques.com • rauantiques.com 







Above: Francis I Coffee and Tea Set % Reed & Barton This seven-piece silver coffee and tea service was crafted by 
renowned silversmiths Reed & Barton in the Francis 1 pattern, one of the most desirable motifs ever created. 

Signed. Dated 1951. Kettle: 13V2”h; Tray: 30 V 2 ” length. #30-0042 

Opposite: Old Sheffield Silver Plate Candelabra by Matthew Boulton Crafted by Sheffield silver plating pioneer Matthew Boulton, 
these monumental 6-light candelabra are one of the most important pairs of Old Sheffield plate candelabra ever created. 

Marked. Circa 1810. 25”w x 29 V4"h. #30-2517 

Elhington Beverage Service This important and complete eight-piece drink service by Elkington & Co. is a wonderful example of 
the company's innovative craftsmanship. The stunning Baroque design is so exquisite that the famed Wimbledon Women's 
Tennis Championship trophy, the Venus Rosewater Dish, is a re-creation of it. Circa 1870. Tray: 21”dia.; Pitcher: 16"h. #30-0335 



Since 1912, M.S. Rau Antiques has specialized in the world's finest art, antiques and jewelry. 
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By Eric Konigsb erg 

B oarding school is a distinctly 
perverse and alienating expe- 
rience. I can say that with 
authority because I spent four years 
at one, and on good days I still man- 
age to convince myself I emerged 
the better for it. The hard part isn’t 
being away from home, it’s confine- 
ment among one’s peers in one of 
the most high-pressure settings one 
is ever likely to experience. “Other 
boys and girls go home at the end 
of the day or disappear into the 
streets,” Nelson W. Aldrich Jr. wrote 
in Old Money, his landmark study 
of the American upper class. “But in 
boarding school there’s no privacy, 
no money, and no help, except from 
the larger family of the school itself 
There’s no dreamy solitude, no slack 
time, no lazing around. One’s entire 
life is spent in public, performing.” 
Aldrich attended St. Paul’s, 
a 160-year-old boarding school 
famous for educating the elite that 
was recently in the news because of 
the rape trial of a graduating senior, 

Owen Labrie, for whom the per- 
formance part of boarding school 
seems to have been put to too much 
nonconstructive use. 

In the spring of 2014, Labrie 
typed up a list for his friends of 
all the girls he wanted to sleep 
with before graduation. Accord- 
ing to prosecutors it amounted to 
a more promiscuous version of 
the “senior salute,” a term used by 
some students at St. Paul’s to char- 
acterize all manner of romantic encounters 
between 12th-graders — male or female — 
and underclassmen. During the last week 
of school Labrie brought a 15 -year- old girl 
into a mechanical room to which he and 
other students shared a secret key. That 
was where, the girl later told the police, he 
raped her, forcing himself on her despite 
her request that he stop. Labrie said that 
they didn’t have sex and that what they did 
engage in was consensual. Last summer, a 




student cleared of 
raping 15-year-old girl 

A former student of an ^Ute America 
school hasbeenjQund not 




ELITE EDUCATION 



ANNUS 

HORRIBILIS 

HIDDEN DETAILS ABOUT THE 
Sr PAUL’S SCANDAL RAISE 
THE QUESTION: IS BOARDING 
SCHOOL A GOOD THING? 



year after the evening in question, he stood 
trial in Merrimack County Superior Court, 
in Concord, New Hampshire. 

Concord is also the home of St. Paul’s, 
although the campus is affectionately 
known as Millville, after the original name 
of the part of town in which it’s located. Like 
many institutions that comprised the bed- 
rock of an earlier American establishment 
(alumni include Astors, Vanderbilts, Tafts, 
and Kennedys), St. Paul’s has continued to 



FAST TIMES 
Owen Labrie, 
charged with 
raping a fellow 
student at 
St. Paul’s, in 
court in August. 



thrive via some 
combination of 
strategic adapta- 
tion and gracefully 
sticking to its guns. 
Most classroom dis- 
cussions employ the 
Harkness Method, where teacher 
and students sit around a table. Each 
new student is assigned to one of 
three clubs upon arrival — Isthmian, 
Delphian, and Old Hundred — and a 
tally is kept to see which produces 
the most prizewinners in academ- 
ics, intramurals, and extracurricu- 
lars. (Some of the nomenclature 
genuflects good-naturedly toward 
modernity, such as the boys’ a cap- 
pella group the Testostertones.) 
As Shamus Khan, a sociologist at 
Columbia (and a St. Paul’s alum), 
argues in his 2011 book. Privilege: 
The Making of an Adolescent Elite at 
St. Pauls School, the school has man- 
aged to adjust to society’s more 
open and individualistic — and self- 
centered — landscape in order to 
continue to wield influence. 

Labrie’s tone in persuading his 
eventual accuser to go out with 
him was winsome. “I want to invite 
you to come with me, to climb 
these hidden steps,” he wrote in an 
e-mail, and after some persistence 
she consented. But with his friends 
he could be crude, joking about 
potential conquests as his “slaying” 
victims. He and a few others had 
a Facebook group called Slayers 
Anonymous. When he walked past 
a panel on which the alumni class 
rolls were carved, he made a point 
of rubbing the name of one Robert 
Barrie Slaymaker, a 1947 graduate, for good 
luck. “Welcome to an eight-week exercise 
in debauchery, a probing exploration of the 
innermost meanings of the word sleaze- 
bag,” he wrote to his friends at the outset of 
spring term. He added, “Can sisters be slain 
in the same evening?” 

His mating behavior at its most thug- 
gish would hardly have been condoned by 
anyone in a position to speak for either the 
old St. Paul’s or the current version. But on 
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“Welcome to an eight-week exercise in debauchery, 
a probing exploration of the innermost meanings 
of the word sleazebag,” he wrote to his friends. 



paper Labrie was an exemplar of the place, 
a throwback to the old boarding school 
ethic of sound mind and sound body. He 
was dynamite academically — highest horn 
ors in all coursework at a school where 
straight As are unusual — and captain of 
the soccer team, bound for Harvard, where 
he planned to major in religion. (He is also 
said to have gotten into Yale, Princeton, 
and Stanford.) He won St. Paul’s award for 
exhibiting the highest character and devo- 
tion to the school (it was later rescinded) 
and was considering becoming a minister. 

Yet he wasn’t gliding through life with- 
out evidence of a struggle. The only child 
of two teachers in Vermont who divorced 
when he was five — one of whom, accord- 
ing to court records, was often out of 
work — he was the object of contention 
in a bitter custody dispute. He attended 
St. Paul’s on full scholarship. 

By many accounts Labrie was a lothario 
long before he made his pledge. Classmates 
say he suddenly changed during his fourth- 
form (sophomore) year, when a girl he 
had been dating dumped him. That would 
be one way to make sense of the aggres- 
sive behavior on display in the rape case, 
regardless of how far he actually took 
things that evening. When he returned 
to his dorm after the encounter in the 
mechanical room, his friends asked if he 
and the girl, a ninth-grader, had had sex. 
He answered, “No,” but nodded mischie- 
vously, as if they had. When one boy asked 
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Labrie in an e-mail, “How’d it go from no 
to bone?” he wrote back, “Used every trick 
in the book.” The next day he wrote to her, 
“J' adore.” And she replied “good,” and then 
“haha.” She went to the school infirmary 
for a morning-after pill, and, when asked, 
told the nurse she’d had consensual sex. 
But a few days later she reported to the 
police that she had been sexually assaulted, 
attributing her initial hesitation to a fear 
of ruining her older sister’s graduation cer- 
emony. (The sister was a friend and class- 
mate of Labrie’s.) 

Most of what we have learned about 
their encounter, including the central mat- 
ters in dispute, emerged during his trial, 
which means that all we really know are 
details that prosecutors and defense law- 
yers used to try to gain an advantage in 
court. Criminal prosecutions are a zero- 
sum game, and neither side has any use 
for the very real possibility of ambigu- 
ity. It’s much simpler and more effective 
to marshal evidence and tell the men and 
women of the jury that only one interpre- 
tation makes sense. Government attorneys 
described Labrie as a predator, while Lab- 
rie’s lawyer pointed out that the girl had 
shaved her pubic hair before the date and 
that in the e-mails afterward each had 
called the other an “angel,” as if either fact 
were enough to mean she couldn’t have 
been raped. 

In the end the jury’s verdict seemed split: 
Labrie was exonerated [CONTINUED ON PAGE 252] 
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The Gift of 

SUPERIOR 

Health 

How Swiss Cellular Therapy Can Lead to a 

Vibrant Life in 2016 and Beyond 

W ith the holidays fast approaching, consider what might be the most appealing and 
enduring gift for you and your loved ones. While material objects have great allure, 
few would argue that the greatest gift of all is that of superior health. 

“If there s one investment you can make for yourself or someone you love, wouldn't you choose a 
gift that could reverse existing damage in your body and prevent new problems from developing?” 
asks Dr. Karla Stephen, physician and founder of the Center for Anti^Aging in Lexington, Kentucky. 

Dr. Stephen speaks from firsthand experience. Skeptical at first about the benefits of Celergen — 
“They seemed too good to be true,” she says — Stephen began using the Swiss^formulated cell 
therapy treatment and experienced dramatic results. 

Within days after she first began taking Celergen, Dr. Stephen noticed a vast improvement in 
her skin, especially on her face. “The volume and the elasticity of my skin was enhanced. All I had 
to do was look in the mirror and I could see that Celergen was working,” she says. 



WHAT IS CELERGEN? 

Celergen is a potent transformative treatment 
that stimulates the human body’s natural healing 
powers. Celergen Swiss Cell Therapy triggers the 
repair and rejuvenation of individual cells. One of 
its key ingredients is a proprietary Cellular Marine 
Complex. The complex is extracted from the DNA 
of deep-sea, pollution-free marine life which has 
powerful anti-aging properties. Other ingredients 
include Peptide E Collagen, which reinforces skin 
elasticity, and Hydro MN Peptide, which plays a 
critical role in the rejuvenation of cartilage. Unlike 
other cell therapies which involve injections, 
Celergen comes in an oral soft gel. 

BENEFITS INCLUDE: 

• Improved energy levels and stamina 

• Reduction of wrinkles, scars, and age spots 

• Reduced joint pain 

• Improved sleep 

• Reduced pain from osteoarthritis and 
rheumatoid arthritis 

• Faster recuperation after exercise 

• Improved wound healing, skin resilience, tone, 
texture and overall complexion 

• Improved blood-sugar control 

• Enhanced alertness of mind and focus 

• Increased sexual performance and satisfaction 

• Improved blood circulation 

• Strengthened immune system 



ADVERTISEMENT 



All healing begins at the CELLULAR LEVEL 



‘Tve always had a lot of energy, but I never 
felt I could focus on everything I needed to do. 
On the very first day after taking Celergen, 
not only was my energy level high, but with 
it came a sustained focus that allowed me 
to check things off my to^do list that Td 
been putting off for months,” says Stephen. 
“There were other significant results, too. My 
vision improved. My chronic knee pain went 
away. And I started getting a much better 
night s sleep.” 

The Next Big Thing for Those Seeking 
Optimal Health and Beautiful Skin 

Dr. Juan Remos, founder of the Wellness 
Institute of the Americas in Miami, is 
discovering equally impressive results since 
he began recommending Celergen to his 
patients. As a successful internist, he has 
treated more than 80,000 patients with 
unique wellness^based treatment plans. 
Dr. Remoss method is extremely effective - 
his promotes lifelong health and happiness 
without heavy reliance on prescription 
medication. 



‘Dn the very 
FIRST DAY AFTER 
TAKING CELERGEN, 
not only was my 
energy level high, 
but with it came a 
SUSTAINED FOCUS... ’ 

-Dr. Karla Stephen 



Dr. Remos was introduced to Celergen 
over five years ago. After a colleague 
recommended Dr. Remos offer Celergen to 
his patients, he knew that he would first have 
to try it himself Once he began using it, he 
quickly recognized Celergen was not like any 
other treatment and would be valuable for his 
patients striving to live a healthier lifestyle. 

“I like to think I was already in pretty 
good shape when I started taking Celergen. I 
had no real ailments or complaints, but even 
then, after two weeks, the results were fairly 
striking. I was more focused and energetic. 



And, all in all, I was happier, with a much 
more positive attitude than I had experienced 
in years.” 

The benefits he witnessed from his 
patients corroborated his own experience. 
Dr. Remos recommends Celergen for a wide 
variety of ailments, including loss of energy, 
chronic pain, sleep^related issues, and mild 
depression, and the majority of his patients 
have shown a vast improvement. “Celergen 
is the best natural product that I have come 
across since I started practicing medicine,” 
says Dr. Remos. “It is definitely the next big 
thing for those seeking well-being and good 
health.” 

Celergen Holds the Promise for a 
Healthy New Year 

Dr. Remos is so impressed with his 
patients' results while taking Celergen, he 
now recommends Celergens Serum Royale, 
a regenerative skin serum that has been 
clinically proven to reduce fine lines, scars, 
age spots, and wrinkles: “My patients are 
experiencing much more energy, decreased 
joint and bone pain, and better sleep; and 
with the synergistic combination of both 
Celergen and the regenerative serum, the skin 
benefits are outstanding.” 

There is a growing body of evidence 
confirming Celergens success in relieving a 
variety of age-related symptoms. Celergens 
renewal process is critical for helping keep 
the body's tissues and organs in optimal 
health. 

Researched and developed by Swiss, 
French, and German scientists, Celergen is 
an all-natural Swiss cell therapy that comes 
in a soft gel capsule. Each capsule has a high 
amount of BioMarine DNA and peptides, 
which can rejuvenate old, dying cells. “Our 
bodies are constantly trying to repair 
themselves by reproducing and revitalizing 
cells,” says Dr. Remos. “The key to Celergens 
success is that it packages proteins and 
peptides in such a way that they easily enter 
the bloodstream and the brain, thereby 
triggering enhanced cell activity” 

“Cellular therapy is the medicine of 
the future,” says Dr. Stephen. “We all have 
exposures and genetic tendencies that lead 
to age-related problems such as chronic 
pain, fatigue, arthritis, loss of elasticity, 
and skin volume resulting in a less youthful 
appearance. With Celergen you can start to 
reverse and prevent this process.” 



“I have been taking Celergen for a year. 

I love it. Within the first two weeks of 
starting Celergen, I was amazed at 
the difference in my skin. It looked so 
much more youthful that my friends and 
family were asking what I had done. 

I have always had difficulty waking up 
in the morning, but I now easily and 
energetically get up as soon as my 
alarm goes off. My energy throughout 
the day was boosted so much that I no 
longer need caffeine 
to sustain my energy 
during the day and 
I no longer have 
jet lag.” 

DR. RENE’ DELL’ACQUA 

PALM DESERT, CA 

“Friends I hadn’t seen in a year or 
so would comment 'You look great, 
so much younger. Did you have laser 
surgery or something?’ The only thing 
that had changed in my daily regimen 
was the addition of Celergen, so I have 
to attribute it to that. 

I have much more 
energy and stamina 
I haven’t felt in 
20 years.” 

DR. TERRY GROSSMAN 

GOLDEN, CO 



Celergen.com - 888.959.4692 - www.CelergenSkinCare.com 
Now Available - Swiss BioDNA Cellular Regenerative Skin Serum 









SKINNER 

Fine Jewelry at auction 

Decembers | 10AM | 63 Park Plaza, Boston, MA 

contact: jewelry@skinnerinc.com 617.874.4313 



consignments invited for the 201 6 season 



Important Diamond Solitaire, mounted by Harry Winston, 31.25 cts. D, WS2, $2,000,000-3,000,000; 
Diamond Riviere Necklace, Mounted by Cartier $75,000-125,000; Diamond Pendant $60,000-80,000 



Boston I Marlborough | Miami | New York 




www.skinnerinc.com 



MA/Lic. #2304 



BRUNELLO CUCINELLI 




The Art of Southern Hospitality 

DRESS I DINE I DWELL 





THE SHOPS 

BUCKHEAD 

ATLANTA 

NOW OPEN 

Akris • Alice + Olivia 

American Food and Beverage • Bella Bag 
Billy Reid • Bonobos 

Brunello Cucinelli • Cacao Atlanta Chocolate Co. 

Canali • Christian Louboutin 
Corso Coffee • Davidoff of Geneva since 1911 
Denim & Soul • Diptyque 
Dolce Italian • Doraku Sushi 
Engel & Volkers • Etro 
Fado Irish Pub • Georgetown Cupcake 
Gypsy Kitchen • Helmut Lang 
Hermes • Intermix 
Jimmy Choo • Jonathan Adler 
La Perla • Le Bilboquet 
Les Copains • LOccitane 
Moncler • Planet Blue 
Oing Mu • Scoop NYC 
Shake Shack • The Southern Gentleman 
Theory • Thirteen Pies 
Tod’s • Vilebrequin 
Warby Parker 

PREMIERING SOON 

Dior • Tom Ford 

American Cut • Ferguson Bath, Kitchen & Lighting Gallery 

PARTIAL LISTING 

The Art of Southern Hospitality ^ 

DRESS I DINE I DWELLS 

3035 Peachtree Road NW, Atlanta, GA 30305 ^ 

Concierge • Valet Parking • Gift Cards Available 404-939-9290 buckhead-atl.corn 

OliverMcMillan 





Awaken to incomparable service from your personal Butler. Soothe your muscles in our infinity pool 
overlooking the Atlantic. Delight your palate with cuisine by Michelin starred Chef Juan Jose Cuevas. 

Revel in San Juan’s sizzling nightlife. Repeat. 

Book your Winter Getaway Today! 

CoNDADO Vanderbilt Hotel 
Splendidly Timeless 



San Juan, Puerto Rico 

www.CondadoVanderbilt.com | 787-721-5500 
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SAGITTARIUS 

NOVEMBER 23-DECEMBER 21 

Jennifer Connelly 

jpik 

Consider your choices 
carefully in early 
December: The new 
Moon of the 11th is 
all about fesh starts 
and connections. In 
your personal life 
you need to carve out 
some precious time 
to focus on the people 
who count, and as 
the new year begins, 
Mercury’s retrograde 
motion is telling you 
to rethink certain 
financial arrange- 
ments and tighten 
your grip. By Janu- 
ary’s end, details will 
cohere, so don’t stress 
out, and do stick to 
your game plan. 

GEMINI 



MAY 22-JUNE 21 
Bob Dylan 




December is one of 
those times when 
you absolutely 
should live in the 
moment and let out 
the stops. The Sun in 
Sagittarius aspected 
by jaunty Jupiter 
accents home, fam^ 
ily and lifestyle 
changes. January on 
the other hand, is a 
complex time, since 
Mercury will be out 
of sync and some' 
one near and dear 
seems to be feeling 
neglected. New 
financial arrange' 
ments will take you 
far, and love warms 
up after the 17th. 



STARS^SIGNS 

HOROSCOPE READINGS EOR THE MONTH AHEAD 



By Katharine Merlin 



.COM 



FOR ADDITIONAL READINGS BY KATHARINE 
MERLIN, GO TO TOWNANDCOUNTRYMAG.COM 



CAPRICORN 

DECEMBER 22-JANUARY 20 
Alexander Hamilton 




Mars in Libra tends 
to make you some- 
what impetuous in 
December. With 
Venus in Scorpio, you 
really need to think 
about reaching out 
to those people who 
share your vision, 
because you can forge 
ties that will take 
you far. January is 
a period when you’ll 
have to go back over 
familiar ground to 
get certain matters 
on track, and, pri- 
vately, whatever is 
brewing directs your 
attention toward 
building bridges and 
escaping stress. 

CANCER 



JUNE 22-JULY 22 
Liv Tyler 




Upbeat aspects 
lighten your mood 
and everyone else s 
in December, lend' 
ing life a slightly 
wacky tone. Mars 
in Libra may bring 
unsettled conditions 
on the home front, 
though, and Mer' 
cury s retrograde 
motion in January 
suggests that mixed 
signals will make 
others’ ideas diU 
ficult to decipher. 

The new Moon in 
your partnership 
angle initiates a 
new chapter in your 
most important 
relationships. 

DECEMBER 20 



AQUARIUS 

JANUARY 21-FEBRUARY 19 
Kerry Washington 




You’ll make your 
presence felt and 
your plans will 
gather steam in 
December, so say 
yes to opportuni' 
ties to break new 
ground. You’ll be 
planting seeds that 
will soon spring to 
life, but as January 
rolls around you’ll 
need more privacy 
and time to process. 
A friendship may 
demand some kind 
of reassessment, and 
Mercury’s retrO' 
grade motion is telL 
ing you to be ready 
to reverse question' 
able decisions. 

LEO 



JULY23-AUGUST23 
Tom Brady 




With the Sun in 
the most playful 
angle of your chart, 
December really 
will be the season 
to be jolly. Venus in 
Scorpio surrounds 
you with affection, 
and creative ideas 
that come to you 
during this period 
can take you far. 
However, January is 
likely to be trying, 
at least until you 
begin to receive pos' 
itive responses after 
the 10th. Jupiter’s 
retrograde motion 
means you need to 
focus on following 
through. 

15/JANUARY 2016 



PISCES 

FEBRUARY 20-MARCH 20 
Gloria Vanderbilt 




Your prospects 
appear to be bright' 
ening in December, 
and others will be 
feeling particularly 
positive about you. 
The new Moon of 
the 11th thrusts you 
into the spotlight, 
and you’ll continue 
to sparkle as the 
new year dawns. 
What will be tricky 
in January will be 
others’ inability to 
give you straight 
answers, but with 
Jupiter in your 
corner, life is on the 
upswing, so be cou' 
rageous and stick to 
your plans. 



VIRGO 



AUGUST 24-SEPTEMBER 23 
Sean Connery 




The planets are 
piled up in the most 
personal sector 
of your chart in 
December, and with 
jovial Jupiter in 
your sign you don’t 
need any excuse to 
let loose and kick 
up your heels. The 
full Moon of the 
24th falls in the 
most social angle 
of your chart, and 
by January you’ll be 
full of bold plans 
and ideas. Mer' 
cury’s backward 
motion, though, 
will force you to 
wait and see until 
after the 25th. 



ARIES 



MARCH 21-APRIL 20 
Jessica Chastain 




Mars in Libra indi' 
cates that partners 
are feeling particu' 
larly assertive, so by 
all means include 
them in your plans 
and let them have 
their say. The Sun 
in Sagittarius is all 
about grand voyages 
and new horizons, 
but by January 
you’re going to need 
to take a stand and 
assert your own 
will, especially in 
situations involving 
your professional 
direction. Mars in 
Scorpio intensifies 
your urge to some' 
how take control. 



LIBRA 

SEPTEMBER 24-OCTOBER 23 
Serena Williams 




You’ll have energy 
to burn with fiery 
Mars in your sign, 
and this is the right 
time to knock on 
doors you’ve hesi' 
tated to approach. 
Mercury in Cap' 
ricorn encourages 
you to consider 
domestic changes, 
but in January 
details will remain 
elusive, and the 
planets seem to be 
telling you to think 
matters through 
carefully while 
exploring various 
options. It will be 
your own instincts 
that guide you true. 



TAURUS 

APRIL 21-MAY 21 
Queen Elizabeth II 

New financial 
arrangements hold 
genuine promise, 
but you need to 
really scrutinize the 
details and not let 
others’ unbridled 
optimism bowl 
you over. You can 
accomplish much 
in December, but it 
will be difficult not 
to overdo it. January 
brings some sticky 
issues to the table in 
a personal relation' 
ship, but focus on 
lightening up and 
living more fully, 
and any dark clouds 
should disperse 
before month’s end. 

SCORPIO 



OCTOBER 24-NOVEMBER 22 
John Cleese 




Venus in your sign 
all month enhances 
your charm and 
sparks positive com 
nections all around. 
It will be difficult to 
restrain extravagant 
impulses in Decern' 
her, but why not live 
life to the hilt when 
Jupiter is lighting up 
so many new poS' 
sibilities? January is 
going to be a time of 
patient assessment 
and waiting for the 
details to come into 
focus. Your ideas 
appear to be sound, 
so continue to reach 
out and follow your 
own star. 
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The moments you spend away together are some of the most defining of your life 
^^ake them count. At more than 280 luxury hotels worldwide, the Preferred Fai|||ily program welcomes families with 
special amenities and activities that go way beyond “family friendly.” Shouldn’t luxury be special for the entire family? 



Visit PreferredFamiiy.com to see what’s possible. 
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She’s the world to you. 

Now show her what that means. 
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T here was a time when luxury travel 
for families would have been an 
oxymoron. Luxury was for adults — 
why spoil it with children, yours or 
someone else s? Not that there’s anything 
wrong with that. . .on occasion. But what 
if you could find places that appealed to all 
ages and still felt like an indulgence, that 
were relatively easy to get to and yet not 
overrun by every other family on vaca^ 
tion, and that offered a variety of options 
for adventure (for them) and relaxation 
(for you)? We think the destinations on 
the next five pages (recommended by 
top family travel specialists) hit all those 
marks, offering high end, kid-ff iendly pos- 
sibilities for every taste. We’re not saying 
these places address every challenge facing 
today’s families (^‘What did I say about 
texting while you ski?”), but all of them 
will provide once-in-a-lifetime memo- 
ries — the good kind. 

Our suggestions for when to go — 
Presidents Week, spring break, summer 
vacation, December holidays — are just 
that, and many of these locations are great 
year-round. A couple of them are so spe- 
cial and hard to book that you might even 
consider taking your kids out of school. 
Travel is, after all, its own education. 

By Lauren Lip ton 



PLAY GROUNDS 
Clockwise from 
top left: Swimming 



beach frisbee in 
Northern California; 
Galapagos Safari 
Camp; Mehrangarh 
Fort in Jodhpur, 
India; Game Creek 
Chalet, on Vail 
Mountain; wax 
palms, the world’s 
tallest, in Cocora 
Valley, Colombia. 



l! 










F ounded by conquistadors 500 years 
ago, this seaside city is a living record 
of swashbuckling European colonial 
history — Spanish galleons, monumental 
fortresses, and real pirates of the Carib^ 
bean. Consider it a beach vacation with a 
little something extra. For diversity you 
can add two nights each at a gorgeous 
hacienda in Colombia’s world-renowned 
coffee-growing region and in the art- and 
museum-filled capital city of Bogota. 
“Colombia is one of those places that 
ticks all the boxes. It offers an authentic 
cultural experience in a beautiful location 
that feels comfortable yet foreign,” says 
Leslie Overton of Absolute Travel, who 
specializes in elegant itineraries she has 
tested on her own three kids, loverton® 
ABSOLUTETRAVEL.COM, 212-627-1950 



WHAT TO DO Overton recommends La Popa, 
a mountaintop monastery a short drive 
from Old Town that offers spectacular 
views, and the Castillo San Felipe de Bara- 
jas, Spains most impressive New World 
fortress, built in the 1600s to defend 
Cartagena from pirates. (Treasure hunts 
for kids, here or in the town square, can 
be arranged.) Hacienda Bambusa, in the 
country’s coffee region (a UNESCO World 
Heritage Site), combines R&R (picnics, a 
lovely restaurant) with adventure (horse- 
back riding, wildlife spotting). Or check 
out the bling in Bogota: The Gold Museum 
has the world’s biggest collection of pre- 
colonial coins and objects. 



IF COLOMBIA DOESN’T INTEREST YOU... 

Consider Hotel Nikko in San Francisco 
(one of the NFL’s host hotels) for an ulti- 
mate football weekend, including prime 
tickets to Super Bowl 50, on February 7 
(JIM ZISSLER, CAA PREMIUM EXPERIENCE, JIM.ZISSLER@CAA 
.COM, 646-453-8821). Or Playa del Carmen, on 
Mexico’s Riviera Maya, for diving or snor- 
keling in magical hidden cenotes. Stay at 
the Belmond Maroma or the Rosewood 
Mayakoba resorts (meg Austin, the travel 
SOCIETY, MEG2BOOK@GMAIL.COM, 970-763-5010). 



Hi# 



BEACH CULTURE 
Clockwise from top 
left: Cartagena’s 
volcanic mud baths; 
Playa Blanca; a 
postage stamp from 
1954; Hacienda 
Bambusa; the Gold 
epi in Bogota. 






WHERE TO STAY The Sofitel Legend Santa 
Clara, in Cartagena’s historic walled 
town, “has the best pool in the city” 
according to Overton, a crucial amenity in 
the midday heat. Hacienda Bambusa, set 
among banana farms in the central part 
of Colombia, is both rustic and luxurious. 
The Sofitel Victoria Regia, which is in 
a nice-to-walk Bogota neighborhood of 
restaurants and shops, has junior suites 
that connect to superior rooms, for family 
space with a living area. 



FEBRUARY: PRESIDENTS WEEK 

Cartavena 

COLCMBIA 









I fly Sentient Jet 



New York today, L.A. tomorrow, then home to Connecticut... 

My life is always on the go, but I wouldn't have it any other way. 

In my line of work, you can't afford delays or missed opportunities. 
Whether getting to my next meeting or making it home to the kids for 
bedtime, I am confident in my commitments. And for each and every 
opportunity... I'm there. 



I fly to seize the moment. 

I fly to make the most of my time 
I fly Sentient Jet. 



sentient.com 



Sensible, intelligent private aviation 



The Sentient Jet Card is a program of Sentient Jet, LLC ("Sentient"). Sentient arranges flights on behalf of jet card clients with FAR Part 135 direct air carriers that exercise full operational control of charter flights at all 
times. Flights will be operated by FAR Part 135 direct air carriers that have been certified to provide service for Sentient jet card clients and that meet all FAA safety standards and additional safety standards established 
by Sentient. (Refer to www.sentient.com/standards for details.) 
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COLORADO 



A ski trip in spring offers thinner 
crowds and better value than you 
find during the December and February 
school breaks. The Vail resort, centered 
on a single mountain, has three main 
entry points of “varying degrees of 
family^ffiendliness,” according to Meg 
Austin of the Travel Society (MEG2B00K@ 
GMAIL.COM, 970-763-5010). There’s something 
here for all family members, from tenta- 
tive toddlers to speed-demon teens. 

WHERE TO STAY The five-bedroom mountain- 
top villa Game Creek Chalet is the 
ultimate in luxury and privacy — although 
its off-the-beaten-track location makes it 
unsuitable for very young children. Book 
a private chef and have your ski instruc- 
tor meet you on top of the mountain in 
the early mornings. The Lodge at Vail, 
in bustling Vail Village, is in the thick of 
things, but there’s no ski school nearby, 
so it’s best for families with slope experi- 
ence or the budget for a private instruc- 
tor. Accommodations vary, but Austin 
recommends Condo 407 for its stunning 
views and a large fireplace where every- 
one can gather in the evening. Manor 
Vail Lodge, at the base of Golden Peak, 
is directly across from a children’s ski 
school. The accommodations vary here 
as well, but Penthouse 378 is a two- 
bedroom, two-bath favorite. 




WHAT TO DO Vail’s private ski instructors 
can teach up to six guests at a time for the 
resort’s rate, which starts at $650 (skiing 
with an instructor also gives you access 
to a separate lift line). Some families book 
an instructor for the day, then switch off 
morning and afternoons, with advanced 
skiers taking one time slot and beginners 
the other. After dark, take the Eagle Bahn 
gondola to the Adventure Ridge snow 
park, for tubing, ziplining, and other out- 
door activities. Ski-techies can open an 
account at EpicMix, Vail’s official website, 
which uses a code on each skier’s lift ticket 
to keep track of his or her runs over the 
course of the day. 

IF SKIING LEAVES YOU COLD... Consider camel 
trekking and an exhilarating dune buggy 
ride at the A1 Maha desert resort, a lush 
oasis (it’s literally an oasis) in the Dubai 
Desert Conservation Reserve, about an 
hour from Dubai itself (KAY MERRILL, are we 
THERE YET? ADVENTURES, KAY.MERRILL@ANDAV0TRAVELC0M, 
415-945-6215). Or kayaking, horseback riding, 
or sandboarding at the celebrated Jicaro 
Island Eco Lodge, a sustainable property 
on Lake Nicaragua (in Nicaragua) with 
fantastic food that welcomes children 
ages 12 and up (LESLIE OVERTON, absolute travel, 
L0VERT0N@ABS0LUTETRAVELC0M, 212-627-1950). 



BRUNELLO 

CUCINELLI 

BOOTS ($2,495), 
212-334-1010 




JOHN WARBURTON-LEE P H 0 T 0 G R A P H Y/ A L A M Y (CHAIR LIFT); VAIL RESORTS (LODGE AT VAIL) 





YOU REALLY CAN HAVE IT ALL 



SEVEN SEAS CRUISES* 




THE MOST INCLUSIVE 
LUXURY EXPERIENCE"^ 

2-FOR-1 ALL-INCLUSIVE FARES 
FREE 

ROUNDTRIP AIR* 

FREE 

ROUNDTRIP BUSINESS CLASS AIR** 

FREE 

UNLIMITED SHORE EXCURSIONS 

FREE 

LUXURY HOTEL PACKAGE^ 

FREE 

SPECIALTY RESTAURANTS 

FREE 

UNLIMITED BEVERAGES INCLUDING 
FINE WINES AND PREMIUM SPIRITS 

FREE 

OPEN BARS AND LOUNGES 
PLUS IN-SUITE MINI-BAR 
REPLENISHED DAILY 

FREE 

PRE-PAID GRATUITIES 

FREE 

WIFI THROUGHOUT THE SHIP+ 

FREE 

TRANSFERS BETWEEN 
AIRPORT AND SHIP 



CALL1.844.4REGENT 

( 1 . 844 . 473 . 4368 ) 

VISIT WWW.RSSC.COM 

OR CONTACT YOUR 
TRAVEL AGENT 



*FREE Roundtrip Air includes ground transfers and applies to coach, 
flights only from the following U.S. & Canadian gateway cities: ATL, 

BOS. CLT, DEN, DFW, DTW, EWR, FLL, lAD, lAH, JFK, LAX, LGA, MCO, 

MDW, MIA, MSP, ORD, PBI, PHL, PHX, SAN, SEA, SFO, TPA, YUL, YVR, 

YYZ. FREE Roundtrip Air is also available from YOW and YYC beginning 
with the following voyages: Seven Seas Mariner® December 23, 2015, 

Seven Seas Navigator® December 17, 2015 and Seven Seas Voyager® 
December 21, 2015 when a new booking is made by December 31, 2015. 
Airline fees, surcharges and government taxes are included. 

Airline-imposed personal charges such as baggage fees may apply. 

For details, visit exploreflightfees.com. 

Visit www.RSSC.com for full terms & conditions. 

**Applles to Penthouse Suites & higher. 

^Applies to Concierge Suites & higher. For FREE WiFi, 
minute limitations apply. 

MKJAN16933 





voTtMutr cALir&iTKU 



t(IJ(fltA;lt|l 



FAM LY TRAVEL 






’*V -> ., 






JULY/AUGUST; 

SUMMER VACATION 

Ybsemite 



NAT 

PAR 



ONAL 

tc 



BIG COUNTRY 
Clockwise from left: 
Yosemite Falls, 

1930; the Ahwahnee 
Hotel, in Yosemite 
National Park; fun 
at the Evergreen 
Lodge; the Tunnel 
Tree in the 
Tuolumne Grove. 



A mericas national parks are packed 
during the summer. Still, it s a glori- 
ous season to see them, and the key is to 
go to less visited areas, says Sam Highley 
of All Roads North, a specialist in luxury 
US. road trips (SAM@ALLROADSNORTH.COM, 310-402- 
2381). Highley s itinerary — best for fami- 
lies with elementary school-age children 
or older — begins in San Francisco, hugs 
the rugged Northern California coast- 
line, with its giant redwoods, and stops 
in Mendocino and Sonoma, less crowded 
alternatives to Big Sur and Napa. 

WHERE TO STAY Brewery Gulch Inn in 

Mendocino is a luxury B&B perched on 
a bluff above the ocean; its Meadowview 
Suite can accommodate a family of four. 
In Sonoma, Beltane Ranch is an idyllic 
hillside vineyard with surrounding gar- 
dens and orchards that give it an all-ages 
appeal. The historic Evergreen Lodge 
resort, on the seldom traveled road to the 
Hetch Hetchy glacial valley, includes the 
John Muir House: 2,500 square feet of 
living space and a great room with floor- 
to- ceiling windows. “There’s no better 
place to soak up the invigorating nature 
of Yosemite,” Highley says. “What’s more, 
they have a pool and fantastic food.” 



OMEGA WATCH 
($5,900), OMEGA 
WATCHES.COM 



WHAT TO DO In Mendocino: Ride a horse 
on remote Ten Mile Beach (Ricochet Ridge 
Ranch, in nearby Fort Bragg, has excel- 
lent English- and western-saddled horses). 
Paddle a redwood outrigger canoe on the 
Big River with a naturalist guide. Hike 
to the spectacular Russian Gulch falls. In 
Sonoma: Adults can sample the gewiirz- 
traminer at the family-run Navarro Vine- 
yards, while children will love the animals 
at its sister Pennyroyal Farm. Or take a 
private jeep tour through the 400-acre 
Safari West reserve in Santa Rosa, home 
to giraffes, gazelles, wildebeests, and more. 
In Yosemite: Lose the crowds and beat 
the heat by heading to the high country 
with a park naturalist. Stops include the 
Tuolumne Grove of giant sequoias, a hike 
to pretty Gaylor Lakes, a swim in Tenaya 
Lake, and (a must): sunset cocktails at the 
legendary Ahwahnee Hotel. 

IF YOSEMITE ISN’T YOUR THING... Consider 
communing with friendly ponies, donkeys, 
and alpacas in the lush gardens of a private 
villa in Maiori, on Italy’s Amalfi Coast. 
Take a daytrip to Pompeii, then come 
home for a dip in the Mediterranean and 
for ice cream made by the villa’s private 
chef (MARINA GRATSOS, CARPE DIEM LUXURY TRAVEL, 
MARINA@CARPEDIEMTRAVEL.C0.UK). Or retreat with 
Up to 18 family members to the chic, hill- 
top Domaine des Platanes, near Biarritz. 
Play some golf, go to the beach, sit by the 
pool — and let boisterous teens sleep in the 
villa’s separate guest cottage (CEDRIC reversade 
AND PAUL-MAXIME KOSKAS, UNIQUE PROPERTIES AND EVENTS, 
CEDRIC@UNIQUEPR0PERTIESANDEVENTS.COM). 
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Ocean Reef Club 
Real Estate Company- 



KEY LARGO, FLORIDA 



Authentically unique in location and amenities, Ocean Reef is more than a Club, its family; a family 
that holds tradition, privacy and belonging at its core. A place where kids are free to play and explore 
in a safe secure environment. A place to relax and truly unplug from the world. 

Whether it s a day searching for sailfish, or birdie hunting on the golf course, life has its own cadence at 
the Ocean Reef Club. Interested in learning more about the simple pleasures of this unique club? There’s 
only two ways to experience Ocean Reef Club - as a guest of a member or through the pages of Living 
magazine. Co to OceanReefClubMagazine.com to request your free copy and our Real Estate Cuide. 



NEW HOMES • VILLAS • CONDOMINIUMS • MARINA DOCKS • VILLA & HOME RENTALS 

EQUAL HOUSING OPPORTUNITY 







9700 COLLINS AVENUE, BAL HARBOUR, FLORIDA — BALHARBOURSHOPS.COM 
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IF INDIA IS TOO EXOTIC... Consider introduc 
ing your little ones to Chelsea galleries 
and Manhattan museums via specially 
curated “Culture Kids” experiences at 
Langham Place on Fifth Avenue, a prop 
erty that caters to families (LANGHAM PLACE, 
INFO@LANGHAMHOTELS.COM, 212-695-4005). Or meet 
the “real” Santa Claus during an extrava^ 
gantly produced Christmas fantasy in 
Swedish Lapland while staying in a cozy 
teepee at the private Aurora Safari 
Camp Lodge (philippe brown, brown -h Hudson, 

PHILIPPE@BR0WNANDHUDS0N.COM, 011-44-20-3358-0110). 



DECEMBER: 
HOLIDAY BREAK 



'he dynamic culture and 



WHAT TO DO In Delhi: Take a rickshaw 
tour of the Old City a labyrinthine 
marketplace overhung by a tangled mass 
of electric wires. Walk through Delhi’s 
backstreets guided by former street chib 
dren now working for the Salaam Baalak 
Trust, a local charity. Visit the huge, mod- 
ern Akshardham Fiindu temple. In Agra: 
Stop at a wildlife center that rehabilitates 
former performing bears, and watch 
the sun set over the Taj Mahal, far from 
the crowds in a restored royal garden. 

In Jaipur: Visit the hill fort of Amber, 
and spend an afternoon at Dera Amer, 
a private farm that is home to seven 
elephants. You’ll spend the afternoon 
learning to care for them — feeding and 
bathing the giant creatures — and about 
the mahout, or handler, who controls 
them. In Udaipur: View the stunning 
City Palace, a blend of several architec- 
tural styles, and watch the endangered art 
of “painting on water,” a Fiindu ritual in 
which colored powders are used to create 
temporary images on Fi 20 . 



ancient gran- 
X deur of India appeal to older children 
with the stamina for an action-packed 
journey. Kay Merrill of Are We There 
Yet? Family Adventures creates never-a- 
dull-moment trips, such as this 10-night 
itinerary, which begins in the capital. New 
Delhi, and proceeds through the state of 
Rajasthan. It offers interaction with local 
young people “who share with you stories 
of their life journeys,” Merrill says. KAY MER- 
RILL, ARE WE THERE YET? FAMILY ADVENTURES, 415-945-6215, 
KAY.MERRILL@ANDAV0TRAVEL.COM 



BEAUTY AND 
A BEAST 
Clockwise from 
top left: Delhi’s 
Akshardham 
temple; a mahout 
on his elephant, 
in Jaipur; the Taj 
Mahal; Jodhpur at 
sunset; the Etimad 
ud-Daula’s Tomb 
in Agra, circa 1920. 



WHERE TO STAY India offers an almost infi- 
nite range of experiences and accommo- 
dations. For the full-on royal treatment, 
Merrill suggests beginning with three 
nights at the five-star Lodhi Hotel in New 
Delhi. After that, spend two nights in Agra 
at the Oberoi Amarvilas (each room has 
a view of the Taj Mahal); three nights in 
Jaipur at the Oberoi Rajvilas, a 32-acre 
resort; and two nights in a lake-view room 
at the Oberoi Udaivilas in Udaipur. 
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Gain a new understanding of the earth s majestic polar regions aboard PONANTs ultra-modern, 
Cleon-certified® ships. As one of a small number of expedition guests, you'll experience the majesty of 
the Arctic, Antarctica, Greenland, and the Kuril Islands in 5-star comfort and safety. A distinguished team 
of expedition leaders and naturalists are onboard for each of PONANT's eco-sensitive polar itineraries, 
ensuring a profound new understanding of the earth's most remote destinations. 



Contact your 
travel advisor or call 

888 400 1 082 



Savor the experience at wv/w.ponant.com 




CULTURAL CRUISES & EXPEDITIONS 








YEAR ROUND 
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IF THE GALAPAGOS ISN’T POSSIBLE... Consider 
a reunion or wedding with up to 24 family 
members at Musha Cay in the Bahamas. 
For high-energy types, magician David 
Copperfield, who owns these islands, 
can produce spectacular experiences, 
such as a James Bond-style game. More 
laid-back visitors can take a stroll on a 
secluded sandbar that vanishes — no magic 
needed — during high tide (BECKY BROWN, KURTZ- 
AHLERS & ASSOCIATES, MUSHACAY@KURTZAHLERS.COM, 
208-309-1106). Or chase the Northern Lights 
to the top of the Earth. Sleep in a glass 
igloo at Hotel Kakslauttanen in Finland, 
with a sky view (PHILIPPE BROWN, BROWN + HUDSON, 
PHILIPPE@BROWNANDHUDSON.COM, 011-44-20-3358-0110). 



A luxury trip to this wonderland off the 
coast of Ecuador — where the fauna 
are utterly unafraid of humans — requires 
booking at least eight months in advance 
and being flexible about travel times; 
every nature lover in the world wants to 
come here, and visitor numbers and flow 
are strictly regulated. The payoff: wildlife 
encounters that can’t be had anywhere 
else. “I have fallen asleep on the beach 
and woken up next to a snoring sea lion,” 
says Allie Almario of Myths and Moun- 
tains, a specialist in the area. allie@mythsand 
M0UNTAINS.COM, 800-670-6984 



WHERE TO STAY For the ultimate in elegance, 
charter a private cruise. There are about 
70 ships available in the islands; one 
standout is the M/Y Grace, an exquisite 
historic craft named for Princess Grace, 
who honeymooned aboard. The 145 -foot 
ship comes with a staff of nine, including 
a cruise director and two naturalist guides 
The eco-chic Galapagos Safari Camp, on 
Santa Cruz Island, can serve as a base for 
day charters, or you can simply stop there 
during a cruise; lodgings include luxury 
tents and a three-bedroom family suite. 
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WHAT TO DO Rule out missing your boat by 
arriving in Ecuador two days before your 
scheduled departure. Galapagos National 
Park determines where all ships can go, 
to give passengers maximum exposure 
to wildlife while minimizing the human 
impact on the islands. So there’s no guar- 
antee where precisely you’ll end up, but if 
you happen to land on Bartolome Island, 
you can swim in the cove with penguins, 
non-man-eating sharks, and green sea tur- 
tles. Other highlights: Teenagers can team 
up with members of a local school’s science 
club for lessons in the Galapagos’ rigor- 
ous environmental regulations, followed 
by a hands-on cleanup of Academy Bay. 

Or spend a day assisting a scientist from 
the Charles Darwin Station conservation 
group in researching wild tortoises. 



ANIMAL 
ATTRACTION 
Clockwise from far 
left: Blue-footed 
boobies; tbe main 
lodge at Galapagos 
Safari Camp; 
scuba diving off 
tbe islands; a 
Zodiac ride at 
Bartolome Island; 
a panoramic view 
from Bartolome. 



GALAPAGOS, CLOCKWISE FROM BOTTOM LEFT: CUTE KITTEN/GETTY IMAGES; 
GETTY IMAGES; GALAPAGOS SAFARI CAMP (2); QUASAR EXPEDITIONS 





THE ONLY THING BETTER THAN BEING AWAY, IS BEING TOGETHER. 




Eau Palm Beach Resort & Spa is bringing a playful spirit back 
to the classic Palm Beach experience, with a world of intuitive 
service, the Forbes Five-Star Eau Spa, engaging kids activities 
and an uninhibited atmosphere all on a private beach close to 
everything, but blissfully removed. 
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EAU PALM BEACH 

Resort dc Spa 




HOTELS RESORTS 



100 South Ocean Boulevard, Manolopon, FL 33462 ■ eaupalmbeach.com ■ 800.328.0170 
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CanyonRanch. 
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wellness 



ALL-INCLUSIVE, LIFE-ENHANCEMENT RESORTS 
tucson, arizona | lenox, massachusetts 
kaplankaya, turkey - debuting 2016 

I spa I fitness | nutrition | spirituality | canyonranch.com 



888 - 288-3850 

or contact your travel professional 




‘Tm proud to announce Del Gatto, 
a new and innovative jewelry buying company 
Our unique range of options enables you 
to attain unprecedented value for your 
diamonds, jewelry & watches.” 



CEO, DEL GATTO INC 



For an innnnediate estinnate on your 
diamonds, jewelry or watches, 
TEXT 646.798.5250 



16 E. 52nd St. 7 '^ pioor. 
New York, NY 10022 
212.681.9550 



wwv\/. del -gatto. conn 
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MUSICAL^ CHAIRS 
“Julie’s funny^very 
funny,” says Rebecila 
Miller, ;H|^hich people 
forget bjecause of all 
the serious roles.” 
VALENTINO HAUTE 
COUTURE GOWN (PRICE 
ON REQUEST); CHANEL 
FINE JEWELRY RJNG 
($48,500). OPPOSITE: 
GIVENCJY JACKET 
($6,990).- 




ON THE 

hen Julianne Moore bounds into the Judd 
Foundation on a stormy day in October, 
she unleashes a squeal of delight, the 
sort of sound generally directed at, say. 
One Direction’s Ffarry Styles. “This is 
soooo cool,” she says. “I’m so excited!” 

Ffer enthusiasm — genuine and 
disarming — is for the location, 101 Spring Street, the New York 
City home and studio of the late artist Donald Judd. Restored and 
opened to the public in 2013, the Judd Foundation is a pristine time 
capsule of how he lived and worked, and Moore has been pining to 
visit. “A friend was going to take me here a while back,” she says, 
“but I couldn’t go, and I keep meaning and meaning to come.” 
Moore — casual in loose-fitting blue jeans, blue blazer, and Adi- 
das Rod Laver sneakers — pulls her iPhone out of her black and 
cream Givenchy satchel and gets busy documenting the room, 
which is filled with a sampling of the colorful metal furniture 
Judd began making in the 1980s, as well as a series of prints from 
’88-’90. (“Donald Judd: Prints” runs through December 19.) Our 
guide, Allison Ake, tells us photography is not allowed above this 
floor. “Don’t worry, these are just for me,” Moore says. “You should 
see how many of the pictures on my phone are just interiors.” 

The actress inherited her jones for interior design from her late 
mother Anne. “Any kind of historical home, we’d walk through it. 
Fve always liked looking at stuff — furniture and objects.” 

Judd, who died in 1994, bought this cast iron building for his 
family for $68,000 in 1968, when the area was a wasteland, before 
it was christened Soho and turned into an outdoor shopping mall 
with quaint proportions. Ffis groundbreaking work established a 
new visual language — a rejection of both traditional painting and 
sculpture — making him one of the most influential minimalists of 
the 20th century. But he was an unintentional pioneer of something 
else: loft living. Though Judd disavowed the label “minimalist,” his 



“UNLIKE A LOT 
OF ACTORS, 

WHO WAIT 
AROUND FOR 
THE DIRECTOR 
TO GIVE THEM 
THE CHANCE TO 
BE GOOD, JUEIE 
CREATES THE 
CHANCE,” SAYS 
ETHAN HAWKE. 



COVER 

spare, neo-industrial renovation of 101 Spring Street, as well as the 
furniture he filled it with, was to become New York’s default design 
mode — one that Moore obviously appreciates. She covetously eyes 
the sweep of the room, the wide-plank floors, and impossibly tall 
windows. “I think Til tell my family that I want an old loft for 
Christmas,” Moore says. “We have a townhouse in the West Village 
that we renovated 12 years ago, but Fm ready for something new.” 

I ask Moore if she collects art. “Yeaaaaaaaaah,” she says. “Some 
little sculpture things, a few paintings, a lot of narrative photogra- 
phy. But I wouldn’t say Fm a major collector. The art market is out of 
control” she says with a laugh. “But I like the idea of living with art.” 
She looks around. “Not that I can claim to understandT>on 2 i\d Judd.” 
Very simply put, Judd created a rich and complex body of work 
from a most elemental form, the box. In 1965 he wrote a mani- 
festo of sorts, “Specific Objects,” that laid out, among other things, 
his belief that art should stand on its own, without alluding to 
anything beyond its physical presence — a revolutionary idea at 
the time. “There’s so much that’s self-referential about art,” Moore 
says, “and then you read Judd and he talks about making things 
with no references in them. That’s compelling to me — the idea 
of being able to look at something to look at something, and 
the idea of giving yourself the time to really do that, and to let it 
register. Buddhists call it the act of noticing.” 

A rather unfashionable idea, I say, nodding at the devices we’re 
both holding. She grins sheepishly, admitting that her guilty plea- 
sure is Twitter. “It’s the one thing I’m addicted to. I follow a lot of 
comedians and news sites. I never sit quietly anymore.” 

J udd was a famously fastidious artist, preoccupied with preci- 
sion and order and detail — like the nuances of the materials 
he worked with. These strike me as things that Moore would 
understand very well. She is someone who prepares assiduously, 
even for a role in a film as mass-market as The Hunger Games: 
Mockingjay — Part 2 (out November 20). She tells me that the deep 
dive into the how and why of a role is one of the things she enjoys 
most. “I love that part of the job. I love it every single time,” she 
says, whether it’s interviewing early onset Alzheimer’s patients 
for her Oscar- winning performance in Still Alice or, for the recent 
Freeheld, in which she plays a gay cop, working with a lesbian 
officer to understand “the specifics of being a Jersey cop versus a 
New York cop, like where you have your badge, where you have 
your gun, what you might do with your hair. And being a female 
cop, and what that means in those environments. All these things 
that signify who you are.” 

In the upcoming Maggies Plan, a highbrow romantic comedy 
directed by Rebecca Miller (daughter of Arthur Miller, wife of 
Daniel Day-Lewis), Moore plays Georgette, an ambitious, self- 
absorbed Danish academic. She and Miller spent more than a year 
hammering out the details, and what could have been a caricature 
becomes vulnerable and appealing — while still hilariously self- 
centered — in Moore’s hands. “What I liked about Georgette is that 
everyone makes these suppositions about her, that she’s a monster, 
but as you get to know her you think. Oh, she’s just like me, she 
just has a Danish accent,” says Moore, who shared some of the more 
whimsical items in her own wardrobe with the character: nerd- chic 
shoes (Birkenstocks, clog boots) and fluffy Ryan Roche sweaters. 

There was a moment when Miller suggested that Georgette 
could be played as an American. “And I was like, ‘Oh, I have to have 
an accent. I’m only doing this because I have an accent,”’ Moore ^ 
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PALE FIRE 
“The one beauty 
product I can’t 
live without is 
sunscreen. How 
boring is that?” 

DIOR HAUTE COUTURE 
COAT; DIOR FINE 
JEWELRY RING. 
OPPOSITE:dm HAUTE 
COUTURE COAT; DIOR 
FINE JEWELRY RING; 
MOKUBA RIBBON. ALL 
PRICES ON REQUEST. 
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says. Her reasoning was related to a joke only she and Miller would 
get, something they experienced growing up. “My mother was 
born in Scotland, and Rebeccas is European, so we both had par' 
ents with something different about them. Someone who is potem 
tially inscrutable but is maybe just European.” She laughs. “Eor 
Georgette s kids, that crazy European woman is just their mother.” 
“Julie is someone with a strong sense of story,” says Miller, a 
longtime friend. “Some great actors don’t have that — being able 
to look from the outside and see the whole thing. And she has a 
strong visual sense; she knows what she has to transmit in a wide 
shot versus a closc'up. So she’s a filmmaker in that she understands 
that she’s part of telling the story.” 

“Julie is a cinema star. She knows how to manipulate the 
medium,”says Ethan Hawke, who plays Moore’s husband in 



“JULIE SAYS 
THAT A LOT,” 
SAYS REBECCA 
MILLER. “ WHAT 
HAVE I NOT 
DONE BEFORET 
WHICH GETS 
MORE DIEEICULT 
THE MORE SHE 
DOES.” 



Maggie's Plan. “I would compare her to Jack Nicholson or Jeff 
Bridges in that way: actors who came up in film rather than in thc' 
ater. She reminds me of that expression: The one way to be great is 
to be good over and over and over. And I think that her choice to 
work mostly in independent films with low budgets — where you 
don’t have a huge trailer and 15 million people getting you coffee, 
and you usually don’t get paid very much — has taught her to be 
resourceful, and also to have a certain humility, which you see in 
every part of her life. She’s having a hall of fame career, but she’s 
not doing it with grand strokes, you know?” 

Hawke has been friends with Moore and her husband, film 
director Bart Ereundlich, for more than a decade; their kids go to 
the same school in New York City. But this is their first time act' 
ing together, and it has been enlightening. “She’s supereasy to be 
around, but also, don’t fuck with her,” he says with a laugh. “It was 
really clear to me at rehearsal that we were now at work, and there 
was a way that she was going to work.” How was that? “Unlike 
a lot of actors, who wait around for the brilliant director to give 
them a chance to be as good as they want to be, Julie creates that 
chance. She’s not waiting for permission.” 



B y now we’re on the Judd foundation’s second floor, and Ake 
is giving us a brief history of the fivC'Story building, erected 
in 1870 as a textile factory and turned by Judd into a 3'D 
version of his work/life philosophy. Each floor is dedicated to a 
specific function: working, living, or exhibiting. It’s an idea he 
expanded upon when he eventually acquired 16 buildings in tiny 
Marfa, Texas, which became his primary base after 1977. 

“Oh, I love it!” Moore yelps as we enter another long, light' 
filled space, this one half dining room, half kitchen. We peek inside 
ingenious built'in wooden closets and admire the orderly rows of 
ceramic bowls and equipment that Judd collected despite having 
no particularly strong interest in cooking. (Eor a minimalist he 
was a bit of a pack rat.) “He liked the way things looked," Moore 
says appreciatively. 

I ask Moore if she cooks. “No, I’m terrible,” she says. “I always 
say I wish I enjoyed it more. I like to bake — I always make corn' 
bread at Thanksgiving, which is our favorite holiday to host. We 
usually have between 25 and 40 people, our family and friends 
that we’ve known since the kids were little.” Christmas is quieter. 
“Just the four of us. My son usually has a basketball tournament. 
But I love being in the city then.” 

Moore has two children with Ereundlich, her second husband, 
whom she met when she starred in his 1997 movie Ihe Myth of 
Fingerprints. “Cal is 17. Wait — when does this story come out?” I 
tell her December, and she makes a strangled sound. “He’ll be 18! 
Which is kind of crazy.” She pauses to digest this fact. “Eiv is 13, so 
she’s very much at the beginning of her adolescent stuff," Moore 
adds. Does Eiv remind Moore of herself at that age? “No, not at 
all. She’s just her own person. What’s amazing is how quickly that 
happens. My mother said, about me and my sister and brother, 
Tou are who you are. You aren’t any different from the day you 
were born.’ I remembered that distinctly when my kids were born, 
because they came with very specific temperaments.” 

We move up to the third floor, Judd’s studio, and Moore chrom 
ides every nook and cranny. There’s a library off the main room, 
with two sinuous wooden chairs. She immediately identifies 
their designer, Alvar Aalto. “Eook at you,” I say, “with your fancy 
designer knowledge.” She giggles and blushes. “It’s my thang." Does 
she own Aalto? “Yes, and a lot of Scandinavian, a lot of Danish. I 
have some Harvey Probber and a Nakashima table. I’m good friends 
with Evan Eobel, who runs Eobel Modern. He introduced me to 
Probber, and Carl Springer.” She loves the city’s antiques stores but 
bemoans the way sites like lstdibs.com are forcing a lot of brick' 
and'mortars to dose. “There’s no sense of the hunt anymore.” 

The study’s shelves, which used to be filled with some of Judd’s 
13,000 books, are sparsely lined with objects — pencils, rocks, and 
personal artifacts placed in solemn rows. “If an object was beauti' 
ful, Don thought it should be displayed,” Ake says. “It would be 
very hard to live this way,” Moore says enviously. She is something 
of a neat freak living with three people who are not. “Believe me,” 
Ake says, “there are older photos, from when this was Don’s only 
residence, where stuff is everywhere.” “That makes me feel better,” 
Moore says with a grin. 

She has a network of very fine lines around her mouth and eyes, 
evidence of a joy that often bubbles to the surface. It’s a vivacity that 
can catch you off guard, though less so lately. After years of play' 
ing — embodying — repressed, unsatisfied women in such films as 
Safe, Far from Heaven, and The Hours, a looser, bawdier Moore began 
to show up just around the 50'year mark, in [CONTINUED ON PAGE 254] 
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WISH LIST 
“A black cashmere 
Gucci blazer that I 
saw years ago and 
stupidly didn’t buy.” 
LANVIN DRESS 
($3,590); BULGARI 
RING (PRICE ON 
REQUEST). FOR DETAILS 
SEE PAGE 257. 



Hair by Serge Normant at SergeNormant.com. 
Makeup by Dick Page using Shiseido at 
Jed Root. Nails by Bethany Newell for Dior 
Vernis. Tailoring by Lucy Payne. Set design by 
Philipp Haemmerle Inc. Produced by Mary- 
Clancey Pace for Hen’s Tooth Productions. 
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BROKEN TRUST 
Dmitry Rybolovlev, 
opposite, became 
one of the world’s 
richest men as 
a financier in post- 
communist Russia. 
Tania Rappo was 
in his inner circle 
until last January. 



jVD MOST POWERFUL 



ON FROM HIM^ AND 
FIDANTE HAS BEEN 
THE CENTER OE THE 
HIS SILENCE. AND HIS 



By Vicky Ward 

D mitry Rybolovlev seldom gives interviews. The 
49^year-old Russian — one of the richest people 
in the world, with a net worth estimated at 
$8.8 billion — is notoriously private, and also 
notoriously security^ conscious, perhaps because 
back in the 1990s, while building up Uralkali, one 
of the world s largest fertilizer companies, he sur^ 
vived a year in a Russian prison and several murder attempts. 

To be greeted by a Russian-speaking security team at La Belle 
Epoque, Rybolovlev s Monaco residence (reportedly the most 
expensive apartment in the world, worth $323 million), is not a 
surprise, then. The three-story penthouse also happens to be the 
scene of Monaco s most infamous murder, that of the Lebanese- 
Brazilian banker Edmond Safra, who was killed in a botched 
arson attempt by one of his caretakers in 1999. British developers 
Nick and Christian Candy subsequently renovated the manse to 
resemble a modern Versailles. My heels click- clack on the marble 
floors as a pleasant but pale aide-de-camp ushers me into the liv- 
ing room, where Rybolovlev s young lawyer, Tetiana Bersheda, 
tall and thin, with diamonds around her neck and wrist, soon 
comes to fetch me. 

“Mr. R would like to meet you in his office,” Bersheda says. 
“It’s cozier.” We walk down the hall and confront a wooden door 
without handles. I pause. It slides apart as if we’re in a James 
Bond movie, and behind it stands Rybolovlev with an unexpect- 
edly warm smile. He’s slim and dressed in a crisp blue-and- white- 
striped shirt, charcoal pants, and black velvet slippers — a signature 
Russian touch. “Thank you for coming,” he says. He looks younger 
than in photographs, and softer, perhaps because he’s not wearing 
his usual rectangular metal-rimmed spectacles. 

The room is oval and intimate. He sits in an armchair, back 
to flung- open Erench doors, the yacht-filled harbor of Ea Conda- 
mine beyond. Curiously, since Rybolovlev is the owner of one of 
the world’s most valuable art collections, not a single work of art 
is on view. However, books, mainly on business and soccer, line 
the shelves. When I point out one by Donald Trump, he laughs. 
“I’ve never read it,” he says. “It was put there by the Candy broth- 
ers.” I sit on the sofa close to Bersheda, who is going to translate. 
Rybolovlev’s trust in the glamorous, brainy 3 1-year- old lawyer is 
obvious. They met six years ago in Geneva, where she worked for 
a law firm that he had retained. He asked her to work for him and 
she refused, but subsequently she set up her own firm, of which 
he is now a major client. She and I met last summer at Art Basel, 
where she gauged whether he should talk to me. 

Rybolovlev ultimately invited me to Ea Belle Epoque because 
he has a story to tell, or rather explain. Eor the last year he has 
been at the center of the most astonishing scandal in the art world 
in years, an alleged billion- dollar fraud that has dealers, artists, 
and collectors sweating. At stake may be not just the money of an 
angry and very powerful man intent on recouping his losses but 
the thing the art world values more than anything: the freedom 
to operate in darkness. 

Briefly: On New Year’s Eve 2014, Rybolovlev found himself at 
the Eden Rock St. Bart’s eating with Sandy Heller, a New York art 
consultant who advises many hedge fund managers. Somewhat 
obliquely Heller said, “It looks like you bought the Modigliani [we 
sold].” He was referring to Reclining Nude with Blue Cushion, one of 
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the artist s most famous canvases, painted in 1917. The painting had 
belonged to Steven A. Cohen, the founder of SAC Capital Advisors 
and also one of the richest men in the world. 

Until then Rybolovlev, who is known for a certain froideur, 
had always avoided discussing his art collection, which includes 
masterpieces by Picasso, Leonardo, Rothko, Gauguin, Matisse, 
and Rodin. But he had begun to wonder, he says, whether he had 
been overpaying the man in charge of his acquisitions, and he 
was beginning to feel a gnawing anxiety familiar to major collec- 
tors — namely, that he was not in the driver s seat of a collection 
purchased in his name. Art world middlemen — whether private 
dealers, art advisers, or people seeking a commission for setting 
up a deal — hold dispro- 
portionate power in 
this incestuous industry, 
which is largely unregu- 
lated and in which enor- 
mous deals frequently 
take place with little 
paperwork and behind 
closed doors. Often 
these middlemen know 
crucial elements of a 
deal that their billion- 
aire patrons don’t, such 
as the selling price of a 
painting. (In real estate 
the equivalent would be 
if a broker could con- 
ceal the sale price of a 
house — and the size of 
a commission.) 

So, with the help of a girlfriend who speaks better English, 
the potentate asked Heller, “What price did you sell it for?” The 
answer: $93 million, $25 million less than Rybolovlev s trusts had 
paid for it. Chuckling, Rybolovlev tells me his fellow diners at the 
Eden Rock “thought I was having a stroke.” Eess cheerfully he says 
it was the worst New Year s Eve of his life. Within minutes he was 
on the phone to Bersheda. Eor years, according to Rybolovlev, he 
believed he had been paying the middleman who had sold him the 
Modigliani {above ) — as well as 37 other museum- worthy paint- 
ings — a commission of 2 percent (in other words, about $2 million 
for the Modigliani, not $25 million). He was now realizing every 
collector’s worst fear: He had been fleeced, and the question was, 
for how long and how much? 

A day or so after New Year’s, Rybolovlev asked to meet Heller 
again. The two men went through the Russian’s entire collection, 
with Heller giving an estimate of what he believed was each item’s 
true value. His appraisal would shake the oligarch, and within days 
Bersheda would file a criminal complaint in Monaco. 

A month later the Monte Carlo police arrested one Yves 
Bouvier, 52, Rybolovlev’s longtime procurer of masterpieces, as 
Bouvier rang the buzzer at Ea Belle Epoque. A Geneva business- 
man described by Vanity Fair s Erench edition as “Swiss to the core,” 
a man who “shuns both the mundane and the extravagant,” Bou- 
vier was well known in art circles as an art transporter and as the 
owner of mysterious storage facilities known as free ports — not as 
an art dealer or broker. He had been summoned to Monaco osten- 
sibly to complete a long- delayed deal for his Russian patron, but 

220 



he wound up in a jail cell instead, facing allegations of fraud and 
money laundering and the possibility of a long prison sentence. 

The police also arrested Tania Rappo, a charismatic Monaco 
socialite whom officers interrupted in the middle of a massage. 
Once a member of Rybolovlev’s inner circle, Rappo and her hus- 
band Olivier, a retired dentist, had dined with the tycoon and his 
parents only days before. Now facing charges of money launder- 
ing, she would later tell me over dinner how the oligarch had plied 
her with drink as they chatted in his penthouse. 

Both Bouvier and Rappo would deny the charges, hire lawyers, 
and spend the following months telling their stories to the media. 
Bouvier ’s defense was simple: Yes, he had charged astronomical 

markups to his client, 
but, as he told Vanity 
Fair, “I did not act as 
intermediary but as the 
owner [of the art]. I 
had a right to a profit; 
it’s the law of busi- 
ness.” (Bouvier refused 
to answer questions for 
this article.) 

Rappo’s defense was 
even simpler: Yes, she 
had collected commis- 
sions from Bouvier on 
the paintings he had 
sold to Rybolovlev — an 
amount Rybolovlev esti- 
mates to be $100 mil- 
lion altogether — but 
she claims not to have 
sought them, and she says Rybolovlev “never asked.” 

“[If] he would have asked me,” she says, “I would have told him.” 
The question echoing around the art world is how one of the 
world’s richest, toughest investors — whose trusts own the pent- 
house at 15 Central Park West (bought for $88 million in 2012 and 
occupied by his daughter Ekaterina, a college student at the time); 
two entire Greek islands (Sparti and Skorpios, famous for hosting 
Jacqueline Kennedy’s wedding to Aristotle Onassis); the Maison 
de I’Amitie (a Palm Beach mansion bought from Donald Trump 
for $95 million, which Rybolovlev reportedly intends to demolish 
due to mold problems); a $20 million property on Kauai bought 
from Will Smith; a $100 million yacht; homes in Gstaad, Geneva, 
Paris, and Monaco; and AS Monaco, the soccer team — could make 
himself so vulnerable. Was he, like many new billionaires, in such 
a hurry to build a glittering collection that he failed to “learn art,” 
as experienced patrons know one must to avoid overpaying? The 
art market is often described as insider trading conducted by a 
small but sophisticated network of “experts” who prey upon the 
naivete of the nouveau riche. Did Rybolovlev, a famously shrewd 
and strategic investor, underestimate its ability to confound and 
deceive? Until now he hadn’t talked. 

A t our meeting at Ea Belle Epoque I put it to him: Had 
he been conned or was he negligent? The answer, he 
explained, went back to the early 1990s, before he and 
his family fled Russia. After the fall of communism, Rybolovlev, 
who originally trained as a cardiologist, switched to finance and 
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became one of the first securities traders in Russia. One of his 
first moves as a financier was to take a majority stake in Urak 
kali, the former Soviet fertilizer monopoly, which subsequently 
increased its productivity five^fold. Boris Yeltsin was president. 
The economy of Russia was melting down. The rule of law had all 
but disappeared, and Uralkali s success made Rybolovlev a target. 
To protect himself from ambushes he sent a fleet of identical cars 
with identical license plates registered in his name into Moscow; 
he also moved Ekaterina and his wife Elena to Geneva. 

In 1995 one of Rybolovlev s business partners was shot and 
killed in Moscow; Rybolovlev was imprisoned for ordering the 
hit and spent 11 months in jail. The charges were later dropped, 
but according to Rybo^ 
lovlev the experience 
changed his outlook. 

He had “risked my life 
to make a fortune.” He 
was going to “protect 
every cent.” 

He soon joined 
Ekaterina and Elena in 
Geneva. However, in 
their new home, despite 
their vast wealth, the 
Rybolovlevs were iso- 
lated. Although Elena 
eventually learned to 
speak fluent Erench, her 
husband “was always 
distracted by business. I 
couldn’t clear my mind,” 
he says. One of the first friends they made was Tania Rappo, the 
wife of their dentist, who happened to mention that his wife 
spoke Russian. (Rappo comes from Bulgaria, where the language 
is spoken by about a third of the population.) 

“We had a sincere friendship,” Rybolovlev says. The two fami- 
lies vacationed together, with the Rybolovlevs often treating 
the Rappos to trips on private airplanes and their yacht. When 
Elena gave birth to a second daughter, Tania was asked to be god- 
mother. Meanwhile the Rappos escorted the Rybolovlevs as they 
began making the rounds, helping them get into an exclusive golf 
club and chaperoning them to society events. As the Rybolovlevs 
expanded their real estate empire internationally, Tania Rappo 
also introduced Rybolovlev to real estate brokers abroad (at his 
request, she says). 

Around 2003 the Rybolovlevs decided to build an art collec- 
tion — “the best in the world,” Dmitry has been quoted as say- 
ing. They had recently moved into a house with light fixtures 
for art displays, and with the help of Rappo they were making 
inroads among a Western European elite that spent its consider- 
able wealth on art. Rybolovlev soon settled on his first acquisi- 
tion: Le Grand Cirque, one of Marc Ghagall’s many beloved circus 
paintings. (The previous owner of the house, who had left the 
fixtures, owned a Ghagall.) He consulted several dealers, and 
the best price was $8 million, according to Rappo. However, she 
came up with a way to eliminate the dealers and buy directly 
from Le Grand Cirques owner, lowering the price by more than 
$2 million — and, pivotally, bringing Rybolovlev into contact 
with Yves Bouvier. 



O ver the last decade, economic forces on a global scale have 
overrun the art world — visibly to all, in the case of the gar- 
gantuan bids casually tossed out at the evening sales, but 
all but imperceptibly (except to a tiny and in-the-know elite) in 
other areas — and no one has been more at the center of it, or bet- 
ter epitomized its drive for concealment, than the canny Bouvier. 

In Switzerland a business owned by Bouvier’s family. Natural 
Ee Goultre, is one of the country’s oldest transporters of goods, 
formerly of all kinds but since the 2000s of fine art exclusively. 
The shift in strategy was not coincidental. As the Economist and 
others have pointed out, “collectibles [such as art] have outper- 
formed stocks over the past decade,” aided in part by the world’s 

string of financial crises. 
In fact, for some ultra- 
wealthy individuals art 
has become the asset of 
choice, for not only does 
a Modigliani nude hold 
or increase its value, it 
is an easy asset to move 
or hide. 

Over the years Bou- 
vier has shifted his core 
business from art trans- 
portation to building 
and operating vast, 
secretive high-tech for- 
tresses used for storing 
not just artworks but 
cars, wine, coins, and 
furniture. Such reposi- 
tories, known as free ports, have existed for centuries, but until 
quite recently their primary purpose was to hold raw materials 
in transit — a shipment of soybeans, say. They were found primar- 
ily in transit zones, such as airports and canals, and they usually 
enjoyed one of the benefits of existence at the jurisdictional mar- 
gins: tax and duty freedom. 

Eor the collector who sees his 1961 Petrus not as something to 
drink but as an asset to hoard and potentially sell, Bouvier offered 
an invaluable service. Items could not only be stored behind the 
free port’s seven-ton doors, surrounded by laser trip wires and 
vibration detectors, they could be shown to other collectors there 
and traded or sold without moving an inch — and taxed only if 
they left the free port. Perhaps the most attractive aspect of all is 
that such transactions could take place beyond the prying eyes of 
a district attorney or a private investigator tracking down assets 
in a divorce battle. (As a result, many in the art world worry 
about a tendency for free ports to become “art cemeteries.” The 
world’s largest free port, at Geneva Airport, is said to hold as 
much art as the Eouvre.) 

Ghagall’s Le Grand Cirque was stored in the Geneva free port, 
and Rybolovlev took Rappo with him to view it. Rappo has since 
said that she remembers that Bouvier appeared in person to greet 
them and was attentive. Rybolovlev claims to barely recall this. 
“If he had approached me, I would not have wanted to know 
him,” he says, citing his habit of shying away from anyone trying 
to solicit his business. 

What happened afterward is important, because whatever 
their disagreements, Rybolovlev and Bouvier agree that the nature 



Around 2003 the Rybolovlevs decided to 
build an art collection— Dmitry said it 
would he “the best in the world.” He soon 
settled on his first acquisition: Le Grand 
Cirque, one of Marc Chagall’s many beloved 
circus paintings. He consulted several 
dealers, and the best price was $8 million. 
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Bouvier if not for the money he says they 
owe himf ''There is a saying in French: 
When you want to get rid of your dog, say ii 
has rabies,” Rappo says. I ask her if she is 
ever afraid of Ryholovlev. "Afraid is not the 
word, hut you feel danger,” she replies. 



HIGH SECURITY 
The ultra-high-tech 
Le FreePort, in 
Singapore, was the 
first of Bouvier’s 
ambitious expansion 
plans. Ryholovlev 
believes he unwittingly 
financed it. 
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of their relationship — whether Bouvier was an agent working for 
Rybolovlev on a commission basis or an independent art dealer 
who bought and sold works for himself, freeing him to charge 
any markup he liked — was never codified on paper. Rappo says 
that shortly after their encounter at the Geneva free port, Bouvier 
called her to ask her to arrange a follow-up meeting. 

“I think I can be useful,” Rappo says Bouvier told her. Rybo^ 
lovlev “jumped,” she says. “He was really very happy.” According 
to her, the oligarch recognized that Bouvier had some of the best 
art in the world sitting in his Geneva warehouse. Rybolovlev, for 
his part, says he scarcely remembers his first meeting with Bou- 
vier, and he took the meeting only because Rappo encouraged 
him to. He found Bouvier “a regular, likable man,” different from 
the stereotypical smooth-talking art dealer. And because Rappo, 
whom he trusted “totally,” had brought them together, Rybo- 
lovlev agreed to work with him for, the oligarch claims, a fee of 
2 percent — which Bouvier denies, saying that amount was merely 
for transport and administrative costs. 

At first Rybolovlev collected slowly, buying a handful of 
works, including a Monet water lily painting, Gauguin s House of 
Hymns, three Picassos, and three Modiglianis. After 2009, how- 
ever, the pace quickened. Rybolovlev was no longer interested in 
decorating his walls with museum pieces, he says, perhaps because 
the walls themselves were a subject of dispute. 

I n 2008, Elena Rybolovleva, Dmitry’s wife of 24 years, whom 
he met on the first day at medical college back in Russia, filed 
for divorce, citing adultery on an industrial scale, including 
parties aboard yachts at which Dmitry shared “young conquests 
with his friends and other oligarchs.” (“He was not a model hus- 
band,” a spokesman for Dmitry later told the New York Times. 
“Mr. Rybolovlev never denied the infidelities, but the wife knew 
about it for many years and passively accepted it.”) In the wake 
of what would become an exceptionally acrimonious divorce 
battle (which included Elenas being arrested in Gyprus for alleg- 
edly stealing a $28 million diamond ring she later proved her ex- 
husband had given her while they were still married), Dmitry 
began seeing art as an investment for his daughters’ futures, he 
says. He subsequently started moving the collection into vaults 
(trophy works by Matisse, Klimt, Rodin, and Magritte by now 
had joined the stockpile). The art was owned by trusts, which, 
Elena complained, were designed to thwart her access to the cou- 
ple’s fortune in divorce court. The divorce (which, Dmitry con- 
fided exclusively to T&C, was finally settled in October for an 
undisclosed amount) was at one time famous for being the most 
expensive in the world, after a Geneva judge awarded Elena half 
of her ex-husband’s fortune, some $4 billion. 

Rybolovlev now says he didn’t want his marriage to end — 
nor, he felt, did Elena. He believes it could have been saved, but 
Rappo, whom Elena was close to, “pushed her” — his words — not 
to reconcile, because, he says, Rappo (and Bouvier, with whom 
he believes Rappo had formed a secret partnership) wanted “the 
story of my divorce” to cover what he calls Rappo and Bouvier’s 
unfolding scheme. That alleged plot, which Rappo and Bouvier 
deny, involved defrauding Rybolovlev — hiding from him the 
enormous markups on the masterpieces he was acquiring through 
them — in order to finance an ambitious expansion of Bouvier’s 
free port empire. And Rybolovlev, even if he found out, would 
have no choice but to go along. 
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“They assumed wrongly,” Rybolovlev says, “that because of my 
divorce my interests would be in line with theirs. They assumed I 
wouldn’t want to be open about my collection — ever.” 

Bouvier’s plans were ambitious indeed. After the 2008 financial 
crisis, the Obama administration launched an attack on banking 
secrecy laws around the world, leading to an exodus of foreign 
cash from Swiss banks and increasing the allure of hoarding Picas- 
sos inside humidity- controlled vaults. Bouvier announced plans 
to build the largest, most technologically sophisticated free port 
ever, in Singapore, where the art protection laws were even more 
relaxed than Switzerland’s. Not long afterward he announced the 
construction of another warehouse, in Luxembourg. 

Rybolovlev, mean- 
while, was only getting 
richer. In 2007 Uralkali 
floated on the London 
Stock Exchange and 
became the most suc- 
cessful Russian IPO 
ever. Less than a year 
later the Putin regime — 
which is notoriously 
antagonistic toward 
Russian oligarchs liv- 
ing abroad, particularly 
ones whose fortunes 
derive from buying 
post-Soviet assets on the 
cheap — summoned him 
to a meeting in Moscow, 
where Rybolovlev was 

informed that the Kremlin was reopening a potentially bankrupt- 
ing investigation into the collapse of a mine belonging to Uralkali. 
Understanding the government’s interest in his company and that 
his days of owning it were numbered, Rybolovlev cashed out, leav- 
ing his estimated net worth somewhere between $8 billion and 
$13 billion. He then focused on trolling the world for other invest- 
ments. In 2010 he moved to Monaco, his trusts buying La Belle 
Epoque. His trusts also bought a majority stake in the AS Monaco 
soccer team in 2011. And in 2012 a broker recommended by Rappo 
sold his trusts the penthouse at 15 Central Park West. Rybolov- 
lev says that Rappo called him as the deal was closing. “I’ve been 
offered a commission of $100,000,” she told him. “Would you mind 
if I accepted?” 

T etiana Bersheda warned me that I would find Tania Rappo 
“captivating.” After I meet her in her lawyer’s office, atop 
a creaking staircase in a building near the Eairmont Monte 
Carlo, and later at dinner, accompanied by her husband and her 
lawyer, at an outdoor Erench restaurant, I cannot deny it. Dressed 
casually in a black halter top, jeans, and heels — as well as big 
pearl earrings — Rappo looks far younger than her years. One of 
the first things she tells me — then repeats again and again — is 
that she and Bersheda never got along. Bersheda was always kept 
away from the art collection, and one senses how much the rivalry 
between these two women plays a role in the case. 

At the restaurant Rappo, who speaks eloquent English as 
well as Erench, Russian, and her native Bulgarian, chain-smokes 
throughout the evening, and although she orders champagne, she 
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scarcely touches it, preferring to talk, talk, and talk. Both her hus- 
band, a handsome, quiet man, and her lawyer, “Maitre Michel,” 
occasionally interrupt, telling her, “Tania, no, don’t say that,” but 
clearly Rappo is not a woman who is told what to do. 

Her story, essentially, is that Rybolovlev is using her and Bou- 
vier as pawns. “You cannot understand the story of the art,” she 
says, waving her cigarette, “unless you understand the story of 
the divorce.” 

Her tale begins, naturally, with a call at four in the morning 
from Elena in 2008. “Crying like you cannot imagine, she said, 
'Can you please come?’ I say, Ts somebody dead?’ She says, 'No, 
but please come.’ So at four I wake up, I get my car, I go to the 

hotel.” There Elena tells 
her that by accident she 
came across documents 
on Dmitry’s computer 
containing the passport 
information of various 
guests visiting the Rybo- 
lovlev yacht, including 
many “girls” and Dmit- 
ry’s mistress at the time. 
This, Rappo says, was 
the event that triggered 
the divorce — Elena filed 
within weeks. (Inciden- 
tally, aside from advis- 
ing Elena to consult a 
lawyer, Rappo denies 
hastening the breakup. 
“I tried for about two 
years to put them together,” she says. It was Dmitry who made 
reconciliation impossible, she claims: “Erom the very beginning he 
said, 'Tell her she will have nothing.’ ”) 

Eor the next few years Rappo’s relationship with Rybolovlev 
was status quo. It was not a friendship, she says: “I had affec- 
tion for her. I never had affection for him. . . He’s a block of ice.” 
However, she continued to be a liaison between Rybolovlev and 
Bouvier; and she continued to receive introduction fees from 
Bouvier, an arrangement for which she says she received around 
5 percent whenever a deal closed. She and Elena stopped speaking 
for a reason Rappo won’t divulge. 

East year, when she found out Elena had been arrested, she says 
she got nervous; she calls the event a turning point in her rela- 
tionship with Dmitry. (If so, Rybolovlev says he didn’t notice — 
Rappo still showed up for events he held.) The arrest had taken 
place during a visit to Cyprus, where Rybolovlev has considerable 
financial assets, including at one time a large stake in the country’s 
biggest bank. Rappo says Rybolovlev told her, “There are three 
places in the world I can do whatever I want. One is Cyprus, 
one is Skorpios, and the other is Monaco.” And she claims he had 
Elena arrested — even though she spent only a short while in cus- 
tody — to scare her into dropping her lawsuits (filed in several 
countries) in pursuit of her ex-husband’s money. 

“To put the mother of your two children in prison just not to 
give her money — what kind of person is that?” Rappo says. “This 
is the style of Mr. Rybolovlev, and that’s exactly what happened to 
us. He wants to humiliate people and put such stress on them that 
they give up.” (Rybolovlev brushes all this [CONTINUED ON PAGE 255] 



‘‘‘‘It’s easy for [Bouvier and Rappo] to paint 
me as the stereotypical Russian oligarch,” 
Rybolovlev says. But if he were so interested 
in hiding his assets from Elena, he says, why 
would he announce that he had been the 
victim of a billion- dollar scam— letting it he 
known how much he had overpaid^ 
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CONSIGLIERA 
Tetiana Bersheda, left, 
was a lawyer at a firm 
hired by Rybolovlev. 
She now handles most 
of his affairs. Right: 
Rybolovlev’s older 
daughter, Ekaterina. 



PRINCE’S PALACE 
Among his many homes, 
Rvb o JjD\|ev owns 
La Belle Epoque, a 
penthouse in Monaco, 
possibly the most 
expensive apartment 
in the world. 










GRANDMU 
IS AWAY.., 

THE BABES WILE 
PLAYm HER SAFE. 
BECAUSE WHEN IT 
COMES TO TIMELESS 
JEWELS, IT’S NEVER 
TOO EARLY TO 
CLAIM ONES 
INIMRITANCE. 

Photographs by Christian Ferretti 
Style d\ky Will Kahn 



ONE SIZE 
FITS ALL 
That’s the thing 
about diamonds. 
CHOPARD SAPPHIRE 
AND DIAMOND 
NECKLACE (PRICE ON 
REQUEST); MIKIMOTO 
PEARL NECKLACE 
($ 30 , 000 ). 
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HEIRLOOM GAMES 
Not a creature was 
stirring — except the 
one-of-a-kind Bulgari 
Serpenti. 

FROM LEFT: mm 
GOLDEN PEARL 
NECKLACE (PRICE ON 
REQUEST); BULGARI 
GOLD AND DIAMOND 
NECKLACE (PRICE ON 
REQUEST); MUNNU THE 
GEM PALACE SAPPHIRE 
RING ($188,000). 
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MODERN I 
ALLOWANCES V 
The pearls: Okay, ^ 
dear — but not the 
Tiffany! 

FROM LEFT: 

DIAMOND WATCH, 

YELLOW DIAMOND RING, 
AND DIAMOND BAND 
(PRICES ON REQUEST); 
CARTIER PEARL TASSEL 
NECKLACE ($49,800); 
TIFFANY & CO. GOLD 
AND DIAMOND NECKLACE 
($125,000). TOM FORD 
NAIL LACQUER IN 
BORDEAUX LUST ($35). 







TOOLS OF 
DISTRACTION 
When a play date 
cancels, it’s finger 
puppets and 
sapphires to the 
rescue. 

FROM TOP: mwm 
THE GEM PALACE 
SAPPHIRE RING 
($185,000); FABERGE 
DIAMOND RING 
($254,000); MUNNU THE 
GEM PALACE SAPPHIRE 
RING WITH DIAMOND 
BEADS ($148,000); 
BUCCELLATI PEARLAND 
DIAMOND NECKLACE 
(PRICE ON REQUEST); 
CHOPARD DIAMOND 
RING (PRICE ON 
REQUEST); HARRY 
WINSTON DIAMOND 
WATCH (PRICE ON 
REQUEST); MARTIN 
KATZ EMERALD RING 
($165,000). 





EYE SPY 
A game you can 
play anywhere is 
always better with 
toys from Chanel. 
FROMTOP-.nmU 
AQUAMARINE AND 
AMETHYST CUFF 
($128,000); SEAMAN 
SCHEPPS SAPPHIRE 
AND AQUAMARINE 
CUFF ($62,000); 
DAVID WEBB 
EMERALD BRACELET 
(PRICE ON REQUEST). 
CHANEL NO. 5 EAU 
DEPARFUM ($210). 
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CROWNING 
TRIUMPH 
From that day 
on, Grandmum was 
her favorite. 
CLOCKWISE FROM 
TOP LEFT. 
SPESSARTINEAND 
DIAMOND RING 
($89,000); GRAFF 
YELLOW DIAMOND RING 
AND DIAMOND BAND 
(PRICES ON REQUEST); 
VAN CLEEF & ARPELS 
SAPPHIRE AND EMERALD 
NECKLACE (PRICE ON 
REQUEST); PIAGET 
DIAMOND WATCH 
($103,000); TEMPLE ST. 
CLAIR AMETHYST 
NECKLACE ($125,000); 
ASSAEL PEARL 
NECKLACE ($57,600). 
FOR DETAILS SEE 
PAGE 257. 



Grooming by Thora using Chanel 
Les Beiges at Kate Ryan Inc. 
Nails by Fleury Rom for Dior Vernis. 
Set design by Philipp Haemmerle Inc. 
Child wrangling dy Meryl Salzinger. 
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TIME 
CAPSULE 
A 1986 selfie 
of Pigozzi with 
Andy Warhol, 
his pal and 
mentor in many 
things, including 
collecting. 
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PRIZED COLLECTIONS 



piGOZzrs 





Playhouse 



PHOTOGRAPHER, INVESTOR, 
AND COMPULSIVE 
COLLECTOR 
JEAN PIGOZZI KNOWS 
TVERYONE IN THE BLUE 
CHIP ART WORLD. 

HE JUST DOESN’T BUY 
WHAT THEYRE SELEING. 

THIS 



ROBERT MANGOLD, 
DISTORTED 
CIRCLE WITHIN A 
POLYGON II, 1972, 
ACRYLIC AND 
PENCIL ON BOARD 



est. 

118,000- 

$22,000 



:•>(! .Mi- 
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MONTH 
HE’S AUCTIONING OEE A EEW 
CHERISHED PIECES- 
PRESUMABEY TO MAKE 
ROOM EOR MORE. 



By Mary Kaye Schilling 
Interiors photographed by Gieves Anders on 

memorable 2001 interview with David Lynch 
included a section on the film director s eat- 
ing habits, which are eccentric to say the least. 
Lynch sticks to the same menu each day vary- 
ing the food every six months or so. At the time 
of this particular story his lunch was a salad 
. blended in a Cuisinart “so each bite tastes the 
same”; his dinner was two-inch cubes of cheese, cut up for him 
by his girlfriend and served in a napkin. When the writer, John 
Powers, asked about this redundancy. Lynch replied that it was 
“reassuring. . .there are no surprises there.” 

I was reminded of that when I spent time with Jean Pigozzi, 



MARVEL X RAPE 
SNEAKERS 

est. $400- 
$600 



the renegade art collector, photographer, venture capitalist, and 
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occasional clothing manufacturer, after visiting his apartments 
in Paris and New York, which are variations on the same theme. 
The living rooms, for example, feature several 10-foot'long blue 
couches, an abundance of storage units, and seamless cream^ 
colored walls — essentially blank backdrops for the riotously 
colorful contemporary African and Japanese art that Pigozzi 
stockpiles. There are also the stacks of books, magazines, toys, and 
stuffed animals that he acquires with the same insatiable appetite. 
As offbeat and obsessively creative as Lynch, Pigozzi also seems to 
share the director s desire to diminish choice wherever possible, 
whether in the stacks of long-sleeve purple polo shirts (custom- 
fitted) that he orders from J. Crew or the remarkable similarity of 
his residences throughout the world, at least four of which have 
interiors by the late Ettore Sottsass, founder of the influential ’80s 
design collective Memphis Group and Pigozzi’s great friend. 

Another close friend, the art dealer Larry Gagosian, remembers 
seeing the Paris apartment, on the exquisite square of St. Sulpice, 
before it was renovated. “I was interested in buying it at the time; 
it was the most beautiful Paris apartment,” he says. “You could just 
move in and be happy because it was perfect and not over-renovated. 
And Johnny immediately had Ettore tear it apart. I was like, ‘Why’d 
you do that?’ But he liked that consistency of environment.” 

Pigozzi and Sottsass also shared a childlike approach to design. 
“It’s why Johnny loves Memphis: bright things,” Gagosian says. 
“He’s not a depressive, and he likes a happy environment, which is 
probably a crude way of putting it, but that’s sort of Johnny. It’s like 
he never grew up. I mean, he went to Harvard, something he tells 



DAVID BOWIE, 
SAUCER i, 1996, 
INK ON PAPER 



est. 

$2,000- 

$ 3,000 




GEORGE DINYAMA LILANGA, LET ME TRY, MAYBE 
I CAN MAKE IT, 1996, ENAMEL ON CANVAS 




you within the first seconds of meeting him, but he’s like a big kid.” 

When I arrive at Pigozzi’s Paris apartment I’m greeted by a 
young, slightly harassed assistant (remarkably similar to the 
young, slightly harassed assistant I will later meet at the New York 
place), who ushers me into the living room. I settle into one of his 
lengthy couches, under a candy- colored painting by the African 
artist Cheri Samba, and await Pigozzi. 

I hear his voice, a lugubrious rumble, like boulders colliding — 
before I see him. He strolls into the room, a large man in bright 
pink boxer shorts and one of those custom-made purple shirts. 
“Oh, hello,” Pigozzi says, surprised to see me yet seemingly unper- 
turbed by his lack of pants. “I’ll be with you in a minute.” He disap- 
pears into the dining room, organizes the delivery of a book with 
his assistant, and emerges moments later, this time fully dressed. 
He sits down next to me — or, should I say, reclines; at six-foot-four 
he doesn’t sit so much as lounge. “You’ve met my girlfriend,” he says, 
pointing to a life-size statue of a woman seated between two win- 
dows, gesturing as if in midconversation. The piece, by African art- 
ist Nicolas Damas, has an R. Grumb aspect: bodacious build; short, 
tight pink dress, with a beer in one hand and a cigarette in the 
other. Someone has placed a baseball cap with a logo from Pigozzi’s 
clothing line, LimoLand, on her head. “She’s very quiet. Very nice.” 

The reason for my visit is Pigozzi’s upcoming two- week auc- 
tion on the website PaddleS (beginning December 1). Twenty-two 
works are for sale, with all the proceeds going back into his col- 
lection. “I decided to sell a few things I cherish but which don’t 
fit with what I’m buying now,” he says. “Em a sick collector, you 
know? It’s a disease.” 

At the very least he has a compulsive personality. “Johnny 
doesn’t drink,” Gagosian told me. “He’s never had a drink. When 
I found that out, I asked him, ‘Do you have a health problem?’ He 
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A FEW OF 
HIS FAVORITE 
THINGS 
Paintings 
by African 
artist Pathy 
Tshindele hang 
above photos 
by Malick 
Sidibe. The 
shopping cart 
is by Maurizio 
Cattelan, the 
wooden robot by 
Koffi Kouakou. 






ROBERT MANGOLD, 
DISTORTED 
SQUARE/CIRCLE 
HOS. 4, 5, 6, 

1972, ACRYLIC AND 
PENCIL ON PAPER 

est. 

16,000- 

18,000 
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JOHNSTON FOSTER, 
LlOH TROPHY, 

2005, FELT, WIRE, 
GLUE, CARPET, 

AND POLYETHYLENE 
BLACK FOAM 



■ 



ROBERT RYMAN, 
UNTITLED PROTOTYPE, 
1969, ACRYLIC ON 
FIBERGLASS PANEL 




$260,000- 

$300,000 
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► said, ‘Not that I’m aware of, but I know that if I have a drink and 
enjoy it. I’ll end up a bum on the street with a bottle in my hand.’ 
And that kind of ties into his collecting: He’s compulsive, and kind 
of brilliant, too, in that he doesn’t go down the welhtrodden path. 
He’s interested in things that not everyone is interested in.” 
PaddleS was confounded by Pigozzi’s friend Alexander Gilkes, 
and in many ways the fournyearnold New York-based company 
is ideal for a collector whose tastes run both high and low. Gilkes 
and his partners, Aditya Julka and Osman Khan, saw and filled a 
white space for a certain segment: artists neglected by the brickn 
and^mortar houses. Advantages include much lower fees for buy^ 
ers and sellers, as well as price points that generally fall between 
the hundreds and hundreds of thousands of dollars. It’s a sweet 
spot, for sure: In 2014, PaddleS sold $36.8 million worth of art (a 
146 percent gain over the year before). The site’s most valuable 
singlc'Owner collection to date was sold in 2015, that of Swiss^ 
based collector Bibi Gritti. Where Sotheby’s or Phillips would have 
cherry^picked Gritti’s blue chip work, PaddleS was interested in 
the full range of what she collects, from Oscar Murillo to Ray^ 
mond Pettibon. Similarly, Pigozzi is auctioning everything from 
works by minimalist masters Robert Ryman and Robert Mangold 
to street art to limited edition toys and sneakers. “It’s a true por- 
trait of Johnny as this eclectic, colorful, alhover-the-place collec- 
tor,” says Sarah Goulet, PaddleS’s head of communications. 

P igozzi had been buying art for about a decade when his long- 
time friend and collecting mentor, London art dealer Gharles 
Saatchi, gave him two pieces of 
advice: Specialize in something, and don’t 
be afraid of making mistakes. Much of 
what Pigozzi is auctioning off was bought 
before he visited a life- changing exhibit in 
1989, “Magiciens de la Terre” at the Gentre 
Pompidou in Paris. Blown away by what 
he saw, he hired the show’s curator, Andre 
Magnin, to begin hoovering up the work 
of African painters and photographers. 

His strategy when collecting is to get in 
first and amass the biggest collection, 
spending roughly $2,000 to $20,000 per 
painting. The result is the largest private 
collection of African contemporary art in 
the world, 100,000 pieces and counting. 

Pigozzi, by the way, has never been to 
Africa because he has a fear of dirt, so he 
meets the artists he collects when they 
travel to America and Europe for shows. 

And it’s thanks in part to him that paint- 
ers like Samba and Esther Mahlangu, 
as well as photographers Malick Sidibe 
and Seydou Keita, are now international 
names; through Pigozzi their work has 
been exhibited at the Guggenheim in 
Bilbao, Eondon’s Tate Modern, and the 
Grimaldi Eorum in Monaco. Eor a show 
beginning this month at the Grand Palais, 
he is lending works by Keita, whom Pig- 
ozzi has called “the Irving Penn of Africa.” 

“The art world is frustrating, because 
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they seem to be always interested in the same people,” Pigozzi 
says. “Nothing bores me more than going to someone’s house and 
seeing a Warhol on one wall and a Richard Prince on another, 
and you know exactly what everything costs. There are no sur- 
prises. I’m completely uninterested in having a collection like a 
dentist on Park Avenue. And that’s why I did the African thing. 
And when that became a little fashionable, I focused on the Japa- 
nese, which is completely unfashionable. Obviously people know 
about Murakami and a few others, but I’m collecting complete 
unknowns — very young artists. I hope someday they will become 
recognized. If that happens, I may need a new idea.” 

I open my computer to go through his PaddleS catalog. Pigozzi 
leans in, resting his head on his hand, his generous nose nearly 
pressed to the screen. “There’s a certain moment when it’s physi- 
cally impossible to keep everything you own,” he says. “I learned 
that from the English guy, the musician — what’s his name? The 
one with all the glasses.” Elton John? “Right.” 

He tells me that he started a collection of American paint- 
ings from the 1920s with his friend Ahmet Ertegun. Two charm- 
ing works, by Emil Bisttram and Glarence Holbrook Garter, are 
included in the auction. “Ahmet died, and his estate sold his half 
of the collection. You get older and everyone starts disappearing,” 
he says with a deep sigh. I scroll down to a vibrant painting by 
the late George Dinyama Eilanga. “He’s one of my favorite art- 
ists. I thought he was an African version of Keith Haring,” says 
Pigozzi, who cribbed the logo for EimoEand from a Eilanga paint- 
ing. (EimoEand, begun as a label for “rich old men” in 2007, was 

briefly a store in New York’s Meat- 
packing District and now lives, rather 
desultorily, online.) 

We move on to two wonderfully 
strange photographs, the first by Paul 
Outerbridge Jr., the second by Eaurie 
Simmons. “Isn’t she Eena Dunham’s 
mother?” I ask. “I have no idea who 
Eena Dunham is,” he says, stifling a 
yawn. “I get a heart attack looking 
at all this stuff.” Because? “Because I 
don’t want to sell anything. I love all 
these things!” We come to a statue by 
African artist Koffi Kouakou. “Oh, 
wait, I do want to sell this one,” he 
insists. (It will be pulled from the auc- 
tion two weeks later.) 

Next up: four prints by David 
Bowie. Pigozzi knows the singer but 
is not sure if the prints are by him or 
an artist with the same name. “I have 
no idea how they got into my collec- 
tion.” I point out the captions, which 
indicate they were gifts from the art- 
ist, who, I have been told, is indeed 
the singer. “That’s embarrassing to 
give these away,” he says. “I hope he 
doesn’t find out.” 

Pigozzi is a voracious collector of 
something else: friends. Eena Dunham 
excepted, he seems to know every 
notable person in the world — am 




LOUNGE LIZARD 
Pigozzi, in LimoLand 
pajamas, has a new book of 
photography out next April: 
Pool Party: Sixty Years at 
the World's Most Famous 
Pool (Rizzoli). 
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exaggeration, but just slightly. His eight-episode Esquire Network 
show, My Friends Call Me Johnny, featured some of his inner circle, a 
list of type-A A-listers that includes Gagosian, Saatchi, Mick Jagger, 
Michael Douglas, Brett Ratner, and Jann Wenner (Pigozzi is god- 
father to his son Gus). That group also included, before they died, 
Steve Jobs, Andy Warhol, the British financier Jimmy Goldsmith, 
Helmut Newton, Gianni Agnelli, and Sottsass, each of whom was 
as much a guru or father figure as a friend. Pigozzi has said that he 
learned about style from the elegant Agnelli, about life from New- 
ton, and about business from Goldsmith. Gagosian, who met Pig- 
ozzi through Saatchi 25 years ago, says, “I liked Johnny immediately. 
He’s my kind of guy. He likes to have a good time, he doesn’t take 
himself too seriously, and he’s always got his own take on things.” 

he French-born son of an Italian-born car manufacturer (Pig- 
ozzi senior, who died when Jean was 12, created the popular 
Simca automobile), Pigozzi inher- 
ited millions from his father’s estate when 
he was 21. But his glamorously picaresque 
life (one that began with this literary twist: 

At 11 he learned that his biological mother 
was his father’s mistress, not the woman 
who raised him) continues thanks to his 
subsequent savvy tech investments, begin- 
ning with $250,000 he gave to George 
Soros to invest in 1977. Since childhood 
Pigozzi has carried a camera wherever he 
goes, and, upon graduating from Harvard, 
where he studied visual and environmental 
studies, he became the unofficial chronicler 
of a glittering clan of movers and shak- 
ers, taking “sophisticated snapshots,” as 
he calls them, that often included himself 
(“I have very long arms”). For this reason 
he’s credited with creating the selfie, back 
in the late ’70s, an acknowledgement he 
likes to share. True or not, it’s a dubious 
distinction, though it’s in keeping with his 
particular case of arrested development, as 
well as his endearing spontaneity and lack 
of self-consciousness — qualities amply 
showcased in his Fee-wees Playhouse- 
esque homes. 

The peripatetic Pigozzi’s main resi- 
dence is in Geneva, where he spends two 
or three months a year. (Most of his art 
collection is kept in a hangar at the airport 



there.) The other nine months he’s bouncing among the New York 
and Paris apartments, a place in Fondon, the house his father built 
in Gap d’Antibes in 1950 (refurbished by Sottsass, along with a 
fishing boat turned yacht called Amazon Express), and his own 
remote island in Panama, which hosts the Fiquid Jungle Fab, a 
research center used by the Woods Hole Oceanographic Institu- 
tion. His need to control his environment means his friends come 
to him. (“I feel kind of guilty, because Johnny wishes I’d come to 
the house in Panama,” Gagosian says, “but there are too many 
insects and poisonous animals.”) 

Given Pigozzi’s height, his frequent traveling, and his germo- 
phobia, I assume he has his own plane. “No. That’s the one thing 
I wish I had,” he says, with uncharacteristic petulance. “I suffer 
every time I travel. I asked the guy who started Uber, ‘What are 
you going to do when your company goes public?’ He told me, T 
don’t care about houses and boats. I want a plane.’ ” 

The New York apartment, in a his- 
toric building off Gentral Park West, 
seems made for parties. It’s on three 
stories, and the living room is the 
full height of the apartment. A huge 
movie screen covers one wall. A full 
drum kit and electric keyboard, which 
appeared for an event some time ago, 
sit in a corner next to a Maurizio Gat- 
telan shopping cart, now a catchall 
for random acquisitions. A high-tech 
advocate with old-school nostalgia, 
Pigozzi has shelves of VHS tapes on 
one side of the room, across from a 
series of iPads displaying the short, 
impressionistic videos he’s now mak- 
ing. A big table is crowded with sun- 
dry ephemera: a Frank Floyd Wright 
Fego kit. Beanie Babies, kitschy 
ceramics, photos, a Japanese Steve 
Jobs doll in its original packaging. It’s 
more controlled chaos than Warhol- 
style hoarding, but you do feel for 
whoever has to dust it all. 

When he’s in town, the five bed- 
rooms are often filled with guests, 
like System editor Alexia Niedziel- 
ski, a frequent companion at parties 
and art fairs. (Pigozzi is a resolute 
bachelor; he came closest to wedlock 
with longtime [CONTINUED ON PAGE 256] 





UNINTERESTED 
IN HAVING 
A COFFECTION 
LIKE A DENTIST 
ON PARK avenue: 
PIGOZZI SAYS. 




STEPHANY, 
SWINGING 
BARBIES, 2005, 
PLASTIC DOLLS 
ON SKATEBOARD 
DECK 



est. 

$ 1 , 500 - 

$ 2,000 
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POSSESSION 
OBSESSION 
Clockwise 
from top: The 
“Jagger”couch, 
under photos 
by George Platt 
Lynes and Man 
Ray (among 
others); a table 
crammed with 
toys; the dining 
room, which 
features three 
Cheri Samba 
paintings (the 
one above 
the door is 
a portrait of 
Pigozzi). 
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AUTOMOTIVE DNA 
Clockwise from top left: Alfred 
Ford and Michael Glancy 
tour Europe in 1970; Alfred’s 
uncle Henry Ford II in front 
of three generations of Ford 
cars; Alfred in Europe; his 
mother Josephine, seated, in 
red, beside her mother Mrs. 
Edsel Ford and backed by her 
brothers Henry II, Benson, and 
William Clay. Opposite: Alfred 
at the Temple of the Vedic 
Planetarium in Mayapur, India. 
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HENRY FORD'S GREAT- 
GRANDSON WAS HEADING FOR 
RUIN AND THEN HAD A BETTER 
IDEA: SPIRITUAL ENUGHTENMENT 
NOW 40 YEARS LATER, ALFRED 
i, FORD IS.SPE-NDING MILLIONS TO i 
\ I BUILD A monument IN INDIA 
TO THE FAITH THAT BROUGHT 
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A lfred Ford might have been any old corporate 
road warrior, in his pressed khakis and soft trav- 
eling shoes. Fie had come up from Calcutta, a 
three-hour drive along dusty roads clogged with 
mule- drawn carts, arriving in Mayapur, West 
Bengal, to look in on a big building project ris- 
ing near a bend in the Ganges River. 

In his VIP suite, across from the site, he slipped into a loose- 
fitting kurta and wraparound dhoti, a strand of beads creeping 
out from under his Indian shirt. A murmur of song began to rise 
in the distance. Ffe caught the tune, barely moving his lips. “Hare 
Krishna, Hare Krishna, Krishna, Krishna, Hare, Hare.” 

For 40 years Ford has been repeating the mantra just as his 
guru instructed, 1,728 times daily, counting off under his breath 
while fingering beads tucked in a cloth bag around his neck. For all 
that time, Alfred Brush Ford — Motor City royalty, great-grandson 
of Henry, heir to a comfortable slice of his family’s $1.2 billion in 
Ford Motor stock — has been quietly living a double life. “I have 
kind of a split personality,” he says, “with one foot in one world 
and one in another.” 

To his childhood friends in tony Crosse Pointe, Michigan, he’ll 
always be affluent, affable Alfie, who outlived his wild streak. But 
in faraway Mayapur — world headquarters of the International 
Society for Krishna Consciousness (ISKCON) — he goes by the 
name Ambarish. 

His guru, A.C. Bhaktivedanta Swami Prabhupada, founded 
ISKCON, commonly known as the Hare Krishna movement, in 
an East Village storefront in New York in 1966, bringing his brand 
of Vaishnavism, a devotional branch of Hinduism that venerates 
Krishna (and is centered on the sacred Upanishad texts), to the lost 
souls of American youth. In 1975 he gave Ford his new name in an 
induction ceremony just outside Honolulu. While many friends 
shaved their heads back then, later dancing through airports in 
saffron robes to sell the guru’s books. Ford never abandoned his 
blue-blood identity. “I wasn’t expected to fully surrender,” he says. 

Prabhupada was a pragmatic leader and did what he could to 
coddle his deep-pocketed acolyte. The name he chose for Ford was 
that of an ancient king — “powerful, wealthy, devoted to Krishna. 
He served with his mind, his body, and his wealth,” according to 
Ford, who has followed that example, donating millions over the 
years to promoting Krishna Consciousness (the preferred short- 
hand name among the faithful) and funding temples, museums, 
and outreach centers. But the new project in Mayapur — the build- 
ing of a spiritual San Simeon, a Hare Krishna Xanadu — is his real 
life’s work. The Temple of the Vedic Planetarium is the official 
name of the structure, an enormous marble edifice with a mas- 
sive blue and gold dome on top. A cosmic chandelier inside depicts 
the universe as described in the Bhagavad Gita. It will be a monu- 
mental pillar of Alfred’s faith when it’s done, built partially with 
$25 million from his inherited fortune. 

Up to 900 workers toil night and day on bamboo scaffolding, 
and the frame of the building already towers over this tiny Bengali 
village. Ford expects prayer to begin inside by 2020, and there is 
to be a grand opening that will draw international heads of state 
two years after that. Plans for an IMAX theater in a wing of the 
building, projecting Prabhupada’s life story, and a Las Vegas-style 
dancing fountain out front have recently been scrapped. 

The 600,000-square-foot structure — bigger than St. PauFs 
Cathedral or the Taj Mahal — is the first step in a long-term plan 



DYNASTIES 

to turn the compound into a sort of spiritual Disneyland for the 
movement’s tens of millions of devotees worldwide; gardens, pla- 
zas, upscale condos, luxury hotel rooms, colleges, and even a retire- 
ment community are also planned. But Ford’s focus, for now, is on 
the temple. 

His guru left detailed instructions for the building before he 
died, in 1977, hoping to draw Western converts by the thousands 
to Mayapur. It would take more than 30 years, and a lot of Ford’s 
money, for Prabhupada’s dream to begin taking physical shape. “I 
received enough instructions from him to keep me busy for the 
rest of my life,” Ford said as he strolled through the clamorous 
construction site. 

A couple of times a year Ford makes the trek to Mayapur from 
his home in Gainesville, Florida — the center for one of the largest 
Hare Krishna communities outside India — to see what his seed 
money has delivered. On this trip he stopped first in South Africa, 
on a mission to raise the rest of the $90 million budgeted for the 
temple’s completion. “I gave what I could,” he says. “Now we want 
the rest of the world to chip in.” 

At Hare Krishna events around Johannesburg he shilled for the 
temple’s “Square Foot” campaign, in which donors give $150 to sub- 
sidize a single square foot of the ongoing construction. “We raised 
$4 million,” he announced in Mayapur, at a meeting of the temple’s 
leadership team, a core group of once rudderless American hippies 
like Ford who joined the movement, as he did, in the 1960s and ’70s. 

Y earning restlessly for answers — an iconoclast’s search 
for the meaning of life — seems to be a Ford family trait. 
Alfred’s first cousin Bill Jr, executive chairman of the Ford 
Motor Company, is a student of Buddhism who turns to medita- 
tion in times of crisis. “We do have a challenging, inquisitive men- 
tality — that’s what Fords are,” Alfred says. Though both he and Bill 
Jr. were raised Episcopalian, each was drawn to Eastern ideas, as was 
their great-granddad. Henry Ford sampled religions like items in a 
buffet. He professed a lifelong belief in reincarnation and more than 
a hobbyist’s interest in Eastern spiritual thought. In 1926 the Detroit 
News reported on his meeting with a gray-bearded Sufi mystic. 
Those ideas didn’t stop Henry Ford from becoming one of the rich- 
est men in the world and one of America’s most divisive figures — a 
union buster and a pacifist with reactionary, anti-Semitic ideas. 

“We didn’t really talk a lot about Henry growing up,” Alfred 
says. “He was kind of a distant legend.” Still, simply being a Ford 
in Detroit meant having the eyes of the city trained on your family 
at all times. “It was like being in a fishbowl,” he says. 

Alfred’s mother Josephine was Henry Ford’s only grand- 
daughter. His father Walter Buhl (“W.B.”) Ford II was descended 
from another venerable Ford family, the so-called “banking Fords,” 
also of Detroit but with no connection to the automobile industry, 
so the kids were actually “Ford-Fords.” WB. ran his own industrial 
design firm and devised the modern Michelob bottle. “We became 
very familiar with it,” jokes Michael Clancy a childhood friend of 
Alfred’s who is now a well-known glass artist. 

Alfred was the youngest of four, with a much older brother and 
two sisters between them. They grew up in a big house in Crosse 
Pointe, near the rest of the Ford clan, with a full household staff 
and great works of art on the walls. “We had a big Picasso,” he says. 
“My father used to call it a portrait of my mother signing a check.” 
Winter vacations were spent at the family home in Hobe Sound, 
Florida, summers on the water in Seal Harbor, Maine. 
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VINTAGE FORDS 
Clockwise from left: Young 
Alfred with his family, 
circa 1964; in Europe, 

1970; in Mayapur(i&6/ow 
right and inset); Alfred’s 
grandmother Eleanor and 
grandfather Edsel Ford, the 
only child of Henry Ford, 
inventor of the Model T. 
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QUALITY IS JOB ONE 
Images of the ongoing 
construction and its 
inspirations, clockwise 
from top left A pinboard of 
architectural details; a life- 
size sculpture of guru Swami 
Prabhupada; more plans; a 
view heavenward through the 
uncompleted dome; an artist’s 
rendering of the finished 
temple; the dome in progress; 
Alfred inside a scale model. 
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AMERICAN DYNASTIES 



Neither Alfred nor his siblings 
expressed much interest in the family 
business as kids, though cousins much 
higher up in the line of succession 
were, from an early age, groomed 
for leadership. For those not in line, 
as in many American dynasties, there 
was a fair share of wayward sons and 
daughters. Alfred’s cousin Benson Jr, 
probably the best known prodigal son, 
struggled with drugs, then declared 
war on the family in 1979, after his 
father’s death, hiring Roy Cohn to 
contest the will and demand a seat on 
the board. At one point he was caught 
with a hidden tape recorder at a fam^ 
ily meeting, but he eventually recom 
died and joined the family business. 

In Detroit, Alfred hung with an 
overindulged crew of privileged 
kids (they called themselves the 
“In Crowd”), a closed circle of heirs 
(including Clancy whose grandfather 
confounded General Motors) who mostly dated within their ranks. 
Alfred attended high school at the Ffill School, his dad’s alma 
mater, in Pottstown, Pennsylvania, and on weekends he’d slip off 
to New York to hit the boarding school bars on the Upper East 
Side. Boisterous and sometimes obnoxious when drunk, he was 
ejected from Cafe Carlyle for causing a ruckus during a Bobby 
Short show, and he almost got thrown out of Trader Vic’s for, as 
he recalls, getting so wasted he climbed into one of the war canoes 
on the wall, causing it to fall down. 

When Alfred graduated, in the spring of 1968, his classmates 
nonetheless voted him most likely to succeed. “I told my parents, 
‘That takes a lot of imagination,’ ” he says. “I already belonged to 
the Ford family. What else can you do? Stay alive?” 

Ffe then moved to New Orleans, to attend Tulane University, 
and jumped right into the counterculture, getting muddied at 
Woodstock and teargassed in DC during a march protesting the 
shootings at Kent State. In 1970 he traveled to Europe with Clancy 
embarking for the summer on what the pair dubbed their “Ozone 
Tour,” which was pretty much what it sounds like. “Let’s just say 
we did inhale,” says Clancy As a belated high school graduation 
gift, their parents had booked them passage on the QE2. When 
they got to London, the tabloid press was waiting to pounce on the 
American heirs. “A newspaper flashed the headline, ‘CM and Ford 
merge for tourism,’ ” Clancy recalls. “It showed a hippie Alfred and 
me in beards and long hair, hitchhiking, and it talked about how we 
had gobs of money sewn into our blue jeans.” The high-flying vaga- 
bonds met up with other friends and drove across the continent in 
a Ford station wagon, catching Pink Floyd’s show in St.-Tropez. 

Two years later Alfred dropped out of college — just a few phys- 
ed credits shy of an art history degree — and moved out to Jackson 
Ffole, Wyoming. Though he had taken up yoga and meditation 
at Tulane, doing his best to clean up, he had begun to realize that 
alcohol was becoming a serious problem. “It got really bad,” he 
says, “driving and drinking, and blacking out.” Ffis older brother 
Buhl had battled alcoholism as well. “I didn’t understand that it’s a 
disease,” Ford says. “I thought I could handle it on my own.” 



While he was out west grap- 
pling with sobriety, a friend from 
Detroit came to visit, bringing 
books and beads. Ffe explained 
that he had found Krishna Con- 
sciousness. Ford was intrigued. 
“Like many of us back then, I 
couldn’t identify with my par- 
ents, was definitely searching for 
something new,” says Ford, who, 
in the tradition of Larry Darrell, 
the Midwestern heir who finds 
enlightenment in India in Somer- 
set Maugham’s 1943 masterpiece 
Ihe Razors Edge, sought a spiri- 
tual escape from the burdens of 
his birthright. 

The Ff are Krishnas share with 
Jews, Christians, and Muslims a 
devotion to a single omniscient 
being, embodied for them by 
Lord Krishna. Piety in this life, 
they believe, will bring good 
karma in the next, the ultimate goal being to eventually reach 
Krishna’s plane. “The message that really resonated with me is that 
God is a personality, the supreme personality,” Ford says. “That we 
have an eternal relationship with him.” 

In 1973, after immersing himself in Prabhupada’s works. Ford 
flew to Dallas — home to the country’s first gurukula, or Ffare 
Krishna school — to meet the author. “Ffe was a really wonderful 
person, very human but extremely self-realized, a pure devotee. 
Ffe said, ‘You’re Ffenry Ford’s great-grandson?’ I said, ‘Yes.’ Ffe said, 
‘Well, where is he now?’ It put everything on a very spiritual level.” 

T he Ffare Krishna movement, born in the US., had real 
momentum by then, spurred by a general interest in Indian 
culture — tied, in that period, to psychedelic music and 
drugs — as well as by celebrity dabblers such as George Ffarrison 
(“My Sweet Lord” is a Ffare Krishna song), Peter Sellers, and Allen 
Ginsberg. For Ford, however, it was much more than a fad. Though 
he continued to struggle with alcohol, he found the Ffare Krishna 
life, which stresses community, purpose, and structure, hard to 
resist. Ffe was drawn to both the discipline and the sacrifice, includ- 
ing the rigorous program of chanting and the strict vegetarian diet. 

Prabhupada invited Ford to Ff awaii. The guru had been spend- 
ing a lot of time on Oahu, meditating and translating spiritual 
texts into English. While touring the small Ffonolulu temple, 
which the Ffare Krishnas had already outgrown, the guru asked 
him for financial help. “My parents weren’t terribly happy about 
it,” Ford says of the $600,000 he contributed toward the purchase 
of a larger building. “My father said, ‘Why don’t you buy some- 
thing a little less expensive next time?’ ” 

Within a year of meeting Prabhupada, Alfred was officially 
initiated into the Ffare Krishna movement, at the new temple in 
Ff awaii. Ffis family — along with the rest of the country — learned 
of his devotion to Krishna while watching the Today show one 
morning in 1975. “The press in India had published an article say- 
ing I was giving up all my wealth and moving to India, and the 
American press picked it up,” Ford says. “My [CONTINUED ON PAGE 253] 



“THE PRESS IN 
INDIA PUBLISHED 
AN ARTICLE 
SAYING I WAS 
GIVING UP ALL 
MY WEALLH 
AND MOVING TO 
INDIA. MY SISTER 
SAID SHE ALMOST 
PASSED OUT IN 
HER BREAKEAST ” 
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FOR 153 YEARS, FA.O. SCHWARZ GRANTED 
THE WISHES OE AMERICA’S LUCKIEST 
CHILDREN WHIEE CHARMING THEIR 
PROSPEROUS PARENTS. WHEN THE STORE 
CLOSED ITS DOORS THIS PAST SUMMER, 
DID WE EOSE MORE THAN THE SUM OE ITS 
INVENTORY? 



TOYS 
WERE US 



By Thomas Be Her 



I ouis Auchincloss s story “The Landmarker” tells 
of an heiress who owns a beautiful old building in 
Manhattan and her dear friend, an architecture afi- 
cionado, who begs her to save it from being torn 
down. He is passionate and persuasive. She is recep- 
i tive. The reader feels hopeful. But then hope runs 
^ into reality. At the end of the story, the old man 
turns a corner one day to find that his beloved building is no lon- 
ger there. Like the demise of that building, the closing of F.A.O. 
Schwarz came as a shock even as it felt inevitable, the erasure of 
yet another orienting point on the map. 

If you grow up in New York City, as I did, you become inured 
to the continuous erosion of the landscape of your childhood. 
Still, F.A.O. Schwarz was a special case, because its identity was so 
wrapped up in the feeling of specialness that emanated from the 
store and pollinated its surroundings — the feeling that New York 
was the place you went to get one-of-a-kind things, and also the 
feeling that New York City itself was a one-of-a-kind thing. 

“I was devastated to hear that the flagship store closed, and 
relieved that my children were old enough not to care,” a friend 
wrote me. “F.A.O. on Fifth was our Mecca. It was a temple not just 
to toys but to childhood itself” 

Right from F.A.O. Schwarz s early years — it was founded in 
1862, in Baltimore — there were other locations. But the locus of 



its mystique was the flagship store in New York City. It opened on 
lower Broadway in 1870, moving to Union Square in 1880 and to 
23rd Street in 1897. The intervals between those moves are mea- 
sured in decades, but compared with what came next they were 
mere pit stops. In 1931, F.A.O. Schwarz moved to 745 Fifth Avenue, 
at 58th Street, and in 1986 it crossed 58th Street and settled into 
the southwest corner of the General Motors Building. 

F.A.O. Schwarz was a store, but it was also a place of magic and 
alchemy, in which mere cash could be parlayed into something 
that, during the holidays, is even more valuable: the happiness of 
a kid opening a present. It was as though Santas workshop had 
a front parlor where you could look at the most finely crafted, 
wondrous, and deluxe of all the offerings made in the back. 

The toys at F.A.O. Schwarz were always of the highest qual- 
ity, which is another way of saying they were expensive. As often 
happens when money amasses in one place, it becomes both the 
central fact and beside the point, felt but not seen. I mean this 
literally; like a restaurant that distributes menus without prices, 
F.A.O. Schwarz tagged its products with a mysterious code called 
“Borgenicht” — a German word meaning “never borrow” — known 
only to the employees. A shopper, pointing to an object of desire, 
had no way of knowing its cost. To find out he had to ask a sales- 
person. And a salesperson was always at hand to escort the shop- 
per from one section to the next. 
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GLASS FULL' 

An avaricious young 
window shopper 
outside F.A.O. 
Schwarz in 1974. 

The store took 
such displays very, 
seriously; Maurice 
Sendak was once ^ 
employed as a 
window dresser^fl 
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Frederick August Otto Schwarz, the store s founder, would seek 
out craftsmen in the small towns of Europe and use his buying 
power to get exclusives on the items he liked. “What can you do 
for me?” he would ask. By this he did not mean “Ffow low can you 
go on price?” in the Walmart usage, but rather what modifications 
could be made, per his specifications, that would result in a better 
product, which usually meant a more expensive one. 

Schwarz was an early practitioner of selling by mail order, and 
his bounteous catalogs echoed the effect of his crowded but metic^ 
ulously organized store. Ffe was also one of the first merchants to 
emphasize the window display in attracting customers. Saks can 
claim Andy Warhol as one of its window dressers. FA.O. Schwarz 
can claim Maurice Sendak. (Also Robert Mapplethorpe, but let s 
not dwell on that outrageous juxtaposition.) 

The most important and enduring 
of Schwarz s innovations, however, 
was Santa. Schwarz did not invent 
Santa Claus, but he was the first mer^ 
chant, of toys or anything else, to put 
a live Santa in a store, in 1875 — the 
first to associate the rosy^ cheeked old 
man in a red suit not just with giving 
toys but with buying them. So you 
should thank him, or curse him, the 
next time you wander into a drug- 
store on some balmy November day 
and hear “Jingle Bells” on the PA. 

For generations of Americans, 

FA.O. Schwarz was embroidered into 
the array of images and emotions we 
associate with the holiday season, 
like a retail version of Ihe Nutcracker. 

With his bushy beard and twinkling 
eyes, Schwarz was even said to resem- 
ble Santa himself 

W ho, or what, killed FA.O. 

Schwarz? You could declare 
the mystery solved simply 
by saying, “Manhattan Real Estate.” 

Like “Forget it, Jake, it’s Chinatown,” 
the phrase has a spooky finality that 

cannot be contested. Nevertheless, one day in late summer I went 
to 58th and Fifth to see the crime scene for myself 

Within a block of what used to be FA.O. Schwarz are a num- 
ber of the world’s most famous purveyors of unappeasable desire: 
Tiffany, Van Cleef & Arpels, Louis Vuitton, Bergdorf Goodman, 
Cartier — impressive neighbors for a store selling children’s toys, 
however rarefied they may be. But for me the intersection’s iden- 
tity was informed primarily by the Pierre and Plaza hotels, and 
especially by a now extinct place called Rumplemeyer’s, once 
located in the lobby of what used to be the St. Moritz hotel and 
is now the Ritz-Carlton, on Central Park South. Was Rumple- 
meyer’s hot chocolate with whipped cream as extra- delicious as 
I recall? Or was the pleasure I associate with the place wrapped up 
in the ceremony: the fancy silverware, the starched linen, and the 
plethora of stuffed animals lined up above the counter, so different 
from the kind one sees at a carnival. A trip to that part of town in 
winter involved a certain formality that even as a kid I recognized 
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as being part of an old-fashioned grandeur — an aesthetic of plush- 
ness, of heavy fabrics and dark wooden furniture, all those bygone 
indicators of wealth and taste that have been eclipsed by glass and 
brushed steel. When FA.O. Schwarz closed, it wasn’t just a toy 
store that was being mourned — it was the larger sense of occasion 
that surrounded a visit to the neighborhood. And it is important 
to mention that visitors, back then, accommodated themselves to 
New York, whereas at some moment in the late 1990s New York 
began to accommodate itself to the visitor. 

With all this in mind I came to the corner of 58th and Fifth and 
sighted the now vacant storefront where FA.O. Schwarz had been 
through the prism of the Apple Store. If that metaphor weren’t 
explicit enough, I later discovered that the Apple Store is mov- 
ing into the space previously occupied by FA.O. Schwarz while 

its own space is being renovated. The 
General Motors Building, once a brut- 
ish, modern presence amid the rococo 
Plaza and Pierre, now seemed to recoil 
slightly from the glass monolith at its 
base and the crowds surging in and out. 

That should have been the end of 
it. Case closed! The purveyor of the 
world’s most high-priced and elegant 
wish-granting machine had conspired 
with Manhattan Real Estate to kill off 
its most high-priced and elegant toy 
store. But mysteries that solve them- 
selves too quickly always make me 
suspicious; they leave me feeling that 
there is more to see. 

I had read about Amazon’s lat- 
est service, Amazon Prime Now, and 
decided to try it out. The idea of snap- 
ping (or tapping) your fingers and 
immediately getting what you want, 
as though a butler were on the other 
side of the door, with access to a lim- 
itless pantry, was exciting. But what 
was in the pantry? Perusing the top 
sellers I found cat food, paper towels, 
printer ink. The most desirable item 
was a Bose Bluetooth speaker. There 
was magic, but it was all in the method. It wasn’t so much what 
you got but the manner in which you got it. Once the butler, or the 
drone, retreats, you are left with your printer ink, your cat food, 
your paper towels. 

I took a stroll down Fifth Avenue, past the New York Public 
Library, past the Empire State Building, until I was gazing up at 
the sharp end of the Flatiron Building. To my left was Madison 
Square Park. To my right, a place once called the Toy Building. If 
you face the Toy Building from across Fifth Avenue you will see 
a curious feature: a sky walk over 24th Street. Once upon a time, 
not that long ago, that skywalk contained the Toy Industry Ffall 
of Fame. A series of bronze plaques dedicated to the inventors of 
such perennials as the Slinky, the teddy bear, and the Etch A Sketch 
lined the walls. It had been the nerve center of the American toy 
industry as recently as 2007. Now it was covered in scaffolding. 
Manhattan Real Estate had done its work. The bronze plaques 
were packed away. The showrooms and businesses scattered. The 
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BAD NEWS BEAR 
Following F.A.O. 
Schwarz’s 2003 
bankruptcy, this 
15-foot bronze bear 
from the Seattle 
store was sold 
to a child care ^ 
center on nearby 
Bainbridge Island. 
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Toy Building s ground floor is now occupied by Eataly the giant 
food emporium. 

Steve Pasierb, president of the U.S. Toy Industry Association, 
told me that now “buyers don’t all come into the city The city gets 
on a plane and goes to Minneapolis, to meet with Target, or they 
go to Arkansas and meet with Walmart. Lego has a showroom in 
Connecticut. Hasbro has one in Rhode Island. Mattel is in L.A.” 
The toy business is going strong, he said. Sales are up 6 percent 
this year, and the annual toy convention at the Javits Center sells 
out. The “classic toys” — the Lincoln Logs, the Legos, the Slinkys — 
are still selling, and there has been an explosion in new, high-tech 
toys: cars controlled by a smartphone, drones. Even Elmo has had 
a software upgrade. “It goes way beyond Tickle Me Elmo,” Pasierb 
said. “It’s now All Day Elmo. He says 150 different things, and he 
sings songs.” 

“What about Mr. Potato Head?” I 
asked. 

“Mr. Potato Head still sells.” 

“But does he talk?” 

“Not yet.” 

ne thing that happened 
I I during the week was that 
Schwarz’s toy store moved 
uptown, from Thirty-first Street to 
Pifty-eighth Street,” E.B. White wrote 
in an unsigned Talk of the Town item 
for the New Yorker in 1931. “ft will 
be quite a change for the clerks,” he 
added, “some of whom have been 
working for the firm since the Grover 
Cleveland administration.” 

White reported that Teddy Roos- 
evelt used to bring his children in and 
let them each fill a wicker basket with 
toys, and that Washington Augustus 
Roebling, the man who helped build 
the Brooklyn Bridge, was “crazy about 
jigsaw puzzles.” The child star Jackie 
Coogan, famous from Charlie Chap- 
lin’s Yhe Kid and, later, Oliver Twist, 
came “escorted by his father and his 
mother and a detective. Then worth only 500,000 dollars, Jackie 
bought a dollar seventy five target game, stayed an hour and 
a half after closing, and finally fell asleep on a counter full of Jackie 
Coogan dolls.” 

This notion of E.A.O. Schwarz as a kind of toy VIP room per- 
sisted for decades. In 1986, New York magazine reported that Diana 
Ross was a regular. Michael Jackson would be whisked to a private 
room; so would Erank Perdue, the chicken magnate, though he had 
to request it. 

A toy is a single, special thing. Yet we want toys in abundance. 
We want to be drowning in them, overwhelmed by their vari- 
ety and sheer numerousness. When Fortune ran a story on E.A.O. 
Schwarz in 1940, it staged a photograph of two small children 
standing in a room full of toys, their shoulders bunched slightly 
around their ears as though worried it all might fall on their heads, 
but also pointing upward, as if to exclaim, “I want that one!” 

This sense of profusion is an aspect of toy display that E.A.O. 



Schwarz perfected. As the store prospered it got bigger, and the 
increasing scale became part of the attraction. But unlike at today’s 
big box stores, at E.A.O. Schwarz the inventory was kept out of 
sight. Everything a customer saw on the sales floor was a sample, 
much of it kept under glass. 

“You would show people things,” said Caroline Schwarz- 
Schastny, the founding E.A.O. ’s great-granddaughter, who 
functions as a kind of family historian. “There was much 
more interest in actually selling, in listening to what peo- 
ple wanted and making suggestions, more interest in what 
people wanted and needed.” 

According to Schwarz -Schastny the store’s history is dotted 
with over-the-top shopping binges, including the time a Texas 
man came to buy life-size animals to populate his nativity scene 

and had all of them shipped back to 
Texas, and the time a man arrived in 
a Eerrari with his son and purchased 
the toy version of the car for the boy. 

“All the salespeople had to be 
present in the store the night before 
Christmas,” she told me. 

“Because of the last-minute shop- 
pers?” I asked. 

“Because after all the old men had 
their fill of whatever at the office 
Christmas party, they came in and 
would buy everything in the store.” 
Were they just being generous, 
their prudence overcome by liquor 
and the holiday spirit? Or were they 
trying to absolve themselves of some- 
thing that had happened at the office 
party? There was no way to know. 

“Of recent years,” White noted in 
1931, “the grandson has carried on the 
business” — an offhand remark that 
glosses over considerable anguish in 
the Schwarz family. H.E. Schwarz, 
the founder’s son, died of heart dis- 
ease in 1925, at the age of 59. His son, 
another E.A.O. who went by Eritz, 
had not intended to work in the 
family business. At the time of his father’s death he had finished 
Harvard Law School and was about to start work as a clerk for 
Supreme Court Justice Oliver Wendell Holmes. But he abandoned 
the clerkship and moved to New York to mind the store, and his 
mother. Once both were in sufficient order, Eritz left to join a law 
firm and eventually became managing partner of Davis, Polk. (A 
Mr. Baettenhausen was put in charge of the store — a scandalous 
figure in the family lore who apparently had Gloria Swanson as 
a mistress.) As chairman Eritz decided to move E.A.O. Schwarz 
from 31st Street up to 745 Eifth Avenue in the depths of the Great 
Depression. The store’s sales were flat for a couple of years. When 
the Depression lifted, business boomed to new heights. 

One theme that emerged when I talked to members of the 
Schwarz family, from one generation to the next, is how the 
extravagance of owning the world’s most famous toy store was 
never allowed to affect the younger generation’s sense of entitle- 
ment, especially when it came to toys. One Christmas Eve young 
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H.E Schwarz was caught eyeing the hobby horse he had been beg- 
ging for through a keyhole he had been warned away from. As 
punishment, there was no hobby horse on Christmas morning. 

Fritz was to make another major move in 1963, following the 
death of his mother, when he decided to sell the business. 

“Ffe asked. Are any of my children going to run the store?' " 
his son F.A.O. Schwarz 111, who goes by Fritz Jr, told me. “1, the 
oldest, was incompetent and didn’t want to anyway. And my next 
brother, Marshall, who later became head of US. Trust, didn’t 
want to either.” Fritz Jr. later represented such corporate titans 
as IBM and Time Inc. as a partner at Cravath and is now mostly 
retired from practice. Ffe has served as a special commissioner 
under New York City mayors from Koch to de Blasio and is now a 
chief counsel at NYU’s Brennan Center for Justice. Fritz Jr. didn’t 
go into the family business, but he 
said the family name has served him 
well anyway. “Judges would always 
smile when they saw it,” he said. “It 
put them in a good mood.” 

“By that time you were in the 
fourth generation and facing the 
problems of dispersed ownership. 

Also, my father had the instinct that 
the luxury toy business was going to 
get tougher and tougher. Ffe could 
see the trend of toys being used as 
a loss leader in department stores,” 
meaning they would be sold below 
cost to get people into the store. “Ffe 
was concerned about the future of 
a really high-end toy store and 
decided to sell.” 

Fritz Jr.’s own connection to the 
store didn’t go beyond summer jobs 
as a teenager, both on the store’s 
floor and in the warehouse, where 
the work was arduous. But at the 
end of the day he could slide from 
the fifth floor to the ground floor 
down a giant spiral slide meant for 
packages. 1 told him 1 had found 
a profile of his father that included 
a description of him as a 10-year-old going down that very slide. 

In 1963, F.A.O. Schwarz was purchased by Parents magazine, 
whose founder and publisher, George Ffecht, had an interest in 
toys and education. Parents bought the store, but not the name, 
for an undisclosed amount. According to the terms of the deal, 
it would license the name F.A.O. Schwarz for a maximum of five 
years, after which point the name would have to be dropped. In 
the meantime the new owners would pay the Schwarz family 
a royalty on sales. It was a very small percentage, but for the fam- 
ily even a very small percentage added up. After five years it was 
felt that the name was too important to drop, and the lease was 
renewed. The royalties continued. Eventually it was agreed that the 
name was never going to change, and it was sold outright, but part 
of the price was a permanent extension of the royalty agreement. 

The family put the income into a family foundation whose 
purpose is to fund opportunities for young people to work in the 
nonprofit sector. The F.A.O. Schwarz Foundation is now run by 



Fritz Jr.’s son, who worked for a while as a reporter, then founded 
Citizen Schools, an after-school program, and whose new proj- 
ect is the College for Social Innovation. Ffis name is also F.A.O. 
Schwarz (the fourth), but he goes by Eric. 

P arents magazine sold F.A.O. Schwarz to W.R. Grace in 1970, 
and by the time Peter Ffarris, a hotshot retail executive, and 
his backers bought it, in the mid-’80s for $6.5 million, the 
store was already several times removed from the Schwarz family’s 
ownership. It was under Ffarris’s management, in 1986, that F.A.O. 
Schwarz moved into the General Motors Building — an occa- 
sion for a conniption on the part of some of the store’s longtime 
patrons. “When 1 heard they were leaving this building 1 almost 
had a heart attack,” said a Mrs. Galen, in a 1986 article in New York. 

“To me, this is New York.” Katharine 
Davis Fishman, the article’s author, 
remarked that F.A.O. Schwarz is 
“one of the last stores to evoke the 
New York of F. Scott Fitzgerald, J.D. 
Salinger, and Auntie Marne.” 

The new store opened to much 
fanfare, and soon afterward Tom 
Ffanks was dancing along the giant 
piano keys. But the underpinnings 
of the business were shifting. Barbie 
was introduced to America in 1959, 
G.l. Joe in 1964. The F.A.O. Schwarz 
mystique had been built around the 
exclusive: the exclusively good taste 
of the founder himself, touring the 
toymakers of Germany, France, and 
Switzerland; the exclusive item — 
a Steiff doll, for example, or a Lionel 
train set, or some other novelty toy 
that could be found only at F.A.O. It 
was also built around that warmer 
and more intangible feeling that a 
visit to the store was itself a unique 
experience. But the toy trade was 
rapidly becoming mass market, the 
territory of best-selling brands like 
Teenage Mutant Ninja Turtles and 
Gabbage Patch Kids. Meanwhile, around the country similar pres- 
sures were transforming our most illustrious department stores 
and grandest hotels from family concerns into numbers on a con- 
glomerate’s balance sheet. 

In 1990, Ffarris sold to a Dutch company, Vendex, which spent 
the next decade opening stores across the country and then sold 
the business to a toy retailer. Right Start. In 2003, F.A.O. Schwarz 
filed for not one but two bankruptcies, and in January 2004 the 
New York store closed. 

And then it came back to life, a toy with a new battery, cour- 
tesy of DE. Shaw, a private equity firm run by a man of the same 
name, for $41 million. “Dave Shaw is a genius for making money, 
but even his partners looked at this deal and wondered what he 
was doing,” Fritz Jr. told me. (Ffe did point out that Shaw’s mother 
collected antique dolls.) There followed an enormous investment in 
a redesign of the flagship store by the architect David Rockwell — 
LED lights on the ceiling that mimicked the [CONTINUED ON PAGE 257] 




DECEMBER 2015/JANUARY 2016 



T&C 

251 



TOWNANDCOUNTRYMAG.COM 




LEGEND OE THE EALL 



[CONTINUED FROM PAGE 107] getting maximum 
sunlight — hence the name Cote-Rotie, 
which means “roasted slope.” Historically, 
the slope was divided into the limestone^ 
filled Cote Blonde, which is supposed to 
yield suppler, more feminine wines, and 
the iromrich Cote Brune, whose wines 
are said to be darker and more muscular. 

A more fanciful explanation of the differ- 
ence is that a 16th-century owner of Cha- 
teau d’Ampuis, the Marquis de Maugiron, 
had two daughters and bequeathed the 
southern half of the slope to the blonde 
one and the northern half to the brunette. 
Whatever the source of the names, it s 
true that La Mouline in the Cote Blonde 
yields a more delicate wine than the block- 
buster La Landonne in the Cote Brune. 
(Traditionally, the wines from the two 
slopes were blended, and one of Guigafs 
largest productions, a great introduction 
to the charms of Cote-Rotie, is a blend 
called “Brune et Blonde.”) 

It s hard to separate the characteristics 
of Cote-Rotie from those of the syrah 
grape, yet nowhere does it taste quite the 
way it does here, combining high-tone 
fruit flavors with earthy, savory notes. 
Raspberry and bacon might sound like odd 
bedfellows, but both pop up frequently 
in Cote-Rotie tasting notes. Something 
gamey and wild characterizes the best 
Cote-Roties, or at least the ones I like best. 
(Some critics feel that Guigafs liberal use 
of new oak tames these elements, though 
Id argue that the oak influence disappears 
with bottle age.) Syrah is also the grape of 
Hermitage, St. Joseph, Comas, and other 
appellations of the northern Rhone, but 
Cote-Rotie is unique in allowing the use 
of as much as 20 percent viognier, an aro- 
matic white grape, although the practice 
is not universal. (La Mouline has about 
7 percent viognier, while La Landonne 
is entirely syrah.) Even the lighter, Cote 
Blonde- style Cote-Roties are pretty big 
reds, best saved for cooler months and 
paired with red meats, stews, or aged 
cheeses. Celebrate the winter solstice with 
a bottle, and raise a glass to Etienne. « 




ANNUS HORRIBILIS 



[CONTINUED FROM PAGE 178] of felony sexual 
assault charges, but he was found guilty of 
misdemeanors having to do with the girl’s 
age (in New Hampshire a l5-year-old isn’t 
old enough to give consent) and a felony 
count for using a computer to entice a 
minor. While he’s appealing the convic- 
tions, for which he could face 10 years in 
prison (the sentencing is on October 29, 
as this magazine goes to press), Eabrie can 
only hope to regain his spot at Harvard, 
where he has not yet matriculated. Mean- 
while, the girl’s claims of trauma were at 
best only partially acknowledged. And 
St. Paul’s, whose name will be associated 
with the case for a long time, still might 
face a lawsuit from the girl’s family. 

Perhaps because of the awfulness of 
the case, or the difficulty of reconcil- 
ing the opposing scenarios, there was a 
strong wish in various quarters to look 
for another villain or assign culpability 
to the irresistibly unusual setting. Eaw- 
yers for both sides, and the press, seized 
on St. Paul’s itself and called the senior 
salute a ritualized form of conquest, born 
of a culture of privilege and entitlement. 
“St. Paul’s School failed the children with 
their attitude toward the senior salute,” 
Eabrie’s lawyer said in court. 

Boarding schools still make the rest of 
the country uneasy, in part because they 
feel foreign and anachronistic, even as 
the notion of a powerful old money class 
in America fades. That a handful of aca- 
demically high-powered schools, operat- 
ing outside public view and largely apart 
from the influence of parents, might serve 
as arbiters of success runs counter to our 
concepts of meritocracy, as well as our defi- 
nition of when childhood ends and adult- 
hood begins. 

Boarding school isn’t college, and yet 
it isn’t really high school as the rest of the 
country knows it. The thing that distin- 
guishes boarding schools, even more than 
cost or academic rigor, is that they require 
students to live away from their parents 
and in such unrelenting proximity to one 
another and, of course, their teachers. Yet 



a case like this gives the lie to the myth of 
in loco parentis. 

It’s fair to expect the faculty to know a 
great deal about what goes on in the lives 
of the students and protect them from 
their worst instincts (to say nothing of 
running afoul of the law). When I went to 
boarding school, teachers seemed to hear 
and see so much that even their intrusive 
badinage — the sort of talk that would con- 
stitute a hanging offense nowadays — was 
considered unavoidable. I recall a corridor 
master one year addressing one boy on our 
hall as “Stinger,” “because he has inflicted 
his penis on many a young lady.” And no 
sooner had word begun to circulate that 
another boy — not as sure of himself but 
no less popular — was dating a girl with a 
fast reputation did the teacher warn him, 
in front of a full table in the dining hall, 
“She’ll eat you alive.” 

St. Paul’s was, of course, at pains to 
make it known that it took the girl’s alle- 
gations against Eabrie seriously. But the 
school was put on the defensive, having 
been entrusted with so much responsibility 
and therefore having so much at stake. Ear- 
lier this year, when the administration read 
the e-mails among Eabrie and the boys with 
whom he had hatched his slaying competi- 
tion, it notified one of them — by now in 
college — to let him know that he would 
not be welcome on the St. Paul’s campus 
as an alum. And additions to the student 
handbook make note of New Hampshire’s 
statutory rape laws, which treat “voluntary 
and welcome sexual relations” involving a 
child younger than 16 as criminal activity. 

In the world of boarding schools at 
large the case provoked fear and anxiety, 
yet any institution would be well served to 
study the recent action of Middlesex, one 
of St. Paul’s peers. In August, with the fall 
term about to begin, Middlesex’s head of 
school sent a letter to parents discussing 
Eabrie’s rape trial and noting that in the 
difficult balancing act required of a board- 
ing school faculty — between permitting 
teenagers the freedom to grow and keep- 
ing a watchful eye on them — well-meaning 
intrusion ought to win out every time. 

“It’s not that we don’t trust our stu- 
dents, and it’s not that we want them to 
feel babysat, but it’s that we know enough 
about adolescence to know that it takes 
both education and structure to make any 
school, including ours, a safe and comfort- 
able place for everyone,” she wrote. Much 
like privilege, in other words, adulthood 
is something best exercised when earned 
rather than inherited. « 
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FORD’S FOUNDATION 



[CONTINUED FROM PAGE 245] sister told me she 
almost passed out in her breakfast.” 

Prabhupada clearly saw financial 
promise in Ford. All across the U.S., grow^ 
ing Ffare Krishna communities were in 
need of more space. The guru asked his new 
acolyte to focus his energies on his home- 
town, Detroit. The temple president there 
had found a beautiful but seriously decayed 
Mediterranean-style stucco mansion — 
auto magnate Lawrence Fisher s former 
home — in a once grand neighborhood. 
Prabhupada asked Ford to buy it and make 
it a showplace for Krishna Consciousness. 
“I was a little apprehensive,” Ford says. “But 
Prabhupada said, ‘Bring Krishna here and 
the whole neighborhood will improve.’ ” 
Prabhupada saw something else in Alfred: 
a publicity tool, and he had a clever PR 
stunt in mind. Elizabeth Reuther, daughter 
of United Auto Workers president Walter 
Reuther, had become a devotee in 1972, after 
both her parents died in a plane crash. The 
two families had historically been on oppo- 
site sides in the labor wars; Reuther ’s father 
was once beaten by Ffenry Ford’s hired 
thugs. Wouldn’t it be something, the guru 
reasoned, if they came together to build the 
new Detroit temple? So he asked Reuther to 
chip in too. She gave her entire inheritance, 
a $500,000 life insurance settlement. Ford 
picked up the rest of the tab, about $2 mil- 
lion. “Fm so grateful I gave everything,” says 
Reuther, who is still a believer, “because it 
gave me a strong spiritual foundation.” 

In the spring of 1977, with work on the 
Fisher mansion just starting, Prabhupada 
died, at 81, and the movement he started 
soon fell into chaos. Ffe left behind 11 suc- 
cessors, Western gurus he had authorized 
to initiate converts. Infighting, defections, 
and serious abuses of power followed. 
The incidents of sexual assault, grand lar- 
ceny, drug trafficking, Waco-style weapon 
stockpiling — even murder — could have 
filled a 450-page book, and did: John Hub- 
ner and Lindsey Gruson’s 1988 expose. 
Monkey on a Stick. The worst mayhem 
occurred in 1979, at a rural community in 
West Virginia where a rogue guru opened 



his own lavish “Palace of Gold.” By the early 
’80s another guru, a proponent of LSD, 
had started sowing disorder in the Detroit 
temple. Ford became so disillusioned he 
fled to a splinter group in San Francisco 
for the next few years. The Ffare Krishna 
Governing Body Gommission dispatched 
Prabhupada’s former personal servant — 
a New Yorker named Gharles Bacis — to 
bring Ford, and his checkbook, back into 
the fold. “I was told to take care of Ambar- 
ish,” says Bacis, who is now an elder states- 
man who goes by the name Bhavananda. “It 
was decided I would be the best one to do 
it because I have a certain sophistication.” 
Bacis, a once promising filmmaker and 
actor who had been a regular at Andy 
Warhol’s Factory (he was in Ciao Manhat- 
tan with Edie Sedgwick), joined the move- 
ment in 1969, leaving his glamorous It 
boy life behind. Like many early converts, 
he had been on a drug-fueled downward 
spiral before finding Krishna Gonscious- 
ness. “I was supposed to start work as 
Otto Preminger’s assistant on a Monday,” 
he recalls. “The day before, it was pouring 
rain. I drove a group to the temple at 26 
Second Avenue in my red Porsche, for the 
vegetarian feast. And I just stayed. It was 
a spontaneous thing. When I finally met 
Prabhupada I had this immediate impulse 
that I wanted to serve him.” 

Bacis eventually rose to become the 
Ffare Krishnas’ unofficial celebrity handler, 
a charismatic, erudite liaison for notables 
like Annie Lennox and Boy George. When 
he found Ford, Bacis was able to lure him 
back from San Francisco, first to Detroit, 
where the two men worked to salvage the 
Fisher mansion project, and then to Austra- 
lia. It was there, at the Ffare Krishna com- 
pound on the edge of Sydney, that Alfred 
met his future wife, Sharmila Bhattacharya, 
a Bengali Brahmin (and Ph.D student in bio- 
chemistry) whose father had been trying to 
marry her off to another man. 

“I thought all Americans were brash and 
arrogant,” she says. “Alfred was so sweet, it 
kind of melted my heart.” They dated via let- 
ters and phone calls, marrying a year later. 

“The Ford name won out,” says Bacis, 
who introduced the two during a ceremo- 
nial feast. “In her astrological chart it said 
she was going to marry a millionaire.” 
Back in Detroit, Ford finished restor- 
ing the Fisher mansion, now known as 
the Bhaktivedanta Gultural Genter, for 
its grand reopening. On that day. May 25, 
1983, with Ford’s parents watching, the 
mayor of Detroit gave Ford a civic award. 
The building was a magnificent showcase 



for a religious movement struggling with 
some significant demons. “We used all first 
class materials,” Ford says. “There were 
Scalamandre curtains, fountains, beautiful 
gardens.” Inside, there were great works 
of Indian art that Ford had collected for 
a short-lived gallery he had once run. Pea- 
cocks wandered the grounds, and their 
sometimes blood-curdling shrieks provoked 
rumors that children were being tortured 
inside (which seems like a foreshadowing 
of the child abuse lawsuit the Ffare Krish- 
nas would settle years later). Still, the house 
became a tourist destination for a while. “It 
was part of the Auto Baron Tour,” Ford 
says, “with Fair Lane, which is Ffenry Ford’s 
house; my grandmother’s house; and the 
Dodge estate. Meadow Brook.” 

Of course, the Fisher mansion was just 
the warm-up act. 

7e want this building to last 1,000 

W years,” Ford says of the Mayapur 
temple. We’re having lunch — an all-you- 
can-eat Indian spread — in a VIP dining 
room across from the construction site. 
Deprivation may be at the core of Ffare 
Krishna practice — even Ford went through 
a brief period of sleeping on floors and tak- 
ing cold showers — but good food is one 
pleasure that’s officially sanctioned. Eve- 
nings here are generally spent in the com- 
pound’s alfresco pizzeria, a seasonal pop-up 
run by an Italian devotee who makes top- 
notch Neapolitan pies with his own fresh 
mozzarella. Most nights Ford is in bed 
by eight, then up again at 3 a.m. to begin 
morning chants. 

Though Mayapur is the center — a sort 
of Vatican Gity — of the Ffare Krishna com- 
munity, the movement remains deeply frac- 
tured. Most of the original gurus chosen to 
carry on Prabhupada’s work lost their posts 
or left the movement. And some of Ford’s 
associates have been tarred, including Bacis. 
(In 2000 he was among those named in a 
lawsuit against ISKGON for financial and 
sexual impropriety. Accusations still fly on 
many Ffare Krishna online forums.) 

There’s a culture war underway within 
the leadership ranks. “There are left- 
wingers and right-wingers, fundamentalists 
and liberals, like any religion,” Bacis says. 
Ford is a solid moderate along that spec- 
trum. Some pine for the days when Ffare 
Krishna groups — singing, dancing, raising 
money on street corners — were a fixture in 
American cities (as well as a frequent punch 
line in films). In the U.S., though, the Ffare 
Krishnas have, by design, largely vanished 
from the public eye; recruitment efforts 
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now focus on Eastern Europe, Russia, and 
China. The Bhakti Center, the group s store- 
front on lower Eirst Avenue in Manhattan, 
offers yoga classes and a full-service cafe 
but makes no mention in its signage of its 
Hare Krishna connection. 

Alfred Eord may be the ideal ambassador 
for where the movement is heading, a well- 
spoken family man who can easily blend 
into mainstream American society. He has 
two grown daughters with Sharmila, and 
neither is a Hare Krishna devotee or a trust 
fund train wreck. The younger one, Ani- 
sha, is in her senior year at the University 
of Chicago; she interned at the Eord Motor 
Company last summer and volunteers at 
inner city schools. Her sister Amrita is mar- 
ried to a Harvard-trained attorney, Hrish- 
ikesh Hari, and hopes to pursue a Ph.D. in 
the medical field, as her mother did. 

Eord insists Prabhupada got him started 
on the path to redemption. “It’s a fairly 
simple story: Bad boy meets saintly person, 
becomes a new person,” he says. “I wouldn’t 
be alive today the way I was going.” But 
almost as much as his faith, Eord credits 
marriage and children, as well as regular 
AA meetings, with bringing his addic- 
tion to ground and his life together at last. 
“Alfred’s parents weren’t very happy when 
he joined the Hare Krishnas,” Sharmila 
says. “After we got married, they saw how 
we lived, and they were very impressed.” 

Apart from sitting on the board of the 
Eord Motor Company Eund, Eord has 
mostly kept out of the family business, 
focusing, with limited success, on his own 
startups — investments in a string of failed 
ventures, including a wealth management 
website for high-net-worth families and a 
Himalayan ski resort that never got off the 
ground. And though there is still a small 
biotech firm that he’s funding, the Temple 
of the Vedic Planetarium is his main focus, 
a big, bright symbol of the Hare Krishna 
movement’s evolution from a fringe group 
with cultish overtones to a more estab- 
lished religion. 

“When we were first married, Alfred 
showed me all the letters Prabhupada had 
written with specific instructions on build- 
ing this temple,” Sharmila says. “He had a 
definite vision. He thought it would bring 
the whole world together in a way the 
United Nations had not.” 

Eord hopes it will at least announce to 
the world that Krishna Consciousness has 
finally arrived. “The temple is bigger than 
I thought it would be,” he says. “It’s the 
kind of statement, for our world, that we 
wanted to make.” « 




DESIGN FOR LIVING 



[CONTINUED FROM PAGE 216] 2009 — first on 30 
Rock, when she played Alec Baldwin’s Boston 
girlfriend over a few seasons, and then, in 
2010, as half of a lesbian couple (opposite 
Annette Bening) in Eisa Cholodenko’s The 
Kids Are All Right. She had done comedy 
before (see her priceless clenched artist in 
The Big Lebowski), but never with such goofy 
abandon. East year she aced satire with her 
acute portrait of an aging, self- obsessed 
actress in Maps to the Stars (for which she 
won Best Actress at Cannes). 

“I do think The Kids Are All Right mdockeid 
a change — of her not seeming so beautiful 
and perfect that you couldn’t relate to her,” 
Hawke says. “When Julie was younger, 
it was really important to take herself 
seriously — if she didn’t, no one else would. 
But after 15 or 20 years of that, people start 
to think that you’re i^c^serious. And she’s 
not at all. That role, while emotional and 
complex, showed she had a real sense of 
humor about herself” 

I n Judd’s studio I notice a large roach 
at the point where the walls and ceil- 
ing meet. I decide not to mention it, but 
moments later Moore gasps: “Eook at that 
giant bug up there!” We all stare at it, as 
reverently as if it were another Judd work. 
Recently Moore tweeted about her dog 
catching a rat; this seems like a good time 
to bring it up. She explains that her Eab 
mix frequently corners and kills rodents, 
most recently at her house in Montauk. 
“And then they come and lick your face,” 
she says, making a gagging sound. 

Moore recently listed her modest place 
on Eort Pond for $3.5 million. “Montauk 
used to be deserted and quiet, which was 
why I loved it,” she says. “But it’s gotten so 
crazy. I’m not a beach person. If I were sin- 
gle I’d have a place in the mountains, but my 
husband loves to surf, and so does our son.” 
Judd believed that the placement of art 
was as critical to understanding it as the 
work itself — a concept he called “perma- 
nent installation.” The hundreds of pieces 
on display at the foundation — by Judd 
or friends like Dan Elavin, Erank Stella, 



and Eucas Samaras — are exactly as Judd 
installed them. Given this fact, I mistake 
two objects artfully placed on the floor 
of his studio — an African headrest above 
a small woven carpet — for a conceptual 
piece. In fact, Ake says, they’re there to illus- 
trate “the idea of a place to lie down and 
spend time with your work. All of Judd’s 
Marfa studios have a daybed or bench with 
a mattress, somewhere he could look at his 
work.” “I think it’s a guy thing,” says Moore. 
“My husband’s offices always have a place 
where he can lie down and spend time.” 

We continue to the top floor of the build- 
ing, the family’s former sleeping area. The 
main room looks like a gallery that just hap- 
pens to have a low wooden platform bed, 
seemingly floating at its center. A fantastic 
light sculpture by Elavin runs the length 
of a wall of windows; it is the room’s only 
light other than a tiny lamp in the frame 
of the bed. Works by other friends — a mas- 
sive John Chamberlain and a Claes Olden- 
burg soft sculpture — hang on other walls. 
“I have to figure out a way to convince my 
kids to go to Marfa, maybe after Christ- 
mas,” Moore says, but she doesn’t sound 
optimistic. “It’s hard, as you know, to get 
teenagers to do anything with you.” 

Eately she can count such times on one 
hand. “My husband surprised me on Moth- 
er’s Day. He bought us all passes to the 
Whitney, and my kids had to come. And 
then we all went to brunch. It was fantastic!” 
As we’re leaving the foundation I ask 
Moore to describe her perfect day. “I’m 
really easy to please,” she says. “My family 
laughs at me because what makes me hap- 
piest is just walking around and finding a 
fun, cool new restaurant. I’m always like, 
Tet’s go to a new restaurant!’ And every- 
one else is [she makes a comically sad face], 
‘No, let’s just go where we always go.’ ” 
Hawke says Moore is not especially 
complicated. “Julie’s really serious about 
her work as an artist, but her priority is 
her relationship with Bart and her kids.” 
He says she shows up at every bake sale, 
every basketball game — “way more than 
me. You get a sense of people over 10 years, 
how much they’re interested in artifice and 
how much they’re interested in doing the 
daily hard work of life.” Whether it’s the 
Oscars or a PTA meeting, Moore, he says, 
is the same: “considerate, intelligent, no 
bullshit, and very kind — always kind.” 
Unfailing geniality is striking in any- 
one, but particularly a celebrity. I joke that 
it might be Moore’s greatest performance. 
“If it is an act,” Hawke says with a laugh, 
“she’s very thorough.” « 
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THE OLIGARCH AND 
THE DENTIST’S WILL 



[CONTINUED FROM PAGE 224] off and says Elena 
cannot stand to hear Tania Rappo’s name.) 

I put it to Rappo: Why would Ryholov^ 
lev target her and Bouvier if not for the 
money he says they owe him? 

“There is a saying in French: When 
you want to get rid of your dog, say it has 
rahies,” Rappo says. “He wanted to discredit 
Bouvier.” And as for his putative vendetta 
against Rappo? She alleges that Rybolovlev 
and his lawyers have gone after her and not 
just Bouvier because they “must find a way 
to link the case to Monaco. The paintings 
were not sold here.” 

At one point I ask Rappo if, knowing 
Rybolovlev as well as she does, and after all 
she has gone through, she is ever afraid of 
him. “Afraid is not the word, but you feel 
danger,” she replies. 

M onaco is tiny — barely three-quarters 
of a square mile — and densely popu- 
lated, holding almost 40,000 people inside 
that area. It was hard to imagine, but a few 
blocks from the restaurant where I met 
Rappo was the Rybolovlev penthouse. 

“Tania is at the heart of this story,” 
Rybolovlev tells me when I meet him at 
La Belle Epoque. “She was a friend, not a 
business associate. But the friendship was 
an illusion.” 

Rybolovlev says he heard through the 
grapevine that Rappo had gotten richer, 
acquiring apartments in Paris, London, 
and Monaco during the years he had 
known her. Her explanation, he says, was 
that she had come into a windfall thanks to 
her family’s sale of real estate in Bulgaria. 
Rybolovlev also said she had given money 
to Bouvier to invest in the Singapore free 
port (which Rappo denies), and Bouvier 
had made her a fortune. 

But his suspicion was not triggered 
until Bouvier came to Rybolovlev in 2013 
and 2014 to shop two paintings, first Sal- 
vator Mundi, a recently discovered Leon- 
ardo for which he wanted $127 million, 
and then No. 6 (Violet, Green and Red), a 
prized Rothko for which he requested 



$140 million. Rybolovlev told Bouvier that 
the family trusts would pay for the Rothko 
only in installments while Bouvier sold 
other works, including a Modigliani sculp- 
ture Rybolovlev had owned since 2012. 
Bouvier seemed to have trouble finding a 
buyer for the Modigliani — or “anything!” 
Rybolovlev says. 

And then Rybolovlev found out about a 
New York Times article he had missed from 
months earlier reporting that the Leonardo 
he had purchased for $127.5 million had 
been sold not long before for only $75 mil- 
lion to $80 million. The piece also stated 
that many experts thought the work had 
been done by an assistant in Leonardo’s stu- 
dio, not the artist himself 

Rybolovlev says he asked Bouvier about 
the article directly and Bouvier brushed it 
off, telling him dealers never give correct 

''Tania is at the heart 
of this story,” Rybolovlev 
tells me when I meet 
him at La Belle Epoque. 
"She was a friend, 
not a business associate. 
But the friendship was 
an illusion.” 



sale figures to journalists. He insisted the 
pieces would sell in time. 

Rybolovlev’s suspicion lingered, which 
is why when Sandy Heller mentioned 
the Modigliani in St. Bart’s a month later, 
Rybolovlev asked him how much he had 
sold it for, something he ordinarily might 
have been reluctant to ask. (He says Bou- 
vier asked that their transactions be kept 
confidential for fear that combining art 
dealing with art storage would be seen as a 
conflict of interest, a practice the art dealer 
Larry Gagosian has indeed criticized.) As 
he sat there stunned in the Eden Rock din- 
ing room, he says, realizing how much 
he had overpaid, his first reaction was, “I 
wanted to call Tania and ask her, ‘Do you 
know what Yves is doing?’ ” 

But then, according to Rybolovlev, it 
struck him that Rappo always seemed to 



know what Bouvier was doing. Since the 
very first moment of the relationship, she 
had been there for nearly every meeting 
with Bouvier and every viewing in the 
Geneva free port. 

According to Bersheda, the criminal 
complaint she filed last year was against 
Bouvier only. Rybolovlev was already hurt 
and angry, but the serious pain came, he 
says, when he heard that investigators had 
found commissions from Bouvier in Rap- 
po’s bank accounts going back to 2004. 
Rappo knew Rybolovlev to be reserved 
and wary, he says. He let his guard down 
around Bouvier because he trusted her. At 
that point he began to see Rappo, not Bou- 
vier, at the center of the spider’s web. Their 
falling out has led him to ask what he calls 
“difficult philosophical questions.” Had it 
not been for the dentist’s wife he would 
never have gotten involved with Bouvier. 

Rybolovlev says he did not know what 
was going to happen to Rappo or Bouvier. 
“I didn’t know the police would arrest 
them then,” he says in answer to their 
accusations of a sting at Rybolovlev’s 
apartment. The police had asked him to 
act normal, he claims, but “I needed vodka 
to get through it.” Rappo, he says, was her 
usual, effervescent self, chattering about 
the beauty of the Rothko and pressuring 
Rybolovlev to buy it. 

Both Rappo and Bouvier argue that 
the Monaco prosecution (which is head- 
ing toward trial) is in Rybolovlev’s pocket. 
Rappo has protested that her right to due 
process was violated. (“You can’t just go and 
look in the bank accounts of somebody,” she 
says.) Rybolovlev brushes this off. 

The truth, he says, is that he just wanted 
to hear Rappo say, “ T did it. I’m so sorry’ I 
might have forgiven her,” he says. Instead, 
when they were face to face in the Monaco 
jail after she had been arrested, he claims 
she denied everything. 

“It’s easy for [Bouvier and Rappo] to 
paint me as the stereotypical Russian oli- 
garch,” he says. But if he were so interested 
in hiding his assets from Elena, he says, why 
would he announce to the world that he 
had been the victim of a multibillion- dollar 
scam, in the process letting it be known 
how much his trusts had overpaid for each 
of his artworks? 

“They underestimated me,” he says. 

I ask him if, in the wake of all the misery 
he claims was inflicted on him by a woman 
he came to depend on because she spoke 
Russian, he is thinking of finally learning a 
new language. Laughing, he says he is try- 
ing, but it isn’t going well. « 
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SWEEPSTAKES 

ENTER EOR A CHANCE TO 





THE EYE COLLECTION 

FROM SISLEY-PARIS 




FIVE WINNERS will receive 
"THE EYE COLLECTION" featuring full sizes 
of the best selling Sisleya Eye & Lip Contour 
for daytime, Supremya Eyes at night, and 
Eye Contour Mask for on-the-go, as well as a 
seleotion of favorites in deluxe travel sizes. 



TOWNANDCOUNTRYMAG.COM/SISLEY 



TOWN&COUNTRY 

NO PURCHASE NECESSARY TO ENTER OR WIN. Sisley Town & Country Sweepstakes Sponsored by Hearst 
Communieations, Ine. Beginning November 10, 2015 at 12:01 AM (ET) through January 4, 2016 at 11:59 PM (ET), go 
to Townandoountrymag.oom/Sisley on a oomputer or wireless deviee and eomplete the entry form pursuant 
to the on-sereen instruetions. Five (5) winners will eaeh reeeive a Sisley Eye Colleetion whieh ineludes Sisleya Eye 
& Lip Contour for daytime, Supremya Eyes at Night, Eye Contour Mask on the go & deluxe travel samples; ARV: 
$814, (Total ARV of all prizes awarded: $4,070). Important Notioe: You may be eharged for visiting the mobile 
website in aeeordanee with the terms of your servioe agreement with your oarrier. Cdds of winning will depend 
upon the total number of eligible entries reeeived. Must have reaehed the age of 18 and be a legal resident of 
the 50 United States, the Distriet of Columbia or Canada (exoluding Ouebeo). Void in Puerto Rioo and where 
prohibited by law. Sweepstakes subjeet to oomplete offioial rules available at Townandoountrymag.oom/Sisley. 




PIGOZZrS PLAYHOUSE 



[CONTINUED FROM PAGE 238] girlfriend Princess 
Olga of Greece, now married with chih 
dren.) Several people mention that Mick 
Jagger had sex on a couch (or multiple 
couches) in the living room. Another per^ 
son tells me that while giving a tour of 
the place, Pigozzi opened a bedroom door 
and found “the most beautiful woman 
lying naked in bed. ‘Oh, hi, Johnny’ she 
said casually. He closed the door and we 
moved on. It was like a movie.” 

Much as Pigozzi loves the stimulation 
of New York; he abhors cold weather, 
preferring the blanketing humidity of 
Panama and Miami, where he’ll be going 
in December for Art Basel — an event he 
unofficially reigns over. “I’ve wasted so 
much time at art fairs,” he sighs. But he 
can’t keep away. It’s a disease, one that he 
wouldn’t mind sharing with the world. 
He has talked wistfully of having his own 
museum, as Bernard Arnault does. Pigozzi 
certainly has enough art to fill one, though 
not, apparently, the money to finance it. 
But then he tells me, “It’s coming together.” 
Where will it be? “I can’t talk about it. 
But it’s going to be very interesting.” 

Before I leave I ask for a good recom^ 
mendation for lunch near St. Sulpice. “I 
just go to a place around the corner,” he 
says with a dismissive wave of his hand. 
“I’m not a foodie. I don’t care about 
Michelin stars. I like speed and quantity. 
Also, I’m cheap. I don’t want to waste 
money on food.” 

Pigozzi encourages me instead to go 
to Fondation Cartier, where there’s a show 
of artists from the Congo that includes 
pieces from his collection. I politely agree, 
with no intention of going; my return 
flight to New York is tonight, and I’m 
looking forward to wandering the neigh' 
borhood. But before I know it, Pigozzi has 
called Uber. “The car will be downstairs in 
five minutes,” he says. As he ushers me out 
the door, he holds up his iPhone. “Here’s 
your driver. He looks like an ax murderer.” 

He was right (though not about the 
driver). It was a terrific show. Much bet' 
ter than lunch. « 
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TOYS WERE US 



[CONTINUED FROM PAGE 251] clouds over Central 
Park, huge open spaces for play — and the 
store reopened. It survived but did not 
thrive. In 2009 it was acquired by Toys R 
Us for, as one industry insider put it, “next 
to nothing.” 

Toys R Us may yet bring back F.A.O. 
Schwarz in another Manhattan location. 
Meanwhile, it is gone but still there. Brands 
never really die. They just lie in state until 
the time is right to rise again. Perhaps 
F.A.O. Schwarz will be back elsewhere in 
the city in a year’s time. Some industry 
figures think that the obvious move is for 
it to become stand-alone boutiques within 
Toys R Us stores. But the mass market pres- 
sure, in which every five-year- old covets a 
Minion, is greater than ever. Yet even in an 
era dominated by online behemoths, there 
is room for specialty goods: food, booze. 
Why not toys? 

Judith Ellis, who founded and runs the 
toy design department at the Fashion Insti- 
tute of Technology, pointed out that there 
is still a thriving market for specialty toys. 
“F.A.O. Schwarz would have to go back to 
being family- owned to attain the magic 
that it had, if it ever could,” she said. “There 
is an intimate relationship that children 
have with their toys. And it is the same 
relationship that the store owner and pub- 
lic have to have — a singular and personal 
relationship so people can return to that 
enchanted place of childhood.” 

When I pointed out that the ground 
floor of the Toy Building was now Eataly 
and shared my theory that the rise of food 
culture in this country almost perfectly 
mirrors the way so much activity in life 
has been submerged beneath a screen, Ellis 
agreed. “Everything about food is unique,” 
she said. “Shopping for it, preparing it, 
sharing it. It’s intimate and tactile the way 
your relationship with your toys was.” 

Perhaps that is the genius of display- 
ing so many toys beside each other: Some- 
where in the mix we find that special one. 
Which, come to think of it, sounds like a 
rehearsal for life. And isn’t that, in part, 
what toys should be? « 
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W hether you’re one for an extrav- 
agant evening out or a quiet 
gathering at home on Decern^ 
her 31, a glass of champagne — to mark the 
year that has passed and celebrate what is 
to come next — is certainly in order. More 
and more, the bubbly is flowing into the 
lush curves of a coupe. The speakeasy staple, 
which encourages a generous pour right 



up to the top, is joined here by our idea of 
culinary comfort: elegant blinis piled high 
with creme fraiche and caviar, and that old 
ballpark miniature, pigs in a blanket — a 
welcome addition at any table no matter 
how formal the occasion. Throw in festive 
decor in the form of gold confetti, starburst 
centerpieces, and kitschy hats, and the night 
is ripe for a fitting, fizzing toast to 2016. « 
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CAN A BAG FULFILL A DREAM? 
MINE CAN. 




I’m Michael. I’m Caroline 
(and that’s Darryl). 

We’re creatives living 
in NYC. We believe in 
finding innovative ways 
to make a difference 
in the world. This is our 
simple way of living 
that every day. 
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Michael Ventura Founder & CEO, Sub Rosa and Partner, Calliope 
Caroline Ventura Designer, Brvtvs and Partner, Calliope 
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